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TO EACH AND EVERYONE OF YOU 
A Merry Christmas 
and 


A Happy Neto Vear 


Thanks for your loyalty and cooperation which has made 
possible the continued leadership of Scheuer Creations in 
design, quality and workmanship. 


It is gratifying to examine the days that have gone by and to 
observe the loyalty of my staff and the many displaymen of this 
great country who have helped our organization to present the 
finest in display fixtures during the trying months just past. 


With the coming of Christmas it is tragic to find the world on 
the brink of war, so it is well to remember the true meaning of 
Christmas, “Peace on Earth, Goodwill to all Men,” and pray 
that this may be so in the days ahead. 
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Walt, Disneys 
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in WoNDERLAND - 


forthcoming full length 
technicolor picture 
e 


Greatest colorful 
romantic/ 
DISNEY Préductiong 
of AL ly T gy 


Morg of / 
YE ARS 
a" ip the making 
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be sure to see this NEW SPR ING r # 
— Easter’ 9 
R-TIME P 


: Ss D eres W. L. STENSGAARD AND ASSOCIATES, INC. 


Za? Ready : 
346 NORTH JUSTINE STREET, CHICAGO 7, ILL! 
\sF Write Today oe 
Specialists in Merchandise P toti D tration - Displays - Exhibits 
,™ lL. STENSGAARD AND ASSOCIATES, INC., DISTRIBUTORS IN WASHINGTON, OREGON, IDAHO, AND MONTANA IS BENEDICT, INC., PORTLAND, ORE. 
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OUR NEXT ISSUE 


The Annual Forecast and Trends num- 
ber of DISPLAY WORLD is the January 
issue, out January 15 with a complete 
presentation in pictures and text of new 
developments in display materials and 
equipment for the year ahead. .. . 
Ernest F. Young will be represented by 
another of his practical shop articles, 
some striking interior displays from Los 
Angeles and New York will be shown, as 
well as the usual agenda. 


THE COVER 


This striking display of footwear was 
created by Jim Buckley for Joseph Salon 
Shoes, of the Los Angeles area. Its 
theme was "A Heel, a Toe, and a One, 
Two, Three . . . It's Joseoh Salon Shoes 
for Me.” 


OFFICES 


Eastern Office: 47 West 57th Street, New 
York City 19. Phone PLaza 3-5989. Cleve- 
land Office: J. R. Monk, Macintyre, Simp- 
son & Woods, 1900 Euclid Avenue, Cleve- 
land 15. Phone CHerry 1-1501. 


SUBSCRIPTION RATES 


Published monthly at $3.00 a year for the United 
States, Pan-American Countries, Philippine 
Islands and Spain; all others $4.00 a year 
Canadian and foreign orders payable in U S$ 
funds by international money order or New 
York bank draft. Single copies, 30 cents 
Send all subscription orders direct to the 
publication office at Cincinnati. Changes of 
address must be reported at least two weeks 
in advance of effective date: otherwise missed 
copies cannot be supplied. Entered as sec- 
ond class matter September 20, 1922, at post- 
office at Cincinnati, Ohio, under act of 
Member 


mM i 


Audit National 
Bureau of Association of 
Circulations Display Industries 


Pass This Issue Along 


You get the most value from DISPLAY 
WORLD when you share it with others. 
See that it reaches other executives of 
your organization and the members of 
your department 





To sell the whole family... 
show the whole 


of Mary Brosnan mannequins 


“Mother,” your key customer, guides the family’s buying habits. 

Show her a suit she admires, on your Mary Brosnan window mannequin, 
and you’ve won a customer. Show her miss-to-infant apparel 

on appropriate Mary Brosnan mannequins, and she'll bring in 

her whole affectionate family group for outfitting. 

There never have been handsomer, more fashionable 


or more profitable mannequins than Mary Brosnan makes. 


DCW bias uc. 


498 Seventh Avenue, New York 18 + Dot Williams, president 
MARY BROSNAN MANNEQUINS 
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he Season's Greetings 


and 


all good wishes for a Happy New Year 


Ww 


The L. pi Charrot Company, lac. 
New York City 


“Our Thicty-frse Year Serving Display” 
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Line-O-Seribe Sigue 


[== = SELL MORE MERCHANDISE 


MODEL M711 


penton thru... Goatact Advertising 


Porm ce re er ee nea 


aaa 


MODEL MS?! I 
Capacity 7 « 11 inches 


WIN $100.00 IN CASH PRIZES 


$50.00 FIRST * $35.00 SECOND °* $15.00 THIRD 
Enter This Sign Printing Contest Today 


- RULES 
erent 


MODEL MK1I422C 
Capacity 14 « 22 inches 


MODEL M2228 


“rite | THE MORGAN CO. 


LINE-O-SCRIBE 
SIGN MACHINES 3984 AVONDALE AVENUE, CHICAGO 41, ILLINOIS 


are made in sizes and 
models tor every type WRITE FOR OUR NEW CATALOG 


’ App M50 
of merchandising. which describes and ¢ 3 de 
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SPORES es 


hary Duly PLASTIC SIZE DIVIDERS 


Life-lasting unbreakable Plastic Size Dividers 
scientifically designed so they can't fall off 
your rack. Cloud-White with big, bold Black, 
easy-to-read numbers. Time savers of the first 
order—Makes it easy to organize merchan- 
dise. Keep stock neat in every department. 
Answer your Size Arrangement problems this 
Low Cost way. All sizes available, 1 thru 60, 
odd, even and half sizes. Also Blank. And in 
addition, available in sets — letters of the 
alphabet and days of the week. Superior at 
any price, but sensational at this 

low price. Orders filled for any 10¢ 
quontity h 


Itustrated in 
reduced size. 
Actual size 
3%" diam. 


ail 


’ A to I, in letters of the aiphabet .. . Doys of the week .. . What could 

*CP2 Actual Size for every department, Alteration! Lay- be better for scheduled soles? Altera- 

3% ° Diameter Away! Delivery! Will Coll! Only $2.75 tion? Lay-Away! Will Call? Only 75¢ 
complete set complete set 


USE THIS HANDY SIZE DIVIDER ORDER FORM 
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_— _BLANK @ l0ceach. Ato Z @ $2.75 set. Moon. Tue. Wed. Thu. Fri. Sat. @ 75c set. 
Write in Qventity 
each space 


the quantity 
of that SHIP ABOVE TO (Please print or type clearly) 


> ORDER TODAY! 


size you need 





NAME 


| Ked Wing Roducts 


ee ADDRESS 


city BELLEROSE N. Y. 
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for best window displays 


~~ $f 500 morse featuring crochet during 


National Crochet Week 


First Prize, 


STORES: _ 
FOR BEST WINDOW DISPLAYS | 32100 s<o"!, Po) 10 pics 


ee $50; and ten additional prizes 
rize, $50; ¢ 


of $10 each. 
INDEPENDENT stoRs 
$250; Second Prize, 
Prize, $50; and ten ac 
of $10 each. i ae 
FOR OISPL p ‘irst Prize, ?- 
ps a io Third hg 
y = n additional prizes o 


| AGERS AN $50; and ten 
WI ci Te vd na ee to be postmarked not 
i ary 29th. 

N ImMMERS! later than January ae -* 
‘ Send a photograph (8 x abso mp omc 
aah different window dispta Soca ones 
will be paid for eat h different en 
will be 


help defray cost of negative. 





$s: First Prize, 
$100; ‘Third 
{ditional prizes 





CONTEST 


#9 $2000 yin for best window displays 


featuring home sewing during 


National Sew Saye 


Seu and Shue FEBRUARY 17-24 


DEPARTMENT s 
Second Prize 
and ten additiona 





— 1 PROAOENE 
a SC PN ICON NCAA EEE ROTTER " 


nie ine 








LARGE 
$250: 
$50: 


TORES: First Prize, 
in Third Prize 
Prizes of $10 enc ; 
pri each. 
— * epanteanr STORES: First Prize 
$50: an j — Prize, $100; Third Pri ny 
pow, and ten additional . f ‘h 
Prizes of $10 eac 
INDEPENDENT STORES: First news 
Second Prize, $100- 
ten additional prizes 
ec STORES; 
rize, $100; Tr 
+ Tae, 4 urd Prize, $50- 
additional prizes of Sieean reales, 
ALL ENTRIES to t 
than March 12th, ee _ 


: Prize, $250 
Phird Prize, $50: and 
of $10 each 
First Prize, $250; Second 


Send a Photo, 
graph (8 
differe x 10 inche. ae 
on rent window display! $5 00 e by each 
i] . , 
each different entry to hel i ont 
Of negative, P defray cost 





th window Trimmers amd, display managins ri 


ns we 


Here’s how to win a big cash prize during (1) National Crochet 
Week and /or (2) National Sew and Save Week. Send an 8 x 10 
photograph of each different window display to the National 
Needlecraft Bureau. ($5.00 will be paid for each different entry 
to help defray the cost of negative.) Write today for free display 
material for one or both contests. You may win prizes in both. 
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Yes, the use of Showcard Machines is growing by leaps and 
bounds. Modern trends in merchandising call for 

more extensive use of signs and showcards. And for this 
job, display men with a careful eye on results 

and costs are choosing Showcard Machines. 

You should be interested in the reasons behind this swing 
to the Showcard Machines, We say simply that it 
represents the most satisfactory, quickest and 

most economical answer to your sign needs — 

and we back it up with the broadest 

5-year guarantee you've ever seen. 

Why not find out? 

Write today for all the facts. 


Showcard Machine Model A, 
one of several models that 
answer all requirements. Prices 
start at only $149.50 complete. 


Before you invest... 
INVESTIGATE 


See the one and only 
Showcard Machine 
before you buy 


sign-making equipment 


SEE US AT THE N.R.D.G.A. SHOW, HOTEL STATLER 
NEW YORK CITY, JANUARY 8 TO 12, 1951. 
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DECA POLES PROVE 


in Bamberger’s 


Once again it's hats off to Mr. Robert J. McCorkle, Display Director of 
Bamberger's Department Store, Newark, N. J., for a terrific job. Illustrated 
on these pages are a few of his outstanding creations for the Christmas 
season, a series of displays that demonstrate the great versatility of the new 
“Module Type" Deco Pole. Employing more Deca Poles than ever before, 
Mr. McCorkle has used them to support department markers and directional 
signs, as supporting members in ledge trims, and as beautifully decorative 
elements in aisle and post displays. Here is graphic proof that Deca Poles 


aT 


This illustration shows an unusuol and attractive depart- 

ment marker consisting of a large wood box frame with 
large wallboard tags trimmed with large foil bows and papier 
mache novelty Santa figures. The entire assembly is mounted on 
the "Module Type” Deca Pole by means of one Face Plate with 
Flange. Note how the use of the Deca Pole has made possible 
the erection of this department marker right in the middle of the 
department itself. Hanging decorctions in the background are 
made of metallic feather fringe. 


a Here's a beautiful ledge trim with an especially effective type of depart- 
This main floor ledge display shows what can be accomplished ment marker. Giant size Christmas cards of wallboard, decorated with base 
with displays designed especially for use on new “Module Type" metal snowflakes and small papier mache Santas, carry the copy designating the 
Deca Poles. The Santa is fashioned full round in papier mache department in bright colorful lettering. The cards are mounted on new “Module 
ond is provided with a hole through the middle for the Deca Type" Deca Poles and are turned so that the copy on the cards can be read 
Pole. The display is secured to the pole by means of a single from any position on the floor. Cross members mounted on the Deca Poles near 
Face Plate with Flange. The handpainted wallboard copy the top have colorful, giant Christmas tree top ornaments on the ends. Spot- 
reader hangs from a decorative cross piece secured to the Deca lights mounted on the new “Module Type” Deca Poles are directed on the cards. 
Pole. The multi-pointed glass stars and other ornaments Wiring for the lights is concealed within the hollow poles. 
Wy are also suspended from these cross pieces. 


4, 


> 


ORDER A 
DECA POLE “STORE-TEST” 
SET TODAY! 


2018 Washington Avenue 
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THEIR VERSATILITY 


Christmas Displays 


1950 


are versatile, that Deca Poles can do a job for you in every department of 
your store. And here is proof too of the practical economy of the new 
“Module Type" Deca Pole, for many of the poles used in these Christmas 
promotions have been in virtually constant use since Mr. McCorkle first in- 
corporated Deca Poles in his display program last spring. No other display 
prop offers such variety of application or durability in use as the new 
“Module Type" Deca Pole. Plan now to use Deca Poles in your spring 
promotions. 


Whimsical full round papier mache Santa figures were designed especially a 
for use on Deca Poles and make an interesting and attractive decoration 
for the directional signs which are mounted just below them on the poles. There 


are 65 of these directional signs in the toy department alone. Here again the 
flexibility and versatility of the new “Module Type" Deca Pole has made possible 
a new and extremely useful display effect. Because of their flexibility, the poles 
with signs could be set up right in the aisle between the showcase and the 
backcounter without interfering with the clerks working behind the counter. The 
ledge trim in the center background is completely supported by a Deca Pole. 


The best way to measure the value to you of the new “Module 
Type” Deca Pole is to “store-test” it in your own display depart- 
ment. To help you do this, we have prepared, as a package 
unit, two Standard “Module Type’’ Deca Poles with an assort- 
ment of accessory fittings sufficiently complete to enable you to 
fully explore the possibilities of these dramatic props ot a rela- 
tively small cost. The complete set consists of: 
2-——-MS-36—Standard “Module Type" Deca Poles 
to accommodate ceiling heights from 31 in. to 
12 #. 6 in. Price, each, complete $14.95 
2—MS-34-S—Card or Frame Holders. Price, each $ 1.50 
2—MS-35—Face Plates without Flange. Price, each $ .75 
2—MS-39—Face Plates with Flange. Price, each 1.00 
2-—MS-33—Drapery Clips. Price, per dozen 2.50 
2—MS-38—Pole Clamps. Price, each 1.00 
2—MS-32—Batten Brackets. Price, each 75 
2—MS-3|—Picture Hooks. Price, per dozen 
Total 16 pieces, all in ice blue baked enamel finish. 
the complete "Deca Pole Store-Test Set" 


$39.95 «028. st. Louis 


To accommodate ceiling heights over 12 ft. 6 in., extra 30 in. 
modules are available at $2.75 each. 


WAGNER CO. 


St. Louis 3, Missouri 


Price for 


This post setting is a scene of breath-taking beauty ar 
even in the black and white reproduction used here. The 
principal decorative element in the disploy is the duplex foil 
fluting mounted on the new "Module Type” Deca Pole. This 
fiuting is trimmed with an assortment of colorful glass ornaments, 
foil stars and snowflakes, gaily wrapped gift packages ond o 
cute little papier mache Santa. The multi-pointed glass star is 
suspended freely in space by means of a wire secured to the 
top wing of the duplex foil fluting. 


This outstanding island display centers about a beautiful base 
metal fringe Christmas tree which the mannequins are decorat- 
ing with the help of several clever little papier mache Santas. 
The new “Module Type” Deca Pole supports a cross arm tipped 
with glass tree top ornaments, and from this cross arm colorful 
glass bead strings are draped. Just visible in the background 
to the left of the tree top is one of the beautiful post settings 
with the duplex foil flute shown in a close-up view in 

the illustration above. Wy 





DESPLAY WORLD DECEMBER, 1950 


PROGRESSIVE 


NATTFONAL ASSOCIATION 
of DISPLAY INDUSTRIES 


203 NO. WABASH AVE. MERCHANDISE CHICAGO 1, ILLINOIS 
PRESENTATION 
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DISPLAY WORLD 


Because FORMOSELLE 
combines all the features 
you need—a revolutionary 
new form. It's light weight 


(12 oz.) and will not chip. 


Striking because of its high 
styling, plunging neckline, 


and the multiple color finish. 


The cavity in back of 
FORMOSELLE is designed 


tor tucking in the garment 


eliminating 95% of the pins. 


Sensational because it is priced 
to sell for less than all similar 
forms; fleshtone $3.25 each. 


(Packed 3 and 6 to a carton). 


formoselle 


formo displays company « 123 so. front st., burbank, calif. 
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corkUa For the decorator... .. 


for attractiveness —for economy and sales-pulling value — 
for added charm to your display or decorations — for sheer 
beauty — you can’t beat these 


U GP-22 Illuminated 23” dia Single 
) Face Plastic Heart Unit consists 
of a white translucent rigid plastic 
half, molded in three dimensional 
relief The center portion is that 
of an embossed red Valentine heart, 
pierced by Cupid's arrow. The sur 
rounding portion of the unit is em 
bellished with simulated lace design. 
Unit completely framed with alum 
inum moulding. Equipped with dis 
play cord set and lamp L.P. $11.00 ea 


GP-39 [Illuminated 39” dia. Single Face 
Plastic Heart Measuring 39” in 
diameter, this unit is an enlarged 
version of the GP-22. L.P. $24.00ea 


GP. 28.30) [lluminated Single Face Red Plastic Heart This unit is 30° high, centered 
with a molded red translucent plastic heart, surrounded with simulated lace pattern 
screened on white board background Equipped with easel-type shadow box which 
lluminates the red heart and provides easy set-up for a standing display A palpitat 
ing heart effect is attained with a flasher-type cord set and lamp furnished 


L.P. $11.50 ea 


omplete 


GP.44-46 Llluminated Single Face Red Plastic Heart. Measuring 46” high, this 
unit is an enlarged version of the GP-2-30 L.P. $24.50 ea 


Double Face Plastic Heart GP-21-22,) Illuminated Double Face 
sts two white translucent rigid plastic halves 22” high Red Plastic Heart. Unit 
three dimensional relief The two identical consists of two bright red trans 
assembled back to back by means of aluminum lucent rigid plastic halves, mold © 
with uniform illumination provided by interior ed in three dimensional relief, y 
standard incandescent lighting unit The center and assembled back to back 
that of an embossed red Valentine This lighting unit provides a 


heart pierced by Cupid's arrow glorified Valentine heart display 
The surrounding portion of each with uniform illumination pro 
face is embellished with simul 
lated lace design. Each unit is 
equipped with two ring mount Each unit is equipped = with 
ngs at the top for mounting rings at the top for 


nstallation L.P. $19.00 ea oe 
easy installation L.P. $17.50ea 


vided by interior lighting source 


iP.39-14 luminated 39” dia GP. 36-38 Illuminated Double Face 
Doub! Face Plastic Heart 3%” high Red Plastic Heart 
Measuring 39” in diameter, this Measuring 38” high, this unit is 
nit is an enlarged version of enlarged version of the GP 

GP 2 unit de 1-22 unit described above 


LZ, @ aed foe Pose 
aad) UNL LSS CORORNN 


WEST COAST OFFICE MARION \NDIANA 
2377 California Avenue, Long Beach 6, California 


Phone: 41710 | PO BOX 747 400 N WASHINGTON ST. PHONE 4870 





DECEMBER, 1950 DISPLAY WORLD 


Dear Walter: 


They tell me that your portrait will appear in “Display World” —something 

to do with signs. All I have to say on the subject is the same I've said to you, and 

to our buyers, many times: “Signs are silent salesmen and they represent 

the only help the Sales Promotion Division can give buyers who are perpetually 
Walter Spiro, young, able and hollering for more salespeople. So ask your Sign Shop Manager to turn out more 
bogey display director of Gert: signs, produce ’em faster, and see that the copy SELLS the item.” 
for the past 7 years. Graduate : 
oe McCreery’s, Gimbel’s, and HAROLD R. MERAHN 

famm’s. The Spiro family is Sales Promotion Vice President 

indeed display minded—wife, 
Doris, was display manager of 
Loft Candy Stores and proprie- 
tor of Witchcraft Studios, Walter 
met her as his artist. Future dis- 
play manager, Karen Spiro, is 
now 1 year old, and Walter 
says she is “‘mighty cute.” 




















Life Begins at 40 for Gertz 


This famous Long Island institution started its retail life 
in 1911 as a little neighborhood stationery store. 

Today, Gertz with Ralph F. Waltz as Managing Direc- 
tor, ranks as the second store in the vast Allied Stores 
Corporation. 

Gertz greatest asset is its ability to translate the com- 
modious, gracious way of life on Long Island to its patrons. 

This is carried out in the windows and interior decor by 
Walter Spiro, well known Display Director of Gertz. 

When you visit Gertz you will be interested in seeing 
how a great metropolitan store has sprung up in the midst 
of New York’s Suburbia. 

We almost forgot — it was Gertz who last year launched 
Bob May’s Rudolph as a talking reindeer for Christmas. 
This idea (with the help of Al Bliss) spread out to many 
American and Canadian cities. 


REYNOLDS PRINTASIGN CO. 


608 SO. DEARBORN ST. + CHICAGO 5, ILL. 





DISPLAY WORLD DECEMBER, 1950 
































SON ey a : 
PP r Ge Gite peas 8 
si 


A new line created and sculptured 
by BLAIR HAMMOND 





For the “second glance’’—the first step to sales... 
For the new note in fashion, softly feminine, 
designed to allure... 
DON‘T MISS THE MISS FROM 
MANHATTAN! 
See this new, eye-catching line today. 


Manhattan Mannequins, Inc. - 119 Prince St. + New York 12, N. Y. 
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GUSTAVE RUBNER’S 
Revolutionary 
New 








BD Asto-arpuiaus 


* U. S. Patent Applied for. 





Created through a new, exclusive process— 
non-flocking, non-shedding 
PLASTO-APPLIQUE* features a raised, 
three-dimensional effect. Available in a 
number of versatile designs— 
on paper or cloth— 
including the two illustrated: 

FISH- NET 

GEOMETRIC SQUARES 





aly for Included in our 
striking Spring and Summer 
backgrounds Sample Book. 


Your favorite dis- 

tributor will be glad 

to show you PLAS- 

TO-APPLIQUE™. . . 
Rie a Oe at bis showrooms... 
' sparkling or at the N. A. D. I. 
New York Market 
Show ... December 
10 to 14, 





flooring 


RUBNER 


There’s Always Something New WiC. 
5925 Broadway, New York 63, N. Y. 
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FABRIC 


More and more of the nation’s leading 
stores are choosing these remarkable 
settings for seasonal and promotional 


displays. 


Photo Mural Fabric offers genuine 


photo-scenic reproductions of colorful 


scenes for every season of the year. 
Photo Mural Fabric, made of fine, 
soft, close-weave rayon crepe, is sun- 
fast and may be dry cleaned or 


washed for use season after season. 


Stairway in Grand Opera House (Paris) 


in deep blue 
4 panels, 42" wide, 10 feet high 


$55 complete 


NOW ONLY +] 1 PER PANEL 


Each panel 100" high, 42" wide 


14 Different Murals for Every Season 


In addition to the two scenes illustrated, the 
following are available for immediate delivery: 
Rustic Woodland Scene, College Campus (Back 
to School), Nautical Summer Scene, Woodland 
with Breok, Garden Scene, The Acropolis 
(Greece), Tropical Beach Scene, New York 
Skyline, Cherry Blossoms in Washington, Snow 
Scene with Road, Snow Scene, Winter Wonder- 
land with Brook. 


Write Today for Complete Catalog No. 7 Arc De Triomphe (Paris) 


In deep blue or brown 


Order Direct or From Your Jobber $55 complete 


DECORATIVE DISPLAYS 57-57 63rd St., Maspeth, L. 1, N. Y. 





win... place...show 


Ceememreme MANIKINS 





aon 5 ek 7 Benen, | 


rf me 


715 Fifth Ave New York 22 
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Display Shop Metal-Working 


By ERNEST F. YOUNG 
Display Shop Supervisor, The Bon Marche, Seattle 


play manufacturing ith:n the department tocks in sheet form (woven wire, welded 


ill include tips or wire, perforated sheet and expanded metal) can 


\t the same time we sh 


hinique, for example for the adhering o © used for partitions, screens, dividers, table 
to metal, which have been worked out ops, plateaus, and racks. They divide, sup 
ton Marche display shop; and tips or wt, and screen psychologically and efficiently 
gning which have come in most par rom in the modern manner but not unequivocably, 
McLaren, display director of the store i enclosed Victorian manner. In recent 
genius of metal as used in modert or signing and redecorating, huge barn 
lies in, of all things, its transparency like interiors with naked posts, pipework, 
board and papier mache, lucts and high ceilings are being partitioned 
sugge:ts powerfully without up into intimate “shops”. This is accomplished 
view A series of metal by many means: From real and substantial 
walls to spot displays on plateaus with open 
work framing or backing. This type of open 
work partitioning is particularly popular on 
furniture, radio and appliance floors, but finds 
nereasing application in trathe control and in 
creation of additional display space in other 
departments as well 
Metal has long been used in fixturing, and 
the time is ripe for fresh styling in the mod 
ern manner with emphasis on function and 
simplicity Display workers are versatile 
enough quickly to feel at home in the new 
medium, and to excel in designing and fabri 
cating metal fixtures 1 display properties 
—Upper left, an upside-down Christmas tree 
solved an awkward problem in the center stair 
well. Blue spruce branches are reversed in an 
expanded metal trunk and can be used to 
build a fuller tree than is found in nature. 
..« Top, center, Alvin Swanstrom, Bon Marche 
display metal-worker, demonstrates the con-- 
struction of the “frog” trunk of the upside- 
down tree; branches cut especially for the 
tree were reversed in the heavy metal trunk, 
to sweep upward. . . . Upper right, sections 
of rolled expanded metal were joined with 
electric welding ond wired, also, as a precav- 
tion. Extension cords ran down inside the 
trunk for lighting outlets. . . . Left, upside- 
down tree with spun glass clouds in a Bon 
Marche window by Kenneth MaGuire. Cloud 
supports ore bent square rod— 
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—Right, at the controls of the heavy roller 
bender are Harold Lawrenson and Alvin 
Swonstrom. Steel rod, 34-inch diameter, is 
precision bent for sleigh skeletons. . . . Center, 
the finished sleigh with huckleberry garlanding. 
In a stretch of four Bon Marche windows by 
Ena Sater and Mory Keerl, colors were in turn 
turquoise, gold, pale green, and magenta- 
pink, with white flock on the tips of the 
branches. . . . Below, a popcorn tree of steel 
rod, fly screen, and popcorn baskets — used 
in an interior display at the Bon Marche— 
Displays can be designed and built in the 
department, of a nature which would rule out 
their possibility if they had to be purchasec 
ready made. At the same time a freshness of 
styling fitted to local specific needs is possible. 
Many of the carpentry shop tools find new 
uses and adaptations for metal-working also 
A special metal-cutting blade for the band 
saw will permit long cuts on sheet metal or 
cutting through whole rolls of light expanded 
aluminum, flashing, or galvanized poultry net- 
ting. Sheet metal too heavy for cutting with 
the tin snips, welded wire fabric and hardware 
cloth all fabricate rapidly with this convenient 
conversion from a carpentry shop tool \ 
“spiral” bandsaw blade is also manufactured 
for the working of wood, plastic, and metal 
It is circular in cross section, with groove, 
and cuts in any direction depending on where 
the pressure is applied. <A typical job for 
this blade would be delicate lettering in quad 
ruplicate on copper flashing, with the four 
sheets of metal sandwiches | tween the pat- 
tern on top and a thin sheet of “Masonite” 
underneath to prevent tearing the t 
layer of copper. When cut, the burrs can be 
removed with sandpaper and the letters ham 
mered with the round end of a ball peen 
hammer Burnishing « antiquating with 
green aniline dye in clear gloss lacquer ar 
suitable finishes 
An electric hand drill is useful for process- 
lengths of wire for straightening and 
stiffening. One d of the wire to be stiffened 
is locked in a vise and the other is chucked in 
the drill < i re a bit \ good tension 
is kept on the wire as it is twisted, after which 
lengths will support weights at angles 
kinking 
loor mounted power sander, with emery 
1 


dual purpose belt (aluminum oxide 


for wood 


and metal) is more successful often 
than the bench grinder for such routine jobs 
beveling the et f rod before welding 
reate addition: mding surface and 
cleaning up weld removing ile and 
rust 
Coarse sandpaper can also be used 


to prepare a rich “brushed finish” on alumi 
num rod and tubing. If buffed and | hed 
aluminum resembles steel in appearance, and 


part of tl argin for which one pays extra 


steel (lightness and natural 
Sandpapering with 
strokes, however, raises tiny furré 


surface which reflect the 


ws and interior 
quick assembly and 
rsize units, particularly ones with 


both sides 


awkward for woodworking or whet 


{¢ ontinued 
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Chicago Becomes A Land 


bricks, is 
abode at Christmastime when he is host to the 


ACH year ar n November 


Claus at the head of a 


Santa 


tovland parade 


ushers in the stmas buying season i 


appearance ts the signal for 


stores along State street to unveil their 
tov window Ch year the State Stre« 
Council set November 18 as a prelude to tl 
otheral opening of the extravaganza the « 
certed impact of which is devised to touel 

the annual Christmas 

Novembet 
with lighthearted scet 


1 fairyland 


demain of 
make-belrey 


and Mother 


land of 


Michi 


K 
1) 


wonderland of Christm 


The giant tree with 2,000 } 


tions that graces the Walnut Room restaurat 

at Marshall Field & Co.; the golden birds at 

houses; balls, stars, and 
Peete 


boxes a block long and 13 stories hig! 


shiny foil 
music 
that fill the 
Christmas, and Candy Cane 


with the 
(the | 


main aisle spirit 


Lane 
where the streets ar 


ovland in the world) 


lined with peppermint sticks and carol singer 
right out of 


have all become 


Dickens sing among the crowds 
traditional at Field’s 


‘Uncle Mistletoe 


state street 


On December 3 a new 
nture Ww 
shimmers 
Christmas scenes 
For tho disbelievers 1 


house, reproduced 


from one of 
Field’s 
as Coz i Cottage” The white 
} 


chanted 


windows, was constructed on eight 


floor 


cine house vere bedposts are made 
rT 
ollipops 


have taffy pulls, cookies dar 


doors 


the kitchen walls, and the fireplace is mad 


—Upper left, one of the State Street Council 

floats Upper right and lower left, by 

John Moss, Marshall Field & Co. Lower 

right, by Clement Bradioy, Carson Pirie Scott 
& Co.— 


tinkling 


of ice cream “Uncle Mistletoe’s” 


Nicholas 


is fun for the 


old St 
That such delicious nonsense 


man of the hour 


young and those who are no longer children 
is evident in the growing popularity of Field's 
year 10,800 
youngsters sent sketches to “Uncle Mistletoe” 
of the kind deeds they had done, 96,000 per 
sonally called on him, and this year he has his 
viewed by 
Christmas 


Christmas characters Last 


own television show which was 
thousands far in advance of the 
season 

On November 3 Marshall Field & Co. 
opened two corner windows as a preface to the 
most magnificent Christmas in its 98 Decem 
} photograph). In one of thes 
little children’s 
with the 


( second 

he substance of 

reams was personified admonition 
Keep their faith 1 
Field's’ Pink 


lelier i branches and 


make-believe with a box 
trees and 


metallic 


from Christmas 


gauze, together streamers of lime green 


spun glass and translucent tinseled ornaments, 


| 
were suspended from the high ceiling, 
vapory forms outlined against a 


hackground 
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Of Make-Believe 


State window 


Was 


street 
dedicated 
incorporated the 
theme with a 


The Randolph and 
(photograph No. 3) 
woman's world and 
“box from Field's” square, 
white framework set on boxes of gold. White 
and gold ribbons were draped from the ceil 
ing, the 
brilliant from the in 
timate apparel Field's 
Christmas splendor was brought about by Jol 
Moss, 
At 


Bradley 


to a 
Samm 


depending flashes of 
pastel 


for color 


window 
and 


upon 
red tones 


interest 


of design 
Pirie Scott & Co 
the adventures of Alice 
in six consecutive windows 
arranged so that the 

through the 


director 
Carson Clement 
unfolded 
in Christmasland” 
the copy 


impelled to 


shopper 


follow sequence 


continuous story staged mm theatric 


} 


Was 


lighted shadow-boxes of beveled wood ' 


pink, to which paper cut-outs of Christmas 


trifles were applied. The shadow-boxes, set i 
flat 


green stripes, contained miniature, individual] 


a background of alternating tinseled and 


hand-carved fairyland figures, gift suggestior 


being displayed outside the boxes in the fore 
ground The developing the 
maskings and figures was adapted from the 


in Lewis Carroll's “Alice 


technique in 


original illustrations 


in Wonderland”, always an annual favorite 


In the first scene Alice is decorating a tree 
in a Victorian living room when suddenly one 


of the ornaments, the “Queen of Christmas 
land”, Alice 


friends, Roquefort 


comes to life and invites 

Meow the cat 
to explore the wonder-world 
In the foll 


characters 


and 
mouse, 
illustration ). 


the 


wing scenes all o 


classic’s appear m a mist « 
the 


‘Tastes 


spun glass as they travel through 
f “Sights and Sounds’ 
until Alice, 
and awakens Christmas m<¢ 
that it 


discovers that 


and am 


falls 
rning to 


Smells” exhausted 
on 
a dream 

left all 
tree 
Merry 


was “really only 
the thing 
| 


Santa has 


she wanted for Christmas, the has 


trimmed, and Meow is purring Christ 
mas’ 

It would be difficult 
ot 
windows at ¢ 


describe the ex 


to 


quisite beauty the props Bradley select 


for six fashion arson’s Thi 


—Upper left, by Clement Bradley. . . . Upper 

right, by J. Boghosse, Goldblatt Brothers. 

Lower left and right, by Reed Schlademan, 
The Fair Store— 


and her 
the 
(fourth 


t 
t 


lands 


| 


' 
asicep 
find 


But Alice 


pecn 


By SHIRLEY WARE 


were “out of this world” is too trite a 
to do them justice. The 
that enclosed the exhibition 
fashions and 


with glittering, sheer nylon 


they 
phrase 
walls 


blue 
North 


veiled 


pale 
ot 
Room accessories were 
In all windows 
the principal display unit was a 9-foot medieval 
contour patterned after 
Christmas her wand a sun 
burst of prisms reflecting dramatic lighting 
The bouffant skirts were ruffled tiers of white 
of the 


holly, studded with tiny lights 
white ermine tails 


angel whose was 


a modern tree, 


Some 
figures were adorned with 
or ostrich plumes, and some were composed 
of All 
jeweled, and then to culminate the breathtak- 
ing spectacle, 


entirely prisms were heavily be 
lighted snowflakes and prismatic 
sunbursts were suspended from the ceiling 
Merchandise to the floors and 
staggered white flittered risers that flanked the 


windows 


was confined 


Only a vague conception can be gained from 
the fifth photograph of the magnificence of this 
entrancingly different setting because the softly 
lig4ts were influential 
producing the grand display 

J. Boghosse, display 


glowing an factor in 


manager, installed a 


[Continued on page 62) 
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ISPLAY for the specialty or  high- 
° ° ° D fashion shop must first of all express 

r a mM a t j . D | Nn | t | S K e the personality of the individual store 
g y y says Tom Lee, of Tom Lee, Ltd., who designs 

displays for Bergdorf Goodman in New York 


City. Carrying’ out the distinctive personality 
of the particular store, and gearing the dis- 


7 
B play to the needs of the particular chentele of 
O e rg O r | S Dp a y the store leads to a wide variety of display 


in specialty shops across the country, a range 


running the gamut from great simplicity to the 

By CLARA BALDWIN extremely bizarre 
In general, display for the specialty shop 
should be quiet, rich, and without resort 
Every retail store has its own personality, but perhaps nowhere else is the : es he _ : ‘ tage an = = 
* e a ‘ CHEVEeS hi ( Isp ay OHMIC 0 wc spe 
distinction between stores so marked as among smart specialty shops. At cialty shop is different from that of the de 
Bergdorf Goodman, Tom Lee stresses the character of the store by displays partment store. In the first place the specialty 
<= + ae . . shop does t carry as ch stock, thus can 
that are dignified, yet sophisticated. Principal attention is focused on the ; giles, Bar Meese soc ane Plags 


mannequin, with properties kept to a minimum and used solely for atmosphere. merchandise as does the department store 
operation Che prime function of display in 


not back a window with as great a depth of 


the specialty shop is to give the featured 
fashions: the look of custom-made clothes, he 
believes. Hence the fashion coordinator be 
comes ot even greater importance, tor the ut 
most care mt go into the selection of gar 
ments to be | ehted and the accessories to 
accompany them. In the specialty shop all 
attention is focused on the figure, whereas in 
the department background may i 
trude for attention to a greater extent 

At Bergdorf Goodman's the store’s fashion 
and publicity director works closely with Mr 


1] nual 


Let They select ensembles and effects 


whic 
give the ng to his window settings that 
ll-groomed womat 

woman dresses 

but secondary 

tion, but at th 

s recede into the 

r of ecora 

) 


Atmos] 


r 1s 
phere 


onality 


—Typical examples of display through the 
seasons at Bergdorf Goodman are seen in the 
accompanying illustrations— 
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Wats Ne uses some specia idea twist 


point up the featured merchandise. Perhaps he 


will exaggerate the garment or an extreme 


line m an accessory. Color, texture. styi 


furniture, or props are art of the display 


story, with the emphasis aimed to highlight 


the mannequin as a charming lady of fashtor 
Modern architecture and design V been 
influences toward simplicity of treatment, Mr 
Lee feels. He holds that physical limitations 
are just the starting point of design, and 
initiates work from them with originality, 
using an authoritative approach to styie 
Lighting is a very important tool for 
achieving the desired effect in the Bergdort 
Goodman windows. Mr. Lee chooses a dit 
ferent scheme for lighting from week to 
week. This may be a difference of handling 
lighting as well as a difference in actual 
color. At one time he may use a whole bank 
of windows in one coloi Again he may 
choose to light each windew as a unit, in a 
series of, say, three different colors The 
idea for changing the over-all effect fron 
week to week is to give the public an aware 
ness of something different an aliveness 
and attract attention from down the street 
He may select a color story in fashion 
to run as a thread through the windows, and 
he plays color in light on merchandise, using 
a pale hue to point up the color in the mer 
chandise. In one setting, for example, usine 
a red dress with a fur stole, Mr. Lee lighted 
both individually, selecting cooler tones of 
blue for the fur and pinks on the dress 
If the merchandise is white, he will play a 
strong color on it. But, over all, the idea is 
to intensify color At times he will combine 
colors and use a theatrical treatment, model 
ing with complementary colors in light 
In explaining such treatment, Mr. Lee states 
that by and large the serious window shopping 
ot merchandise is dere during the day wher 
colors may be seen ‘rm their true values, ut 


less, of course, the vindows ave deeply 
shadow-boxed For the most part, however 
the merchandise is placed 1 he window 
closest to the customer, wh an get a 


good view of it and its true colo hows it 
daylight 


25 


i w.ndows at Bergdorf Goodman have 
open backs, to give a feeling of spaciousness 
(from the store interior) of the view onto the 
Plaza and Fifth avenue, with a sweep beyond 
that of Central Park. Display-wise the open 
backed windows present a double problem 
First, that of making an effective background 
for the window displays, one which will blot 
out the store interior as a part of the display, 
yet secondly, and equally important, not ob 
struct the 1c trom the inside of the store 
to the str 
ot these teats 
ully by the of transparent back 
Most often the backdrop will be 
heer curtain, but at times he chooses a trans 
parent panel 
There are seven windows at Bergdort’s 
along Fifth avenue and down 58th street 
Actually these are relatively large windows 
CeIn 12 feet wide though they are treated 
as small ones Merchandise is changed each 


week, and the setting is changed every two 
weeks hy Mr. Lee’s staff. A displayman is 
constantly on the premises to assist Mr. Lee 
r to handle necessary changes required during 
the interval between resettings, as for ex 
ample when some garment on display ts 
needed for a customer. The company has its 
wn work shop and display store room, Fre 
quently props are made or altered in the 
Bergdorf shop 

Mannequins are selected carefully for in 
dividuality and personality, usually styled in 
the manufacturing stages by Mr. Lec Make 

done by the display department and 

changed f I stume, as well as to fol 
low the latest make-up vogue in color, style, 
ind emphasis 

The Bergdorf mannequins have unusual 
character. Mr. Lee feels that for specialty 
shops the mannequins are the important part 
f display, since they are the center of inter 
est They may vary from a headless form to 
im exotic creature having a rose head with 
i branch and leaf body The proper ones for 
Sergdorf = Goodmar howe are people 
dramatic, human As example there 
andsome new set recently acquired 


[Continued page 61) 
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—A wide marble front flush with the sidewalk 
is suggested, with the word ‘Milliner done 
in bold, simple letters across the top— 


ADAME Chi-Chi de 


lady whose 


Paris is a wise 


name has become synon 
hats She had a 
small shop on a not very fashionable 
in Paris when an 
store 


ymous with ladies’ 
street 
American ' department 


executive discovered her and per 


suaded her to join his organization 


Since Madame is as clever as she is 
gifted, she has in a_ few 
hats that 
many important personages 
Madame Chi-Chi ha 
the department 
open he store on the Avetiue in 
York ( Het think that 
will mean a boom business 


vears created 


innumerable beautiful were ac 


quired by Con 
sequently outgrown 
ready to 
New 


this 


store stage and is 
own 
suppliers 
to their 
dedicated a song to her 
himself and titled 


chapeaux-business” 


and one 
has just a parody 
which he wrote 
no busine like 

A story is told 


her point of view 


“There's 








about her which shows 
wealthy 


objecting to the high price of 1 


One day a 








chent : 
yr of nothing but 
asked “Why doc 


material 


} iO } " ne ~ 
ravishing hat consisting Lat, win 
artfully arranged ribbon a 


it cost so mucl The you used 1s 
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Design For An Exclusive 


and tempt her to pay a price which ts many 


times tl ‘ of five yards of ribbon 


lo accentuate the appeal of soundness 


for the faci f her shop a 


front on tl left with the 


marble surface continues 


window and door; 


band 


above 


this reads 


remind 
here 
the hat she 
might be 


enoug 


" 
nilh 


ner resides 




















Milliner” 


innovatiot We 
panels in our 
this is the 


large 


gentle hint 


incorporate mirror 
that 
style 
stop, 
And it is 
even 


facade as a 


place where a hat of real 
can be 


think 


known 


created To make the 
and 
that 
can be 


shopper 


wonder is our aim 


woman, and one 


suspects 


man, stopped by a mirror strategi 


cally placed 


Madame 
marble 


rherefore, acade 
flush with 
street line 
full- 


marble 


consists of a wide front 


the sidewalk. Receding from the 
} 


in screen tashion we 


height 


continue with one 


mirror panel joining the 


angle, followed by 
to the 


baroque-framed small 


front at a plain 
1 


wall set in parallel street and adorned 
with one 
\nother 
right 
baroque 


showcase. 
wall further at a 
and the 
showcase 


nurror recesses 


angle last plain wall with a 
follows, set parallel to 
The reflect the 
display in the two windows, but they also re- 
flect tries to 
the store tries” 


the street line mirrors 


one’s own image, as one pass 


We purposely sa to pass 
Because the mirror shows oneself with an 
old hat and at the 

s the latest 


in the showcase 


time one also noti 
creation and t 

The old hat oes rt 
Madame's s¢ 
feels that 


with the old 


bear 


comparison with wonder 
tf elegance The shopper she 


must not be longer 


head-gear Phe 


seen any 
mirror has proven that she 
model; the 
that the 


store She 


showcase has 
found 


ot passing 


wears the wrong 
convinced her right can be 
in this 


the store 


enters inste 


—Within the reception room are two tall 

wooden columns with three small recessed show- 

cases in each. A cabinet displayer is in the 

rear, with entrance to the showroom on either 
side— 
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Specialty Shop 


] 
sonal, as you enter you 


inper ry 
with three 


two tall 
rec essed 
lend an air of 
room. Flanking the 


wooden columns 


small sh 


notice 
owcas 

allure ; yance ( the 
entrance he recep 
they are functional deco 
time. The 
the showroom by an im 


enter 


tion room, 
rative at the 
is separated 


Same 
Irom 


reception room 
posing baroque cabinet placed in the 
of the 
the mau 


leaving enough enter 


either on the 


shop space 


room right or the 
left. This cabinet has glass doors front and 
back so the displays can be seen both fron 
the reception room and the shawroom An 
lluring desk at the 

ceptionist’s counter Phe reen panel wall 


hat dis 


a right serves as a re 


featuring alternating 


plays facing the street creates 


play corner. The large wall is covered with 


antiqued mirror in squares, deccrated with a 
clock. This 
showing of accessories 


We pass the 


room and enter the main show 


sunburst room is used for the 


and perfumes 
large display cabinet in the 
center of the 
At the end we s 
case leading to the work and stockrooms 
and to the private offices. When new col 


are wn, the yrocessiot Oo 


room notice a stylish stair 


; f 
: 
rather breath 


and spectacular A comfortabl 


down. the 


Stairs 1s 


occupies the corner under the stairs 


To avoid costly construction work v ré 
ate semi-privacy for each customer 


large showroom by draperies g: 


the corner where the wall meets tl 


—The main showroom is given semi-privacy 

for each customer by the method of gathering 

the draperies. The article explains methods 

whereby the cost of this showroom can be 
large or small, as desired— 
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hey project into the room as we suspend 


wide silk 


40 inches away 


them by ropes at eye-level and 


about from the wall Thus 
the imposing 
while the 


vista above eye-level is not 


impaired clients are curtained off 


from the eve-level down 
\ dressing triple 
the urnishings of 
rhis same plan could be used on a smaller 


Irom each other 


table mirror and chair 


complet each section 


scale for a less pretentious shop with the 

None of the furnishings need 
As a matter of fact they 
second-hand 


same 


success 
ade to order 
may even he bought or at 


1uctions \n old cupboard may be used 


. 
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—The rear of the facade as seen from the 

interior. The large wall is covered with an- 

tiqued mirror in squores, decorated with a 
sunburst clock— 


Replace the back with a 
framed by a picture 
open and use 


for the 
solid 
frame molding, or leave it 
no glass at all. If the thought of second- 
hand furniture does not appeal to you, use 


partition 


sheet of glass 


wrought iron furniture for chairs and tables 
The curtains may be made of imported silk 
damask at $37 a yard as well as of mercer- 
rayon faille at $2.50 


ized domestic cotton or 


The story of the five vards of ribbon can 
be applied also to the problems of the store 
much the ribbon or 
But, just as in 
hat, where the one important 
skill and the artistry with 
which the ribbon was tied, so for the shop 
all the other component parts must 


It does not matter how 


the curtain material costs 
of the 


was the 


the case 


lactor 


interior 
be combined and planned in such a manner 
that to set the stage for 


successtul 


they will serve 
transactions 

This definitely requires thought and origi 
problem needs a special so 
with those people 


their duty by 


nality Each 
do not 
have 


agree 
done 


By KIM HOFFMANN and STEPHEN HEIDRICH 
Designers, New York City 


covering a large wall completely with mir 
rors and another wall right opposite with a 
scenic wallpaper or a mural remindful of 
the Vesuvio landscapes that you find in res 
This unnecessarily 


and 


treatment 15 
will not do if the 


taurants 
room 15 
fairly area should be 
broken up architecturally for the following 
entire large store 
glance, it can not hold any secret 
and one easily interest in shopping 

likes to discover, 
\ niche, 


expensive 
large, as any larger 
reason: If one can see the 
with a 
loses 
buying 


there The publi 
made easy 


yet discovery must be 


[Continued on page 58] 





DISPLAY WORLD 


by nik ehring 


Display Designer and Consultant 
New York 


Arrangement: 


Properties: A 
Jancing tashior ve bie on which is shown a 
rated with ribbon 
HIINg are rib 
25 and cham 


»wer tront 


of 
%7 


a wh 


7 


Arrangement: Here 
na the hol 


cover 


aetinite unit 


Properties: C 


3 


that tne 


s 
. 
: 
\ 
& 
S 
é 


Arrangement: 


Properties: 


DECEMBER, 


1950 
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COMING UP 


Arrangement: 


ral element 


Jeliahttyu rancement for this 
attached to canes and shirt 
i dst and bears the 

mes 

ew Teor Kignt 


This ‘cunmection 





Arrangement: Three definite units make up this 
men’s rainwear display. It is pleasingly arrangea 


and wel! oalancea 


Properties: The center unit consists of umbrella 
luggage and diagonal cords stretched from the 
-eiling to the floor to give a stylized rain effect tc 
the trench coat display. Rubbers, umbrellas and 
woter-repelient not ore tems to ft out the win 
Jow picture and make related sales. Copy 


might read, ‘That British Look 


Arrangement: 


— 4 


appear te 


shown weorinag ma 





MONG new point-of-sale displays t 
make their appearance within the 
past tew weeks 1s the me for Len 


New York 


national us« 


theric, In 
It is in 
Christmas season 
the 
“Lentheric 


City, pictured above 


during the current 


Done in eight colors 


display has a detachable card reading 


luxuries” which 


perfumed 


can also be Finson 


unit 


cid the 


Burrage 
the 


1950 


Pat 


displaywise, tor 


tor 
makes h al tx 
Brewing Comp during 


d “Miss 


appeared in 


Liebmann uns 


Since being elect Rheingold” a yeat 


ago she has many striking 
display pieces 
this Christ 


shown 


costumes and situations im 


but in none or riking than 


mas center prece 


has flanking side cards 


’ 
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—These two displays are by Einson-Freeman 

Company, Long Island City, N. Y., for 

Lentheric, Inc., and Liebmann Brewing Com- 
pany, respectively— 


display 
New 
between initial 
magazine 
where 


\ striking direct color, two-plane 
for The Manhattan Shirt 
York City, bridges the 
customer interest aroused in ad 
and the retail the 
It is an effective adaptation 

promotion tor 

The merchan- 
double as 
and 


Company, 
gap 
vertising store 
sale is made 

f a powerful 
Manhattan's 
dise 


o Magazine 
“Span” 


displaying 


collar 
inde- 
are repro- 
hand-tag that helps 

The sales-making 
the display is said to have won 


side cards 


pendent counter 
the 


and 


displays, 
ductions of novel 
illustration theme 
influence of 
a number of department 


allergic to 


it acceptance from 
that 
manufacturers’ 

The center piece 
& Eckhardt art 


stores customarily are 
mass-produced dealer aids 
was adapted from Kenyon 


work by Einson-Freeman in 
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| \ty 


Arthur rauss, 


Manhattan 


tor 


conjunction with adver 
tising 


This 


grecting 


Mmanagel tor 
Hallmark 
thousands 

The 40- 


“Styvro 


Christmas display 


cards is being seen in 


of dealers’ windows this season 


inch snowman is made of 2-inch 
the green paper 
printed in gold and firmly attached to a red 
striped rod finial 


mail printed in green on 


foam”, banner is of velour 


white dowel with 


and 


and 
bag are 


stock, while the 


Cap 
eves and nose 
blue 
and white 
the mouth, 
tie, and gloves 
the top banner 

Schutz Com- 


gold metallic 


are large Christmas tree ornaments, 


and red respectively \ red 
striped pipe cleaner serves as 


the 


to matcl 


silk ribbon forms 


a red 


are of green velour 
\ spokesman for Thomas A 
produced 


“The 


pany, Chicago which created, 


and distributed the display, says 


—Einson-Freeman did the display for The 

Manhattan Shirt Company. . . . Left, for 

Hallmark greeting cards; produced and dis- 

tributed by the Thomas A. Schutz Company, 
Chicago— 
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me WATERP TOOT 


Christmas tree and the rest the window 


decorations were de by our organi 
that this 
trend in 


from the 


} Ma 
zation; however, we do_ believe 
unusual display 


display advertising. It 


represents a new 


gets away 
display 
take 


assemble them 
type ot 


typical ‘lithographed’ or cardboard 
look It 
many varied 
into a completely 
third 


dealers have 


demonstrated our ability to 
and 
and different 


dimensional 


materials 
new 
display Phe value is 
terrifhc 
in requesting this for 


gone overboard 
this 


and the 


their windows 


Christmas 


season 


item such as shaving 


proble m 


For a slow-moving 


brushes was to get a 
attract 


omed by 


Rubberset's 

would 
wel 
1 


display-merchandiser which 
attention 


the retailer for a 


immediately and 
part his jealously 
Ace The but 
pictured is said to be 


guarded musing 


effective 


counter sps 
merchandiser 


—Copeland Displays, Inc., New York City, -did 
the interesting mechanical display for the 
"Mido" watch. National Distillers’ ani- 
mated window display for the holidays is by 
Einson-Freeman— 


DISPLAY WORLD 


—The barber display-merchandiser was done 
by Consolidated Lithographing Corporation, 
Brooklyn, for Rubberset. Cannon Mills 
nylons are displayed by this unit made by 
Einson-Freeman— 


creating impulse sales for Rubberset shaving 
“Joe the 
under which 


brushes Barber”, with his plastic 


apron seven brushes are dis 
played on 
by retailers handling such goods 
play comes to the retailer completely set up, 
permits the 
merchandise, is pilfer-proof and takes up a 
It was designed 


received 
The dis 


shelves, has been well 


easy dispensing of dust-free 
minimum of counter 
and developed in full color by Consolidated 
Corporation, Brooklyn 

Cannon Mills, New York City, is 
chandising its “Go-Girl” 
Cannon nylons through this attractive litho- 
reprint holder The 
latest national adver- 
die-cut palette 


space 


Lithographing 
mer- 
advertising on 


cardboard 
the 
the 


graphed 
frame displays 


tisement and artist's 


This 
manu 


stocking featured 
lithographed 
Einson-Freeman 


Krebs, 

New 
unusual 
‘Mido’ 
tricky in its application of 
motion to illustrate all four features of this 
particular watch. By dunking in the water, 
the water-proof qualities of the watch are 


shows the actual 


counter unit was and 


factured by 
Copeland 
this to 
“Mido” 
display 
a simple 


president ot 
York City, 


display tor 


Samuel 
Displays, Inc., has 
say about the 
“The 


watches mechanical 


is very 


demonstrated and as the figure holding the 
keeps 
pomt of its 
marked 
that the 
magnet above 
out that it is 


watch swivels back it the watch 
wound At the highest 
it hits the block which is 
resistant’ demonstrates 


The 


points 


travel 
‘shock 
watch 
the 


also 


and 
take it 
watch 


can really 
path of the 
anti-magnet 

National 


} 
I 


Distillers’ “Gift Headquarters” 


window display for the holiday season has 


eye-appeal, charm and general advertising 


three-dimensional 


effectiveness nS Ss 


{Continued on page 63) 


GIFT HEADQUARTERS 


OLD GRAND-DAD 


A “f 
=f 


OLD TAYLOR 


OLD CROW 
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Current Manhattan Displays 


NCHANTING sions of fairyland 
E castle were ) d by Display Di 

rector outs } ank of Alt 
mal Paittl windor ‘ velceome tl 


( hristma 


iramme 


arrange 


Winter 


Holiday for the Childres sults 
and dresses for toddlers 


fairy 


pretty 

with the charm of 

old fashioned tale", described the 
delicate pastels they wore 

Engaging simplicity characterized a millinery 

Edward von Castleberg 


indow created by 


lirector of window display at Bloomingdale’s, 


with the window copy reading “Shaped to city 
Black Hats” 


urban mood, a 


festivity, our radiant 
Sustaining the cutout 


vhite of a lamp post and a fire hydrant was 


—Upper left, by Louis Villelo, B. Altman & Co. 
. Upper center, by Edward von Castleberg, 


Bloomingdale's. Upper right, by Sidney 

Ring, Saks-Fifth Avenue. elow, three 

disploys by Gene Moore, Bonwit Teller. 

(All photographs by courtesy of Virginia 
Roehl Studio, New York City)— 








posed on a slanting black and white checker 
board panel. Both props were 
with black wire to give a three dimensional 
effect. A subtle touch on the lamp post was 
evidenced in the black wire numerals “59” 

Imagination to 
designating the 


superimposed 


leaving it to the complete the 
address, thereby location of 
the store Mica was sprinkled over the panel 
and the backwalls were in all white 


“Sophie’s Grand Entrance Gown . climax 
for a fabulous season” rightfully described the 
pale pink cuffed satin worn by the mannequit 
in a Saks-Fifth Avenue 
by Display Director Sidney 
stract spider web made a natural and sym 


window. The choice 


Ring of an ab 
background. The web was executed 
of plastic ribbon combined with woven hollow 
such that 
in the 


bolical 


plastic cord and the lighting was 


it brought out a creamy golden color 
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By VIRGINIA ROEHL, 


G | a mM O ro U S Virginia Roehl Studio, New York City 


cord and a very pale lavender tint in_ the covering im the same shade he decorative were worn with hats in matching tone and 
plastic ribbon Crystal drops were hung door knob varied in each window shoes, belt, gloves and bag in black 

through the web, which was also spaced with Large Idaho potatoes never figured in such Of topical significance was the synchroniza 
evening gloves and large luxurious roses imaginative use as when ingeniously contrived ion of the entire bank of Fifth avenue win 
a peach tone. The mirror porti a com for background by Gene ore in anbtther lows at Bonwit’s when “Rhapsodie Espagnole 
pact centered the web. The gown was « series of Bonwit windows. The legend on fashions were inspired by the opening of 
saged with flower appliques and sequins and the streamer read “Our own potato white notable exhibition of Goya paintings and 
the evening bags were in jewel colors jersey new note for under coats”, thereby rraphic work at a neighboring art gallery 


and effective ay indicating the logical tie-up o vegetable on had each mannequin accompanied by 


At Bonwit Teller a new 


proach was created by Gene Moore for The potatoes appeared very u \ het a larger than life size male, executed in fine 


pa nted make-up of large black and v vire mesh in faded gold tones The sug 


dramatizing the popular “Separates that go 
round and round at night”. Each of the eight ind were applied in formation agai ‘ ite gested cape worn by the phantom mannequir 


windows was created as a room with an ope ipright panel The “potato white Iresses was of unbleached muslin partially sprayed 


! black 
The headline for Lord & Taylor's first 
—Upper left, by Henry Callahan Lord & (Christmas gift windows was “12 50”. Twe 
Dressed for the evening, she wore deepest Taylor. - + » Upper right, by Winston Jones ' of gilt ballroom chairs arranged at tw« 
apie Franklin Simon & Co. . . . Lower left, by Mee by Wind Disp! Dire H 
blue-black All of the construction of the Donald Werdon, McCreery’s. . . . Lower right 'S DY Indow Isplay irector enry 
setting was painted in mauve with the floor by Warren McCurtin, Gunther Joeckel— [Continued on page 5 


door, and panel suggesting the hallway to the 
right, with the gentleman escort awai x the 
entrance of the mannequin posed to the left 
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Here And There 


HIS gargantuan clown caricature took 

over one end of Goodyear Tire & Rub 

ber Company's spacious gym in Akron 
when it was inflated for final inspection be 
fore shipment to New York City There it 
furnished one of the highlights of | the 
Thanksgiving Day parade staged by R. H 
Macy & Co. The balloon was one of séV¥er 
al built or reworked by Goodyear for this 
annual colorful event which signals the 
start of the Christmas shopping season in 
New York Che on firm has supplied 
Macy’s with these grote sque rubber cl 
2 years, except during World 


arac 
terizations for 22 
Wor Il The figures include a gnome, toy 
soldier, yarious animal representations, and 
many others They are inflated with helium 
for the big parade 

This year's symphony window of Jenny's 
Cincinnati, had Tschaikowsky’s “Nutcracker 
Suite” its theme It won first prize in 
the specialty shop group in the annual local 


mittee for the Cincinnati Symphony. 


of papier mache and designed 
it were a tree twisted into the 


the tree and the top had limbs 


in the tree and played their tiny instruments 
The conductor, a larger squirrel, was poised 
on a near-by tree trunk with the music stand 


system used for practically all of Jenny's win- 
Shaded purple and fuchsia suede paper 


covered the floor, sprinkled with purple mica. 
The background was in shaded purple tones 
and the showcard telling about the symphony 
season was done in purple paper like one of 
the leaves, 

“Have a plan for your appearance .. . 
from hat to shoe!” was the copy used for 
this display of men’s apparel, by Emery 
Gregory, in charge of men’s wear display 
for Neiman-Marcus Company, Dallas. The 
garments were mounted on an inclined, cloth- 
covered bo 

Che final window is by Guy Malloy, display 
director for iman- Marcus, and was one of a 
group featuring clothing for wear during the 
opera season in Dallas. On the backgrounds 
of the windows were scenes from various 
operas, sketched with chalk. The only props 
used were gold iron stands, one to each win- 
dow \ gold metallic rope was draped 
through this stand and stretched to another 
which was sketched on the background 
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“figures that really figure . . 


* ” 
. in sales 


stops and looks at 
magnani mannequins 


Give yourself a Christmas gift that keeps on 
giving, and giving, and giving . . . all 

year long. Treat your windows to the clothes- 
wearingest, sales-producingest mannequins 

this side of the North Pole —- Magnani’s 
“Thousand and One Nights.” There are six 
new members of the “Thousand and One 


Nights” family. 


For a breathtaking look at their pictures, 


write —- wire — or phone: 


magnani mannequins 


236 West 40th Street @ New York City 





DISPLAY WORLD 


DECEMBER, 1950 


New Filene’s Unit Has Gay Decor 


By ALBERT C. SMITH 


urrounding 


famous tennis 


\ parking are 
spreads 


all the 


attract 


way to 
The st 


square 


store 
80,000 
proximately 
voted to actual 
the major 
in this suburbar 


store 


cou 


feet 
55.000 


selling 


| 
ana 


space 
tect 


display 


departments 


unit 


Ii 


ore 


« residentia area 


opened the Chestnut Hill 


wk estimated at better 


vortant Ways 
ire mite-size 


children t 


left, Old World coats of arms 
chandeliers, etc. give a nice atmosphere to 
the imported apparel sections of the new 
store... . Upper right, from several wall areas 
branches protrude from the walls to hold 
birds and bird nests. . . . Lower left, shadow- 
boxes in the corset section have frames striped 
with gold on white. Lower right, wire is 
used extensively in the youths’ department— 


—Upper 


them inside the doo 


a fleet of kiddie 


ents \waiting 


Ways Is cruisers (strollers 


} 
also 


There are 


with a size range to triplets 
] fountains 


level outl ‘ he drinking 
attenti getter for the 
flag Outside 


witl shrubs to 


how 


First store 18 al 


88-foot pol lands« 
} 


plants 


iping 1s 


planne and form 
during — the 


heated to 


pleasing decoratiot all year 


Ihe sidewalks are radiant assure 


ss approaches in winter weather 


The original architectural design is the 


result of key store executives working 


the internationally famous Raymon 
Associates 


enters 


and 


the upper level, her 


a customer 
interior is through a 
40) feet wide, in the 
This is the fashior 
Shop, Junior 


first glimpse of the 


gigantic picture window 
of the building 
holds the 


suits 


floor which Gown 


Shop, dresses, coats, intimate apparel 


accessories, cosmetics, ane 


[Continued on page 46) 


sportswear 
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Whit ull you see 
our hesanitih iii line for re 


SPRING AND EASTER 


It is truly one of the finest we have ever created, rich in ideas and 


new adaptations, and priced to be easy on your budget. 


Our Salesmen Will Be On The Road Soon 


Oltmanns — 1405 Douglas St., Omaha 2, Nebr. 


Designers and Manufacturers of Artificial Flowers an d Decorations 











This Spring 
USE THE BEST 


Insist onBulktou Seamless 


Oe ee 
e The PAPER is UNIFORM and CLEAN (not full of undyed specks and blotches) 





pecemee © The FINISH is ANTIQUE for true color value (not mottled and streaked) 
© SNAPPY RIGIDITY makes it easy to work with (not soft and floppy) 


IMMEDIATE DELIVERY cccose ue siosses in odveone 
DON'T ACCEPT A SUBSTITUTE coc corn issoaied vith Bullston ton 


BULKLEY DUNTON & CO. INC. °°: 








DISPLAY 


...on and off the record 





—Rene Marienthal, representative of 
Schack's, Inc. in the Southeastern terri- 
tory, caught this 9-pound large mouth 
bass on light tackle without even leav- 
ing the city limits of Orlando, Fia., whil2 
fishing at Lake Ivanhoe. Rene was 
formerly (three years) with Dickson & 
Ives, of the same city— 


—At the left, Charles Heller of 
the advertising department of 
Schvitz & Co., Terre Haute, Ind.; 
center, Jack H. Schmidt, the store's 
former display manager; right, 
John J. Wetwiler, who succeeded 
Schmidt as head of the depart- 
ment, coming to the firm from 
Grossman's, Muskegon, Mich. The 
occasion was a farewell party for 


Schmidt— 


—Al Tavel, display 
manager of The 
White House De- 
partment Store, 
Tucson, puts the fin- 
ishing touch to a 
window display— 

—John G. Mock, dis 

play manager for The 

Bedell Store, Portland 

Ore., and Mrs. Mock 

on a recent pheasant 

hunt in Eastern Oregon. 

Results: 15 pheasants 

and 6 Hungarian par- 

tridges in three days— 


—At a meeting of the Houston 
Display Club . . . left to right 
Glenn Hicks, president of tho 
group; Lillian Wells, secretary 
Charles Pittinger, second vice- 
president; Helen Hendricks, first 
vice-president; W. J. Wallace and 
C. L. Mixon, guost speakers— 


—Looking over the line of Bulkley, 
Dunton & Co., New York City 
display paper firm, is Ralph Weiss, 
owner of Free Lance Display, 
Philadelphia. Weiss recently re- 
modeled his showroom and 
doubled his space at 47 North 
Seventh street— 
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he = new EATON 


66 9”? 
VUcliety * GRASS MATS 
With SMOOTH, FLAT LAYING, OVEREDGED ENDS# 


Overedging has long been used on the cut edge of the world’s Display leaders across the nation are giving instant approval to 
nest rugs. Now, appearing on Eaton mats, this revolutionary new the overedging feature of Eaton “Velvety” Grass Mats, the only 
feature makes it unnecessary to trim frayed burlap, cut off uneven 
ends or flatten bulky hems. Eaton “Velvety’’ Mats are ready to 
use in those “ready to sell” displays. label o 


mats made in this manner. Ask for the mats with the “Velvety” 
m the back to give that finished look to disp!ays that attract. 


ORDER TODAY FROM bay Aoetend DISPLAY JOBBER 


Trade Ma Regis 
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ials to be used in the open are flam removed completely from the decor imme- 
proofed according to the New York Admin diately, regardless of its location and loss of 
istrative Code. Everything of a permanent time, labor and the expense of the first in- 
display nature, such as draperies and the like,  stallation. It is then replaced with approved 
are re-flameproofed once each year materia! 

Macy's sends such work outside to be done “After each piece has been duly tested and 
and requires a certificate from the companies approved, Mr. Sauter and the inspector start 
handling the job on a tour through all ten selling floors of the 

“Such new materials as are purchased al store 
ready treated must bear a certificate from a \long the way the inspector will make 
laboratory to show that they are properly tests of materials previously tested in sample 
flameproofed. On those new mater als, pre- to make certain the materials installed are the 
v.ously treated, a statement must accompany ame as those in the sample box 
the shipment indicating what chemicals have Mr. Sauter feels that full cooperation with 
been used in treating, and the certificates and the fire department for prevention of fire is of 
other pertinent data are carefully filed the greatest importance, since a store fire in 

“Samples of materials to be purchased foi any part of the country would be reflected in 
display must be submitted to Frank Sauter the business not only of the one store in which 
(interior display manager) prior to order, the fire occurred, but in all stores generally 
for testing After the sample has been ap- throughout the nation.” 
proved as flameproof, in other words if it The thoroughness with which Macy's 
proves to be non-combustible when submitted 
Macy's terial could well serve as a guide to others 
. If the largest store in the world can go to 
such trouble to reduce the fire hazard, then 
it surely is not asking too much of smaller 


guards against fire originating in display ma- 
to flame, and is ordered for use in 
displays, the goods are further tested on ar 
rival to make certain the shipment adheres 
to the flameproof condition of the tested sam- 
ple hese tests are subject to the rules and Stores to be equally careful. 
regulations of the city fire department, with 
which Mr. Sauter cooperates to the fullest Spectacular Display 
extent. He is continually on the alert to For General Electric 
keep any hazardous material out of the store One of the nation’s most spectacular outdoor 

“Mr. Sauter ts notified when materials ar Christmas lighting displays that at Nela 
wae rive, so he may test any that need testing Park, headquarters of General Electric’s 
VOL. 57 DECEMBER, 1950 No. That includes items of fabric, paper, papier lamp department was turned on for the 

mache, ribbons, garlands, and such properties holiday season on Saturday, December 9. 
To be on the safest side at all times, he The park will be open for public inspection 

Be Sure Your Displays makes considerable use of materials which of the display from 5 p.m. until midnight 
Are Not Fire Hazards ire inherently non-inflammable As a result daily, through January 1. Last year an esti- 
he frequently plans his displays with base mated 368,000 persons from Greater Cleveland 
metals or glass, including metal foils and and northern Ohio drove through Nela Park 
glass thre. He requires a certificate from the to see the display 





Dreaded by every store management is th 
possibility of fire, especially when the building 


is crowded and the mere smell of smoke may . : , 
 enommh to send shoppers imto a mad manufacturer on fabrics made of glass fibres Theme of the 1950 display is “Santa's 
tampede in which dozens may be crushed t to go on record for the fire department Workshop,” and the display is more extensive 
death \ great many cities have passed i ‘ iby . than that of 1999. \long the driveway through 
dinances prohibiting smoking tn stores, and In installation, displays are arranged to — the park are 17 brightly illuminated figures of 
widing for the ystematic inspection keep materials away from lights and radiators ‘Santa's helpers” in the process of wrapping 
by representatives of the fire depart which may dry them. Some of the permanent packages and preparing ornaments to be hung 
ment. Quite a few o go to elaborate installations at Macy's are of asbestos, which n the large Christmas tree 
engths wl ensure ti it materials used for necessitates a larger initial cost since asbestos ( entral figure of the display is a fabricated 
display are flame-p o decrease the drops are more expensive, but they do not tree, 60 feet high and 28 feet in diameter at 
hazard as mucl require re-flameprooting In instances where the widest point This “silver” tree will be 
Phat such well ativised is the proper color or texture for drapery or brilliantly lighted with vari-colored lamps, 
la rsttrs aa 1 display from upholstery to meet a particular design require including fluorescent tubes, enameled bulbs, 
ment is not obtainable in asbestos or glass flood and spotlights, all products of the lamp 


time to time ! " ecent grim reminder 


following s by United Press fabrics, other fabrics are used with proper department Smaller trees throughout the 


| treatment, and a notation is made for their grounds will be trimmed with lights. The 


comes im th 


t 
trom Halitax, Nova S« n December 
Firemen searched the charred vl a regular re-flameproofing entire display will be topped off by a large 
four-story department : ‘ wore hrough the year the New York = fit illuminated star on the Engineering building 
victims of a fre i ‘ ten n tbs department inspectors make spot checks Nela Park's Yuletide lighting display rep- 
were killed the store to see that evervthing is in. order resents an out-of-doors extension of the Light- 
but once each year. as soon as the Christmas ng Institute, serving both to test and demon- 

decorations are in place and when the peak strate new lighting products and techniques 

traffic starts, the inspectors make a regular tor Christmas decorating The display was 

thorough check At that time the fire depart designed and erected under the direction of 

ment sends over an inspector who spends C. M. Cutler and John Watson, G-E illuminat 

veral days gomeg through the s ng engineers, who also served as consultants 


wottom or tl ar’ Cleveland Public Square 
Wher 
has a Ing box of samples 
neial canital It contains pieces Facil wanes Al Cook Recovering 
consider s an exampl t wi decorative material used in the Macy's Christ From Operation 
well-know1 tor along 1 t mas setting lo h sample ts attached tts Al D. Cook president ot Cook & Meier 
fire precautions, tl 1 taken bv R proper flameproofing certificate as well as a Inc., 159 North Michigan avenue, Chicago 1 
Macy & ( I ity, as reported tr statement of where that particular iten 1 inderwent a thyroid operation at Wesley 
the October ‘ f DISPLAY WORLI n the st Memorial hospital the week of November 14 
Speaking of inte display it says t nspector ry piece t \fter several weeks convalescence he expects 
All loose hanging materials u mater m the box right then and there to be back on the job and to make his spring 


fabrics, garlan spravs, or dec anny nate ns 1 ot meeting the test 1 selling trip as usual 
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Your Display Will Look Better with 
“NATURALIKE” GRASS MATS 


made in the following sizes: 3’x6’, 3’x15’, 3’x30’, 
S’x6’, 5’x 10’, 5x58’. 

TUFF TURF SPRINKLINGS 
The new economical “fill-in” material for odd shaped 
spots difficult to fit with regular mats. Easy to reuse. 
Available in 3 Ib. green to match 
your ~Naturalike” Fireproofed and 


mildewproofed too. 


Whatever your display may be—it will look better 
and “sell” better with “NATURALIKE” Grass Mats. 
Newly improved, with lines of stitching 1” apart 
closely trimmed, and dyed a verdant green, these 
ultra high quality mats will enhance your every 
display. 

Fireproofed and mildewproofed—made of the finest 
raflia—multistitched to a durable burlap base, and 


cartons. Grass 


mats. 


grass 














MATS 
Grass bang 


Order your "NATURALIKE" grass mats and TUFF TURF SPRINKLINGS from your display jobber now — today. 


ie 


UHRICHSVILLE 


MEMORIAL GRASS CO. 





OHIO 














Improvements Announced 
On Two Staples 
rrow bi 


street, Brooklyn, has 


istener mmpans Inc., 30-38 


f yl made know1 
its on two of the firm's staplers 


tch has been developed for the stapler 


| 
s No. 105 


hine to tts 


when pushed back it opens 
mechanism Phe 
track an 
clear up any jam in a matter of seconds. The 
No. 1U5 can be tacker and 
plier 

\rrow's No 
with 


the mac inner 


user is then able to get at the staple 


used as a stapler 


202 standard stapler has been 
a precision-locked mechanism 
control This 
parts securely 


unproved 
stapling 
locked in 


more than a single 


for positive stapk 
keeps all 


and will not allow 


principle 
pos thot 
staple to be ejected from the staple tract. This 
heavy duty stapling 


machine is designed for 


and can also be used as a tacker 


Outstanding Program Set 
For VMG Meeting 

Beginning Monday, January 8, and extend 
ing through Thursday, January 11, the fortieth 
nvention of the National Retail Dry 
will be held at the Hotel 
City. An especially fine 
arranged for the Visual 
January 10 


innual « 
\ssociation 
New York 


am has been 


C,oods 


Statler 


Merchandising Group’s session ot 
the address of 
Brother 


V MG « 


subjects will 


me by 


\ 
Wash 


wek 
Lansburgh & 
xecutive 
be dis 


is chairman of the 
nmittee these 
tion of High Fashion,” 


lahar window display 


Lord & Taylor, New York 
Designing Displays,” by 
Lee, Ltd., New York City. 
Departmental Merchandise 
Williams, head ot the 
department, Sears, 


City 

Tom Lee, Tom 
Planning,” by 
store planning 


Roebuck & 


bindley 
and 
Co., Chicago. 

Color In 


display 


Morris 


Display,” by Ketchum 
] Sharp, New 


Ir., Ketchum, Gina & York City 
“Relationship of the Display Department to 
Planning,” by Peter Copeland, head of 
the firm of that name in New York City 
“Creating Mechanical 
William Wyatt, display 
Hahn & Co., Washington 
‘The Manufacturer's Viewpoint on Display 
and Point of Purchase,” by J. Kingsley Gould 
executive secretary, Point of Purchase Adver 
Institute, Inc., New York City 
Presentation of awards in the annual dis 
play contest sponsored by the group will be 
Eldredge, assistant manager 


Store 
Displays,” by 


Wm 


director of 


tising 


made by Irving ¢ 
of the VMG 
Of interest to all attending the convention 
anticipated t 5,000 is the annual 
hanquet at which the speaker is to be Robert 
Montgomery, radio commentator, motion pic- 


number 


ture and television producer, and actor 


Harper Resigns Post 
At Malley's 

I he resignation 
Harper 
lward Malley 


{ 


Arthur J 


} ! 
ere mat 


MAKES 
NO 
DIFFERENCE! 


FIT ANY 
MANNEQUIN 
TO PERFECTION 


NO MEASURING 
REQUIRED 


Complete Satisfaction Guaranteed 


MULTI-FIT WIG Co. 


35 WEST Jéth STREET © NEW YORK, N. Y. 
Ast you lecel jobber for 1950 Hairstyle Chert or write 
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Pilgrim 
ALL WOOL PLAID SHIRTS 
* . 


Sears Displays 


Phese are displays for various types of merchandise as worked 
out by the headquarters display staff of Sears, Roebuck & Co 
Chicago, and used as patterns by Sears stores throughout the 
country. Findley Williams is national display director for Sears 
First, a large cloud-shaped sign done in gray and black car 
ries the message of this zip-lined coat window Attention is drawn 
from the sign to the price by converging black cords, while black 
patent leather on the floor simulates water 

Upper right, colorful plaid shirts are featured in a large green 
circle surrounded by white 


Center, copy and illustration are carried on a large blue sigi 
while the merchandise is set on blue panels against a garnet 
background 


Lower left, a large illustration in garnet on 
the theme Phe merchandise 
and 


id attention is brought to the 


pink paper carries 
shown against a garnet background 
price with a pink card. Plastic 
snow covers the floor 


Below, a descriptive 


stvle highlights 


batteries. The background is 


illustration in cartoon 
window featuring orange and 
, 


» floor panel is white 
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Coty Contest Results 
Are Made Known 


First prize, $500, in the window display 
contest sponsored by Coty for the re-packaging 
of the “L’Origan” line of cosmetics has been 
awarded to Ernest L. Rayner, Wiley Dry 
Goods Company, Hutchinson, Kan. In_ the 
display a mannequin in a white evening gown 
was supported on a 9¥-foot cutout of the Coty 
signature, while in the background were 4-foot 
cut-out leaves sprayed pale gold 

The $300 second prize went to E. L. Voll 
mer, Joseph Horne & Co., Pittsburgh, for a 
window featuring a stylized tree from which 
were suspended packages of the cosmetics 
Other packages were placed around the base 
of the tree and the riser on which it stood 

Third place and $200 went to Harvey 
Bourland, Thornton's Department Store, Abi 
lene, Texas. His display showed the packages 
caught within the meshes of a large net and 
also displayed within a hollow giobe of wire 


James Gosling, R. H. White & Co., Boston, 


won $100 for a display in which side panels | 


copied from the “L’Origan” box-leaves were 
made with gold spun glass and gold cord; 
antique mirror was used for the background 

The final award of $100 went to Gwen 
Head, Holman Department Store, Pacific 
Grove, Calif. Packages of the other cosmetics 
were arranged around the base of a column 
which supported the torso of a mannequin; 
the figure’s hands held individual boxes of 
“L’Origan” 

Judges of the contest were Lillian Traul 
of Beauty Fashion, and Jean Laurent, of 
Cosmetics and Toiletries 


Chicago Cardbooid Announces 
New ‘Modern Life" Line 


Chicago Cardboard Company, Chicago, has 
announced the introduction of a new line of 
“Modern Life’ mat board colors The new 
line includes seven colors: Chartreuse, bur 
guriy, Chinese red, ivy green, deep green, 
wine, and bright yellow. “Modern Life” mat 
boards are designed to harmonize with modern 
illustrating and interior decorating colors 
they are available in 30 by 40 sheets. All 
mat boards feature white pulp centers. 


Former Displayman 
Now Heads Store 


From display fixture boy to store president 


is a brief summary of the retail career of | 


Hector A Escobosa, who will become presi 
dent of I. Magnin & Co., Los Angeles, with 
the start of the new year 

Escobosa entered retailing via the display 
department of The Emporium, San Francisco, 
under the supervision of W. W. Rowley 
who still heads the department. He later 
joined the display staff of Hale Brothers 


Mann Succeeds Fanelli 
At Brooklyn Store 

Formerly in charge of interior display for 
Martin's, Brooklyn, Miss Meredith Mann has 
been appointed display manager for the store 


following the resignation of Aifred Fanelli 





Fanelli’s plans i not been announced 
t 
t 


the position for the past four years 
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Another Smart Store Chooses 


‘MLUG-IN STRIPS 


Detroit's J. L. Hudson Company has installed National Electric 
“PLUG-IN” STRIP to conveniently and attractively serve display 
areas throughout its big radio department. That's because 
“PLUG-IN” STRIP is ideally suited for handy, quick demonstra- 
tion of electrical appliances. It also gives complete electrical 
modernization at a fraction of the cost of ordinary rewiring! 
“PLUG-IN” STRIP is a completely wired, architecturally-correct, 
multi-outlet assembly that provides a s-p-r-e-a-d of outlets every 
6" or 18” all along the strip—an outlet wherever, whenever 
you need it! Think of the freedom it allows for island, counter, 
floor and window displays, as well as for spot, flood or special 
display lighting. 


Tamper-proof ... Safe and Strong ... 
Listed by Underwriters’ Laboratories, Inc. 


Write for our free booklet. It tells what “Plug-in” Strip can do for you. 






NATIONAL 





ational Electric 
PARQCOOoOUCTS CVURAPVURATION 


1355 CHAMBER OF COMMERCE BUILDING + PITTSBURGH 19, PA. 
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ampere pre 


“Down Under” Display Department 


PERATION of the di pl 
in the | 


ay department my part of the set-up, | have a studio — nece 


eighth floor of our main building, with 
i drying roof attached and a private 


sary, and come under a cot 
irgest, or one of the largest on the 


department stores in Australia 


{ 


maintenance and our store architect, 
cribed in the following by | 


expres tne store planner 
vator from the studio to the lane ; h Now, 
managers « t 1 of the windows; this gives us easy 
Ltd Melbourne 


transport In this display studio 
we have Mr. B. Muleal 


sit 


who 
to explain 
f the three display hould say that I over 
e streets I middle id back 
carpenter, a card wri omprises 50 windows, 
this is not always ad inder tl ntrol of Mr. K. W. Smith 
do, 


mostly home furmishiu 
on outside artists and sign writer 


wr own: silk 


1 artist 


ind 


} 
play 


number 


our disposal 


scheme using 
presentatior 
ments whicl represented in 
, 
ne complete 
preparing 
(September 
m Walt Disney’ 
nrall ? r 


i ie 


Her 


scenes 


Even the fr faci f our building will 
present the pumpkin coach and horses driven 
by Father Christmas, measuring 60 feet long 
and 20 feet high 


—These three displays are by K. W. Smith, 
displey manager of the home furnishings 
division of The Myer Emporium, Ltd., 


Mel- 
bourne, Australia— 
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Display Firm Production 
Featured In Article 


The November issue of Plastics Industry, 


a trade publication, carries an article on the 
operation of Formo Displays Company, Bur- 
bank, Calif., manufacturer of blouse forms 
and seasonal decorations, and traces its 
growth from the firm’s beginning in January, 
1948, to its present high-speed production tn 
space totaling 32,000 square feet, plus a 
smaller plant in Santa Cruz. 

The following is excerpted from the article 
(speaking of the company’s decorations) 
“Formo buys glass filament of a_ specified 
diameter in full-length hanks. ... This is cut 
to the desired fiber lengths, varying according 
to the particular product being made. To 
cut the glass filaments, Formo has recently 
nstalled a special rotary cutter with high- 
speed carbon blades with which it is possible 
to cut a hank of the glass fibers in a matter 
of seconds. Upwards of 1,000 pounds per 
hour are handled by this cutter. Before use 
the glass fibers are dried in an oven 


“For most of the display pieces, the cut 


glass fibers are laid by hand in a plaster | 
mold. Preforming is used for some products, | 


primarily the small bells which are made in 
great quantities. Formo is now enlarging its 
preforming facilities with the installation of 
a new preform machine which was shipped 
in by air from Germany last month 
“When the approved quantity of glass fibers 
have been laid in the mold, a solution of 
ethyl cellulose and toluene is brushed on 
Che pieces are cured in a large ‘Fiber- 
glas’-lined oven, 24 by 8 by 8 feet. Curing 
flashes off the toluene vapors and leaves a 
product of ethyl cellulose and glass. Rough 
lges and flash are trimmed off and necessary 
decorations applied.” 
The article goes on In addition to the 
ass-ethy! cellulose products, Formo makes 
lisplays of a combination of fiber pulp, glass 
bers and vinyl resin The compound ts 
wn into a preform, cured, and then 
pped in a vinyl coating \ final surface 
oating of pe Ivester resins Ft a smooth, 
lossy surface. Color is appli spray 
painting 
ig product in the pulp-and-vinyl 
is blouse forms half-torsos on which 
uses are displayed. The blouse forms are 
ilso made with all-glass reinforcement \ 
patented back, designed by | > “ubin (head 
f Formo permits the blouse forms to be 
ittached to walls and set up in displays tr 


record time 


Elmer Broll Joins 


Wottrich Fixtures 


I past tl years ass¢ 
ilvestri rt Mtg. Company 
‘ . d William H. Wottrich a 
1 partner in the firm of Wottrich Fixtures at 
222 West Adams street, of the same city 
W ottricl 


1 Fixtures company is distributor 


1¢ 
for the L. A, Darling Company in Chicago 


ind midwestern states and also represents 
the L. J. Charrot Company, of New York 
City, in the same territory Broll and 
Wottrich will cover Illinois, Indiana, Michi 
gan, Wisconsin, Minneapolis, St. Paul and 
lowa, working out of their Chicago showroom 
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No longer a display man's dream, 
the idea of hanging merchandise at any height in any position 
is now POSSIBLE, PRACTICAL AND QUICKLY DONE! Hanging 
objects can be moved instantly back, forward, left, right, up or 
down to suit the design of the window. All the dramatic tricks 
of the stage are at your immediate command with the Seel- 
ingrill. The Seelingrill permits you to trim heavy yet look light 
and airy . . . and all of this NOT IN 10 HOURS PER WINDOW 
BUT IN 1 HOUR! (Proven by actual time study tests.) 


SPECIFICATIONS: Seelingrill is a spot welded grill of %4” 
square steel, laid out in 6” squares. 3" x 6 26.13 
4 x B...... 41.80 


Ceiling Toggles — 27 each 
(6 required for 3’ x 6') 
(9 required for 4 x 8’) 


ORDER TODAY 











460 W. 34th St., New York 1, N.Y. 
BRyant 9-575) 
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ZA Animation Motors 
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Skeleton Turners 
For Display Builders 
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UE-MORE 


ELECTRIC BISPLAY TURmMT ARLES 





Dane 


Y) 


ss 


3 DIFFERENT MODELS 


25 Ibs.-75 Ibs.-250 Ibs. 


CONVERTIBLE 
TIER 
STRUCTURES 


From 8" to 
23" in 
Diameter 


») 


ms 


bad 


”» 
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cal outiets. Provision for Wall and Ceil- 
ing Mountings. Guoranteed for | Year. 
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Send for Descriptive Literature 


BREVE 


MFO. BY 


PRODUCTS CORP. 


$08 BROOME ST. N.Y 12, NY 


All units available with rotating electri- 
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NEW FILENE'S UNIT 
HAS GAY DECOR 
[Continued from page 36] 


leather goods. Numerous decorative treats 
make her feel at home and welcome immed 

tatels 
Department designations are seen on 
tilted cards held from ceiling locations b 
| 


sculptured gloved hands The warmth and 


ife of the spring season, for example, 1s 
n in the gay use of bird effects in the 
depart 


birds perched 


settines: divider structures between 


ments resemble bird cages 
upon tiny door shelves or appearing in simu 
lated 

as imitation 


flight, while along the upper wall 


branches extend outward 
with a realistic burden of birds and nests. 

Lively color illustrations of birds flying 
together with ribbons in their beaks appear 
rubbed into the wood face front of the lower 
showcase These charming fixtures 
are bleached American walnut and the lower 


Slimline 


areas 


base level is of sturdy “Formica.” 
fluorescent lamps have proven very effective 
and pleasing within the cases. For overhead 
lighting, Filene’s uses a main stem of fluo 
rescent lamps with squares of incandescent 
bulbs at each end The lights are recessed 
into the ceiling beneath a covering of frosted 
glass 
of interesting cards were 
display staff to greet the 
Copy ran in this 
fashion “So good of you to come”, “We'd 
love e¢ more of you", “Isn't it: pretty 
ut Hill ‘Aren't you glad you 
Fempting illustration on these sign 


he carved initials motif and 


Quite a number 
prepared by the 


customers at the opening 


ff a tree trunk with the 


lettering “F loves ¢ 


—An Alice in Wonderland setting is used in 
the open front window display for the 
children's section— 
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given to telephone booths. One pair, in 
particular, 
little birds on the 


gesting the 


appear as bird cages’ with 


wires and a sign sug 
deposit of five cents for bird 
food. Another novelty is the pair of carved 
antique doors at the entrances to the Gown 
Shop. These are many centuries old, actu 
ally dating back to the Renaissance and 
were imported from an Italian castle. Here 
also are twin wall clocks; one tells the time 
in Chestnut Hill and the other that of Paris, 
the fashion center of the 

Murals in the 


painted cabanas topped witl 


world 
1 


Shop show. gaily 
typical New 


Junior 


England weather vanes of amusing fish 


birds and horses. In the sportswear section 
wall designs represent trees standing up 
right with real branches that grow up to 
ward the ceiling of the department. In the 
branches are perched birds which give a 
mobility to the setting. In the 


section, an effect of great depth 


sense ot 
millinery 
has been achieved by a clever design of 
long corridors stretching into the distance 

The shoe department motif is based on a 
Victorian boots. In 
the high school shop wire hearts and bas 
kets of apples for the teacher set the tone 

On the lower level, a masterful Alice in 
Wonderland picture display bids 
welcome to the little girls’ shops. The men’s 
especially note- 
lighted 


collection of antique 


window 


level are 
their 
shadow-boxes showing sporting pictures and 
\ rare 


tache cups has been assembled here as a 


shops on this 
worthy with upper rim ot 


events collection of antique mus 
traffic-stopper, too 


The customer restaurant on the lower 
Room and has 
old-time 


primitive 


level is called the Strawberry 
representation of an 
strawberry festival done after the 
stvle of Grandma Moses. One wall of this 


a colorful 


room is covered with painted shelves stocked 


with strawberry jam, preserves and jellies 
1» | 


stores lee fitting ro 


f fascinating decor, too, Eat has 
individual sketches One example 


chickadees buildis 
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gaily colored ribbons, and another shows 
cherubs climbing a ladder to paint the 
clouds 

Atop the building is a spacious Skyroom 
floor where employes can rest and have 
their lunch There is accessible from the 
Skyroom a rooftop terrace for tresh air 
and sunshine On the Skyroom — floor 
Filene’s also provides an area for meetings 
of small local civic groups such as womens 
clubs, Parent-Teachers Association and sim 
ilar organizations. 

Filene’s display staff has done a light 
hearted mural the length of the Skyroom 
depicting employes napping on the clouds, 
eating ambrosia, and enjoying themselves 
generally. Companion murals decorate the 
doors of the other rooms 

The half-round contour of the corset 
shop includes a row of six attractive shad- 
ow-boxes. Border paneling enfolding each 
shadow-box carries the illustration of 
stylized French garden. Lines are in 
penciled upon white paper 

Displays for the Chestnut Hill unit will 
be handled locally by Filene’s own display 
staff for the branch stores, although the 


full facilities of the main Boston. store, | 


Lee W. Court, display director, are avail- 
able for advice, aid and direction. Filene’s 
work in this respect, of which the Chestnut 
Hill opening is a good example, is so closely 
unified that cooperation rates as excellent 


Company Names Judges 
For Drug Contest 

\ panel of three judges has been named 
by Union Pharmaceutical Company, Montclair, 
N. J., to pick the five grand prize winners in 
the $11,000 “Inhiston” drugstore display con 
test the company is running to promote it 
anti-histamine tablets for relief of cold symp 
toms 

Hundreds of early returns indicate enough 
entries to make the promotion one of the big 
gest ever launched in the pharmaceutical 
dustry 

lohn W. Beal, Jr., vice-president and general 
manager, named Lew Schwartz, publisher of 
“Point-of-Purchase Merchandising”; Bernard 
Carlstadt, president of the Excelsior Window 
Trimming Company, New York City, and 
Theodore Ketterer, vice-president of Ketter 
linus Lithograph of Philadelphia as judges in 
the final sweepstakes for the five $700 grand 
prizes 

Beal stated that enthusiasm among drug 
store managers was exceeding anticipations 
and remarked on the ingenuity of the displays 
already entered “We have received scores 
of pictures in which the managers demonstrate 
a previously unsuspected talent for artwork 
ind design. In addition to the material we 
provided, many have drawn their own posters 
and counter-cards to brighten their exhibits.” 

The contest is open to all the country’s 
53,000 druggists. “Mystery photographers,” 
unknown to store managers, are dropping in 
unheralded and snapping photographs of the 
most telling displays, for which merchandise 


iwards are made 


Decorative Plant Adds 
Toni Hughes To Staff 

Decorative Plant Corporation, New 
Citv, has added Toni Hughes to its 
staff Miss Hughes was formerly 


lance display designer 


DISPLAY WORLD 


Entering Our 55th Year 
Of Leadership In Display 


As always, we are brimful with young, 
fresh ideas. Don't miss seeing us! 


OHCHOHDHOH OOOOH 

May This Holiday Season Be The 

Best Ever For Our Many Friends. 
SHOHOHCHOHOHOHOHOHOHOHOHOHOHCHOH OOOOH OOOH OHOHOHCHOHOHOH OHHH OOOH HOHOHOHOHOCHOHOHOHS: 


DECORATIVE PLANT 


CORPORATION 


136 WEST 24th STREET * NEW YORK 11, WN. Y, 
WAtkins 4-4405 








TICKET HOLDERS 
Molded of CLEAR PLASTIC 


Pyramid Ticket Holder perfect for small 
point of sale pricing. 


Complete the picture of ultro-smartness 
created with plastic displayers by using 
ticket holders of clear plastic. These 
beautifully molded ticket holders are just 
the thing for soft line display. 


CL 10 Packages of 50 $ 6.60 
Lots of 100 12.00 


QUENSELL DISPLAYS INC. 


CL 10 — ACTUAL SIZE 71-23 Austin St. Forest Hills, N. Y. 











Your New York 


BUYING GUIDE 
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New Approach Advised 
In Using Fluorescence 

\ break with traditional concepts and tech 
niques must be made to get full value from the 
revolutionary fluorescent materials now availa 
ble, the Ad-men's Post of the 
Legion was told recently by James A. Norris, 
ot the A. Ne New York 
City, luminescent engineers and consultant 
He sp ke at the weekly 
the Hotel Lexingtor 

Fluorescence is 
Norris 


maginative design 


American 


James wris Company, 


luncheon meeting at 


actually a new dimension 
inct and higl 


sibilituce It is a 


n color said with dist 


new Ol and n 1 substitute for an old one.” 
hk art of using Huorescence for advertising 
ind promotion, he pointed out, is stil very 
much m its infancy Poo often, he said, 
fluorescent displays merely follow the patter 
of conventional d play 
Brilliance and eye catching color are not 
all fluorescence has to offer Animation and 
three dimensional effects, for mstance, can be 
roduced y the proper blending of act 
ght and rdinary white light Phe 
| 1 fluorescent coated paper has unl.n 
i andl cle possibilities.” What 
eded to obtam a } t f unusual at 1 
tf udvised 
t l ind desi 
Rubber Card Holders 
Now On Market 
1 bute i lay ca 
) icts Dist 1 
4 an Ca 
| 1 t 4 ibber ce t 
t la ‘ t | | ! lade } \ 
in order to permit either 
tilt of the ure They come in length 
ranging from 1 to © inches, or car 
© furnished in random lengths up to 42 inches 
t yp i rder 
1 i making available engraved 
plast name plate ind titles mm clear or 
tha cent red or yellow Descriptive litera 
m both the card holders and name plates 
r nt ot equest 


Omaha Contest Won 
By Byron Minter 

First place in a local display 
ored by the World-Herald 


hest displays 


contest spor 
for the 
has 


Omaha, 


Christmas pening been 


n Minter 


others in 


awarded to Byrs 


X Co 
classification \ simular cont Omaha's 
! 


September was alsc 


Thomas WKilpatrick 
the large 


est for 


over store 
tall tashios pening 
n by Minter 
\monuw med 
Wot v Fred & Clark 


um-size stores 


Haas 


first prize wa 


i specialty sl 


Hosiery Form Catalogue 
Ready For mneninen 

( it al wut Ne l illu trating the 4 mplete 
women, men 


and childret | ery " ust been issued by 


Acrylite Products, Inc. 
1545 Inwood Ave. TR 8-7403 


FINEST IN DISPLAY FIXTURES 
Plastic — Wood — Metol 


Victor Haida Displays, Inc. 

149 West 24th St. CH 3-3540 
DESIGNERS & MANUFACTURERS 
OF CREATIVE DISPLAYS 
Largest Showroom in the Country 





Allied Display Materials, Inc. 
65 Madison Ave. MU 5-6487 
NOVELTIES, ARTIFICIAL FLOWERS & 
DISPLAY MATERIALS 


For Windows and Interior Store Display 


David Hamberger, Inc. 
115 West 3ist St. PE 6-0464 
MANUFACTURERS OF DISPLAYS 


Artificial Flowers, Functional Units, 
Backgrounds, Novelties 





Arts & Flowers Displays, Inc. 
43 West 5éth St. Cl 7-6848 


ARTIFICIAL FLOWERS and FOLIAGE 


Display Novelties and Accessories 


A. Lutz 
3 West 18th St. CH 2-6264 


REED AND RATTAN DISPLAYS 


Display Units, Frames, Screens, Novelties, Fixtures 





Bliss Display Corp. 
460 W. 34th St. BR 9-5750 


DISPLAY PROMOTIONS 
Display Settings, Novelties, Animated Displays 


Magnani Mannequins 
236 West 40th St. 


MANNEQUINS 
Misses’ and Children’s Models 


PE 6-3593 


Ladies’, 





Bois Smith Studios 
228 West 39th St. LO 4-6454 
WINDOW & INTERIOR DISPLAYS, 
ARTIFICIAL FLOWERS 


Maharam Fabric Corp. 
130 West 46th St. LU 2-3500 


DISPLAY FABRICS & ACCESSORIES 
Chicago 115 S. Wabash 
Los Angeles 1113 S. Los Angeles 





Bonafide Display and Decorative Co. 
61 West 37th St. WI 7-7965 


ARTIFICIAL FLOWERS and FOLIAGE 


Original Creations for Better Displays 


Messmore & Damon, Inc. 
1461 Park Ave. TR 6-3530 


MECHANICAL DISPLAYS 


Papier Mache, Industrial Exhibits and Dioramas 





L. J. Charrot Co. 
36 West 27th St. 


ARTIFICIAL FLOWERS 


Display Units, Novelties and Decorations 


WI 7-1687 


Natural Creations, Inc. 
233 Fifth Ave. LE 2-2377 
FOLIAGE NOVELTIES, 
DISPLAY DECORATIONS 


Creative Displays — "It's a Natural” 





Colonial Decorative Display Co., Inc. 
70 West 40th St. WI 7-0230 


ARTIFICIAL FLOWERS 


Decorative Display Units, Novelties and Decorations 


Thomas Pace Co., Inc. 
506 West Broadway GRamercy 7-0778 


ARTIFICIAL FLOWERS 


Decorative Display Novelties 





Decorative Creation & 
Art Flower Co., Inc. 
13 West 27th St. MU 6-1798 
ARTIFICIAL FLOWERS, DISPLAY 
DECORATIONS 


Bert Greenbaum Werner Leburg 


Result Displays, Inc. 
503 West 33d St. LO 3-5900 


PLASTIC TRAYS AND HANGERS 
A quality product priced right 





Decorative Plant Corp. 
136 West 24th St. WA 4-4405 


ARTIFICIAL FLOWERS 


Display Settings, Novelties, Units 


Nat Siegel, Inc. 
39 West 37th St. WI 7-8485 
MANNEQUINS AND DISPLAY 


EQUIPMENT 
Distinctive Display Fixtures and Novelties 





The Display Equipment Corp. 

147 West 37th St. BR 9-8450 
Manufacturers and Distributors of Exclusive 
CORONET & WINDSOR 
MANNEQUINS 


U. S. Mannequin Mfg. Co. 
10-15 46th Ave., Long Island City IR 6-3376 


ARISTON MANNEQUINS 


A Complete Line of Mannequins 








Frankel Associates, Inc. 
218 West 47th St. Cl 7-0060 


DISPLAY FABRICS & ACCESSORIES 





127 N. Dearborn St., Chicage; 


D. G. Williams, Inc. 


498 Seventh Ave. LA 44069 


MANNEQUINS & DISPLAY FIXTURES 
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Beauty rises from the dust to bloom again in ever changing 





forms. So man's imagery kindles with the spark of creation and all 
its ecstacy is translated to design and form to dramatize and display 
the beauty of today. Nowhere in the world is this genius more 
centralized than in New York, heart of the world's display. See 
the startling creations of the world’s leading display originators 


in New York — now! i 


* we WTA eS ALLIES 
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ingenuity for sale 





products for the display shop 


We do more than sell display materials at 
Arthur Brown & Bro. We sell the makings 
of display ideas that give you a chance to 
use your own ingenuity; to adapt professional 
display essentials to your own unique dis- 
play needs! Here are two ingenious display 
helps that will arouse plenty of interest. 


MODEL O OPAQUE PROJECTOR 


RIZES te vinning entries in the Also am the department store division, 
Wool as a Natural for Fashion” the second prize of a $100 bond went to 
window display contest sponsored by Herb Krofft, display manager of Bintz 


e Wool sureat 1 orl i sro Ss, : s Ohi r ze 
Pelee) 6: alia tek timate at's + tH. The W Bureau, Inc., New York City, Brother Zanesville, hio Third prize 
squere or larger, and moke precise, true-to- have been announced Awards were made fo was a tie, and both John E. Cooke, ot 
lite sketches! 
If you need a large sketch in a hurry, you've 
only to place the Model O over the object 4 
in question whether it's a photo or the In the specialty shop division, first prize ; 
— a = gd get a larger-than of a $250 U. S. Savings Bond was awarded —Representative of the winning entries in the 
i : : 
pon oye A a to Henry F. Callahan, window display man national display contest sponsored by the Wool 
‘i . , = Bureau are these. Above, first prize winner 
Projects an area 5 « 5 at one time, or ager of Lord & Taylor, New York City ‘al h otitis tings 
arger area a section at a time lane Wrigley of the Anchor Company in the specia ty s ‘op division; y enry 
Complete with lamp and $ 50 . . : ‘the © * ’ Callahan, window display manager, Lord & 
@ #. cord plug... 29. Winston-Salem, N. C., won the $250 bond Taylor, New York City. . . . Below, by Dean 
LARGE PROJECTORS TOO! Send for descrip as first prize winner in the department — Rickey, Newman's, Cedar Rapids; third prize 


tive folder showing entire line of opaque store division winner in the department store classification— 
grojectors 


v.ndow and interior displays featuring bot! Coulter’s Dry Goods Company, Inc., Los 


the fashion and performance features of wool Angeles, and Dean Rickey, Newman's Mer- 


MITTENS DISPLAY LETTERS 
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COPYRIGHT 1949 MITTEN'S DISPLAY LETTERS 


These 3-dimensional letters are ready to use 
at once! They're inexpensive, they come in 
beautiful modern types, they’re quick te 
handle! 


Note to ingenious display men: Mittens letters 
are as bright as neon when you gild them 
highlight them with shiny bead fragments 


Send for folder showing complete listing of 
Mittens display letters 


Visit America's Largest Art 
Supply Center 


™ 
the department store of art materials 
Arthur Brown & Bro., inc. 
2W 46thSt NY IDN Y 
CO 5-7100—Open Thurs tl 9pm 
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cantile Company, Cedar Rapids, Iowa, re 
ceived $75 bonds 

Second prize in the specialty shop division 
a $100 bond, was awarded to Jim Buckley, 
of Saks-Fiith Avenue, Beverly Hills, Calif 
Ben Bryan, ot House ot Fabrics, Inc., Los 
Angeles, received the third ‘prize: of a $75 
bond 

An honorable mention and a $25 bond 
were awarded to each of the following 
department store display directors: W. 1 
Stasko, Crews-Beggs Dry Goods Company, 
Pueblo, Colo.; A. T. Kalasky, Falk Mercan 
tile Company, Boise, Idaho; Matt C. Kirch 
ner, S. H. George & Sons, Knoxville; 
Walter A. Spiro, B. Gertz, Inc., Jamaica, 
N. Y.; F. W. Wells, Hager & Brother, Inc., 
Lancaster, Pa The Highee Company, 
Cleveland; David Cromer, T. W. Mather 
Co., Inc., Pasadena, Calif.; Miller & Rhoads, 
Inc., Richmond; E. S. Dienst, H. W. Read's, 
Coffeyville, Kan. and Bearl L. Gurley 
Sears, Roebuck & Co., Los Angeles 

The ten who received honorable mentions 
and the $25 bond each in the specialty shop 
division were K. V. P. Burnham, J. P 
Allen & Co., Atlanta; Ashell’s, Kirksville 
Mo.; Sam W. Crouch, Bradley's Specialty 
Shop, Marysville, Calif.; Ray Gerow, Flah 
& Company, Inc., Albany; Ruth Gebhardt 
Hale’s-Grant Avenue, San Francisco; Jim 
Buckley, Hunt & Winterbotham Woolens, 
Beverly Hills; Fred Hofer, Jacobson Stores 
Inc., Jackson, Mich.; R. C. Kehrt, Jenny’s 
Cincinnati; Robert Noel Wise, Madison's 
Inc., Columbus, and Jim Buckley, Saks-Fifth 
Avenue, Beverly Hills 

Entries were received from. stores all 
over the country and covered various types 


of wool merchandise, ranging from yard ! 
goods and ready-to-wear items in women’s 


wear to children’s wear. Wool performance 
features incorporated in the displays were 
selected from the following: Wool's natural 
wrinkle-resistance, wool’s talent for rich 
and lasting color, wool’s warmth without 
weight, and wool’s long-lived beauty 

Judging was done by Mrs. Michelle 
Murphy, curator of industrial design, the 
Brooklyn Museum; Lester Gaba, display 
consultant, New York City, and R. C. Kash 
editor, DISPLAY WORLD 


Prize Winners Listed 
In Wine Week Contest 


Ten display or advertising managers acros 
the country have been awarded prizes in 4 
contest sponsored by the wine growing indus 
try during National Wine Week in October 
The contest was open to stores and busines 
firms which do not sell wine The prizes, 
valuable 36-piece sets of wine glassware, were 
given for window displays featuring a vintage 
theme 

The list of winners includes: W. Arthur 
Gray, Lansburgh & Brother, Washington 
Ivan K. Diehm, Braunstein’s, Wilmington 
Tulsa Lee Barker, Hammacher Schlemmer, 


New York City; Russell C. Kehrt, Jenny’s, | 


Inc., Cincinnati; Kraus Company Depart- 
ment Store, New Orleans; C. W. Detjen, 
Schuster Stores, Milwaukee; Walter Bern- 
hardt, Joseph Magnin, Inc., San Francisco 
Curtis Haines, Trans-World Air Lines, San 
Francisce Chad Hurlburt, Pacific Gas & 
Electric Company, San Francisco, and Herbert 
Dasteel, Nathan-Dohrmann Company, San 
Francisce 
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No wonver Roylrim iS THE MOST 
POPULAR OF ALL DISPLAY MATERIALS; 
IT HAS EVERYTHING! 
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GUIDE LINES TO HELP 
YOU MEASURE AND 
CuT ACCURATELY! 



















































































NEVER A RAGGED EDGE 
N WHEN YOU CUT REYTRIM— 
SMOOTH BOND FINISH, AND SO MANY BEAUTIFUL 
. AND THE 3/16-INCH COLORS! 
| CORRUGATIONS NEVER ~~ 
oad VARY! 









































WISH | HAD 
ORDERED REYTRIM!) 





7f ~_! 
aay 


If 
NU: 












































BUY REYTRIM FROM YOUR DISPLAY MATERIALS SUPPLIER 


THE REYBURN MANUFACTURING CO.,INC. A 


FACTORIES: PHILADELPHIA 32, PA. ° ROVERSFORD, PA. "4 Teri n* 











Santa Claus WIG & BEARD sets 
made of 100% DuPont NYLON 


FLAMEPROOF — WASHABLE -— COMBABLE 
These superbly styled, pure white, non- 
fading wig and beard sets of 100% Nylon 
Hair are constructed to give them the 
most natural appearance possible. They 
are soft, non-inflamable, and can be washed 
and recombed. The beard is approxi- 
mately 15 inches in waved length. 

We also manufacture display Manikin 
Wigs out of Nylon and other materials. 


MEYER JACOBY CORPORATION 


34 W. 20th St. New York I! 











COLOR-LITE 


Translucent 


COLORED 


PLASTIC 
CHANGEABLE 
LETTERS 


and mounting strip. No special 
lighting required. A variety 
of colors and sizes. 


FREE! 
Write today for catalog and 
prices. 
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Wagner Sign Serace. Fae 
207 $ Hoyne 
CHICAGO 12 


Avenue 


ILLINOIS 








DISPLAY JOBBERS 


SPRING from here with our beautiful line of spring 
flowers designed for display purposes. Send for 
sur photographs and price list 


LOUIS RAFFAELLI 


3906 Bergenline Ave Union City, N. J 
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USED DISPLAY EQUIPMENT FOR SALE 
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NEW YORK DISPLAYS 
[Continued from page 33) 


for the pre 
individual gift 
a practical 


the 
range ot 


multiplied 
ota 


Callahan space 


entation wide 


uggestions, each accompanied by 
card text 


bor 


ricky 


gloves, the copy read “Instead of one 

“ive two dozen indispensable 
‘Why not a handkerchief for the 
yortant present for the present and the 
a fabulous heirloom piece” .. . 
get small- 
wonder ful 
(and give 


pair 
whites” 


future 
of that one big thing 
that add up to 
matched purse fittings 
the handbag too)” 

All of the gift boxes were wrapped in silver 
metallic paper contrasting effectively with the 
magenta felt floor and platform covering and 
seats for the Garlands of 
dyed a Christmas green were suspended from 
by mauve The swags 
were decorated Christmas 
balls in the gamut of mauve to purple tones, in 
leaves, fern, real and artificial 
hee lights 


Instead 


money items one 


idea, 1.4 


chairs. excelsior 


ribbons 
with 


the ceiling 
handsomely 


mauve metallic 
orchids and a goodly number of 
Ihe sprite hovering over the scene and the 
mannequin both wore mauve nets. 

“How appealing are the Incurable 
mantics the ball gowns that shade from 
vaporous lavenders to deepened purples and 


Ro 


presage the magnificence of a new decade” 
so read the copy in four Franklin Simon win 
dows and set the mood for the decor created 
by Display Director Winston Jones 

The romantic designs for the 11 by 15-foot 
backgrounds were adapted from old tapestry 


| and though done on a heavy weave fibre paper, 


which suggested needlepoint scrim, they 
sented the realistic beauty of originals, 

lying up with the featured shades, the art 
work keyed in the tone of pale pink, 
lavender and mauve all to get the mauve 
caste through the Velvet in royal 
purple covered the floor of the window and 
light trough and the elegance of the “mauve 
was further evidenced in the lavender 


pre 


Was 


setting 


decade” 


Us ng Pretty as a picture 


three-dimensional’ photographs of beautiful girls for eye appeal. 
for the store designed, built and installed by Decorative Displays 
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—Norman Rockwell has painted the 1951 of- 
ficial Mother's Day poster for the observance 
on Sunday, May 13. The slogan for next year 
will be: ‘Show your mother you love her .. . 
on Mother's Day and always!" The poster, in 
various forms, will be available from the 
National Committee on the Observance of 
Mother's Day, Inc., 52 Vanderbilt avenue, 
New York City 17. Any profit accruing from 
the sale of the poster are contributed for the 

benefit of child welfare— 
and gold brocade for the seat cushions of the 
gilt chairs. Potted growing palms on either 
side of the window accented the ballroom at 
mosphere which was lighted by pale pink and 
lavender spots. 

Simple and effective backgrounds were 
created by Display Director Donald Werdon 
for a series of windows at McCreery’s, fea- 
turing pastel “smart North or 
South” 

Wide strips of wallpaper were arranged with 


jerseys 


ere | 


as its theme, this display at Kitty Kelly, Chicago, had illuminated 


This is one of two windows 
Maspeth, N. Y. [Photo- 


groph by Fred Kuehn)— 
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MN — 
For the decorator who is looking for 


something different. . . for something that 


will enable him to better translate his 


dreams and ideas into eye stopping displays. 


D | - LO N WALLPAPER Extraordinary 


Opens up new and unlimited opportunities. DI-LON is sunfast, washable, durable, and very 
Choice wood grains, warm leathers, interesting easy to work with. Every decorator should keep 
marbles, cool raffias and other unusual patterns, #" @Ssortment of patterns on hand at all times. 
offer an assortment that makes practically any Write for literature, samples and 


display possible. nearest source of supply. 


THE DI-NOC COMPANY .¢ 1700 LONDON ROAD, CLEVELAND 12, OHIO 











the softness of copious ribbons, all but the 


one band that formed the center background GLASS Enhance your displays 
being cut to suggest a lace work pattern. In . " : . 

3 ‘ | with glass cylinders. Dun- 
each of the four windows presenting the jer ; 2 CYLINDERS 
seys, the color of the wallpaper lengths ac : - har offers a wide variety 
urately repeated the color of the dresses ; ; 
: Se sro ¢ color of the dresse of sparkling crystal cyl- 


named as primrose yellow, coral, mauve, and a q 

powder blue. Che featured color was also ie j UNLIMITED inders for the display in- 

carried through in the finish of the wire dis bs , o 

player which served for the presentation of 7 : DISPLAY dustry. Sizes from 14° x 

perfumes. ee: * POSSIBILITIES! 10” to 8%” x 14”. Small 
Mink coats over Adrian and Dior theatre [= , * 


or large quantities. Keep a 
dresses at Gunther Jaeckel received, under the uw sf 


handling of Display Director Warren A supply on hand for con- 
McCurtin, a very apropos and sophisticated ! ‘ $ : 
setting A black hung ceiling in forced per- stant or intermitient wee. 
spective spaced with white Christmas tree 
lights depicted a theatre marquee. The back- 
wall was covered in curtains of chartreuse | - 
theatrical gauze ‘a Dunbar Glass Cylinder 
On the left, a blow-up of the poster design 
for “Out of This World” was painted on a : : 
black lacquer panel with imitation jewels ” tau " , Re, , list showing sizes and 
applied to give the effect of lights. The floor 
was covered in snow and the copy read “Out 
of this World Mink from our Designer 
Collection”. The shrubs in the plant boxes 


Write Dept. 38 for 
Catalogue C-51 and price 


prices on various quantities. 


Dunbar also features private-mold service — glass parts 
molded to your specifications in custom-made molds. 
semi-permanent adjunct to the window Moderate production quantities. Ask about Dunbar’s 


private-mold service. 
New York Ad Students 


Hear Talk On Display ©, 7 7) GZ ; 
Joe Leigh, chairman of the board of Einsor Cf, 4 ie) 


Freeman Company, Long Island City, was 


the guest speaker on December 4 before New 3 P bike , 
York Advertising Club students. He spoke on DUNBAR: WEST VIRGINIA 


“Ten top display ideas and how they grew” NEW YORK CHICAGO CLEVELAND LOS ANGELES 


contributed a nice feeling and constituted a 
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Keep your SHIRTS & PAJAMAS neat 
and clean with HENRY'S Low Priced 


your wares 
on these 

New One 

Piece Trans- 
parent Molded 
Plastic Trays. 
They have “pull- 
out" handle and 

size card holder, 

and sliding rails 

on bottom, that 
prevents scratch- 
ing. Dress up your 
ishelves . . . Dis- 
your merchandise 
correctly! 


Shirt Tray 
16"' long, 
10," wide 


© 
NOW available 
Henry's Rainbow Plastic 


Sock & Tie Trays. ‘Pajama Tray: 
° 








We are the leaders in the Plastic 
Hanger Field, making over 60 
_ in hangers; and a new line 

Plastic Sock and Tie Trays and 
Stock Boxes. We are as always, 
equipped and ready to serve you. 





}JOBBERS INQUIRIES INVITED! 





HE HANGER KIN 


The HENRY WASSER CO of AMER Inc 


4 lth AVE? f N Y BR 9-085 
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DISPLAY WORLD 


Display Organization 
Is Badly Needed 


By RICHARD H. BRENNAN 

Store Planning Consultant, Evansville, Ind. 

CCORDING to a recent article in DIS- It is lamentable that a professional group 

A PLAY WORLD (August, 1950) the as represented by displaymen in our United 

now defunct International Association States has no real organization when we all 

of Display has some $5,000 in its treasury, know that through union, or organization, we 
the disposal of which is a question. My pro gain our strength 

posal for disposition of this money is that it Che article about the IAD treasury status, 

plus the one by William J. Caddelle (DIS- 

PLAY WORLD, September, 1950) and recent 

conversations | have had with display person- 

nel have prompted me to write this article 


be used as a nucleus to defray the expense 

of organizing a workable display association 

Certainly the $25 membership fees that were 

paid will not hurt those who paid them, and | 

believe not one would object to the use of this in the interest of the profession. 

of display as a pro- The old International Association of Dis- 
play Men, wh le far from perfection, certainly 


money in the interest 


fession 


ARADE PERSONALITIES No. 92 





Bonn IN ST. LOUIS, TOMSTARTED DISPLAY 
CAREER 20 YEARS AGO WITH GARRISON- 
WAGNER CO., AND BECAME THE COMPANY'S 
FIRST FULL TIME TRAVELING REPRESENTATIVE. 
NOW CALLS ON ACCOUNTS IN IOWA ILLINOIS, 
NEBRASKA AND ST. LOUIS. 
HIS FAMILV CONSISTS OF HIS WIFE, GERTRUDE; 
DAUGHTERS DOROTHY 16 YEARS OLD, 
NANCY 4, AND SUSAN 1%, 
SON, TOMMY, 10 YRS. OLD. 
IN THE SPORTS FIELD 
TOM PLAYED SOCCER, 
HANOBALL AND BASKET- 
BALL AND MANAGED 
AND PLAYED ON A 
ST. LOVIS SOFT BALL 
TEAM, 
HE IS A MEMBER 
Of THE ELKS CLUB AND 
OPTIMISTS CLUB; SERVED 
AS BOY SCOUTS COMMIT- 
TEEMAN; SERVED TAREE 
TERMS AS GRAND KNIGHT 
#98) KNIGHTS OF 
COLUMBUS LODGE; PAST 
PRESIDENT, ST. LOUIS 
ZOVAVE'S DRILL TEAM. 


SALes MANAGER GARRISON-WAGNER COMPANY 57 Louis , missoun: 
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did much to foster a desire for improvement 
in display and its functions, as did the IAD 
in its succession. 

Through my more than 20 years of em- 
ployment in the display profession | felt, as did 
a host of other men, that the greatest 
assistance that could be given in our behalf 
was an earnest effort to sell the true value of 
display techniques and abilities and the results 
obtainable to our employers 

I have found, invariably, in all my conver 
sations with displaymen an effort to compare 
advertising departments with display depart 
ments. Many stores do, and a!ways have in 
the minds of some display people, make a dif 
ferential between their budgeting of advet 
tising dollars for display and newspapers that 
is unfair to the results obtainable. Either 
display thinking is not right or something is 
rad-cally wrong if this idea in the display 
minds is justified 

I am sure that in many retail stores across 
the nation this is not the true picture 
especially larger, affiliated stores for they hav 
done much in the establishment of display 
values and their display clinics have paid 
dividends. Unfortunately, though, individual 
stores in too many areas do not have these 
affiliations and, lacking local display organiza 
tion and guidance with definite data for dis 
cussion, the display personnel fails to make 
sufficient strides toward improvement from its 
individual efforts 

Newspaper advertising is sold by circula 
tion worth, but this same yardstick is an in 
tangible in display. There have been some 
ways devised and there are certainly others to 
be made available whereby the display depart 
ment can prove conclusively its dollar sales 
volume worth to the firm it represents 

In the past, several efforts have been 
made to justify display and its circulation 
worth to retailing. Unfortunately, in my ex 
perience, this information was not well pub 
licized and sold to the right people thos 
responsible for budgeting promotional appro 
priations. W. L. Stensgaard did a marvelous 
job at one time with his “Facts” and other 
survey materials. But it did not get enough 
consideration in the retail stores beyond the 
lay manager’s desk. Again, unfortunately, 
this same statement is too true of DISPLAY 
WORLD and its fine materials for the display 
profession and its exchange of ideas. I would 
not change it, but in its capacity I am afraid 
it does not do very much of the job of creating 
display value and interest beyond the display 
profession 


dis{ 


Generally, it seems that display people lack 
the opportunity to exhibit executive training 
and ability. Primarily this is due to their 
necessary artistic ability and the type of work 
they are doing. I have compared displaymen 
with advertising men on several occasions and 
invariably the advertising man is impressive 
as an executive, with a mind thinking in terms 
of dollar sales volume, while the display mind 
thinks mainly in terms of the job at hand 

creatine attractive displays of the store’s 
merchand'sc. By the very nature of the dis 
play profession this can not be greatly changed 
and for th’s reason a displaymen’s organi- 
zaticn becomes a most important need and 
should be uppermost in the displayman’s 
mind 

We all know that the reason for any sales 
promotion dollar allotment is customer pur- 
chases. There can and must he ways and 
means of proving the value of display in this 
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USE THE BEST 


ANIMATE YOUR DISPLAYS WITH A 


REGORY MOTOR 








The GREGORY MOTOR is composed of three parts: 


1—Solenoid type “field coil” 2—Curved swinging “armature” 3—Mercury valve “switch” 
Each motor is equipped with a 6 ft. cord and plug attached. Size—2" thick, 6” high, 6” 
wide ond will operate in an 8" space. The armature is actuated by the magnetism of 
the "field coil” as in any motor except in this case the end of the armoture passes through 


an open coil, 


The motor is of pendulum type which eliminates the necessity of cams, levers and reduction 
gears. It works on either A.C. or D.C. — 110 to 125 volts lighting circuit. It has been 
known to operate for five years without service of any kind. The current consumption is 
almost nil, less than a 10 watt lamp. Practically any reciprocating motion is obtainable 
and will animate your displays efficiently, smoothly and quietly ot an incredible low cost. 
We maintain an Experimenta! Deportment to help you with your individual problems. 
Write us concerning the nature of your display or demonstrator and we will glodly co- 


operate with you 


GREGORY MOTORS, Inc. 


320 BRIDGE STREET BROOKLYN I, N. Y. 








UPSON 


CUT-OUT LETTER 
Alphabets 


IN 3 STANDARD FONTS 


THE UPSON COMPANY 
42912 Upson Point, Lockport, New York 
Mail samples and descriptive literature on Upson 
cut-out letter alphabets. 
NAME___ 
FIRM NAME 
Also special cut-outs and trade names ADORESS Tee AA 
produced for quantity orders city STATE 


Reece eeeeeseeeeeee 








LOOKING FOR 
A CAREER 


Build @ career in this well paying, uncrowded 
profession. Leern every phase of window trim- 
ming end interior display. Study under out- 
standing factulty. Practice in full length windows 


CURRICULUM 

Cloth, Crepe Paper and Painted Backgrounds, Drug 
Windows, Mens Wear, Children's Wear, Women's 
Ready to Wear and Specialties, Small Wares, Window 
Design, Mannequin . 4 Interior Display, Lighting, 
Show Card Writing, Silk Screen, Papier Mache Fabri- 
cation, Prop Construction 
* FACULTY 
> MARC BIELER, Bonwit Teller, Phile 
ERNEST R. BUCHANAN, Formerly Baker Sigr Co 
JAMES FEE, Strawbridge and Clothier 
SAMSON FREEMAN, Art Dept,, Phila. School System 
| RUDOLPH GARCIA, Formerly the Spielman Co. 
FRANK HANNA, Formerly Chromart Co 
EDWIN J. HEITMAN, Art Dept., Phile 
ROBERT KRAIN, Display Co. of America 
JOSEPH MAIDA, Formerly Maida Studios 
WILLIAM McBLAINE, Formerly Browning-King Co 
NORMAN MOORE, Formerly R. H. Macy Co 
WILLIAM B. MURROW, National Display Institute 
CHARLES A, NUGENT, Formerly The Blum Store 
ELWOOD R. SULOFF, Penna. State College 

@ Approved for Veteran Training 

@ Free Placement Service — over 85% of gradu 

ates placed in well paying positions. 


“The Nations Center for Display Education” 


School System 


617 CHESTNUT ST., PHILA. 6, PA. 


Write for Descriptive Booklet 
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effort for customer purchases far beyond the 
present conception not in the minds of 
displaymen, who for the most part already 
know, but in the minds of merchants who too 
often don't know. Display generally is capa 
ble of far greater achievements and display- 
men, | am sure, know this; but too often they 
lack the time, tools and materials to prove it. 

I read with interest William J 
Caddelle’s “An Letter to the NADI 
and, without wanting to defend the National 
\ssociation «f Display Industries, I am defin- 
itely of the opinion this article is making a 
very strong appeal for display organization 
My understanding of the NADI is that its 
prime purpose for existence is as an organiza 
tion of the manufacturers of display materials. 
True, their customers are the display profes 
sion and they are most assuredly interested in 
the welfare of that profession. But can the 
display profession expect outside assistance 
alone to win their fight? The old saying, 
“God helps those who help themselves” is still 
too true to expect that. 

The NADI is to be commended on its ef- 
forts as exemplified in the reports by Pro- 
fessor Howard Cowee, and I believe it should 
not be too much condemned for its failure 
to get displaymen to develop the interest they 
should take in these reports 

Caddelle, in his letter, refers to a recent 
meeting of the Allied Stores display directors 
and how their differences of opinion were 
«iscussed and threshed out in the meeting so 
that they were able to leave the meeting with 
a definite program. Here is the key to the 
future success of such display research re- 


much 
Open 


ports as those by Professor Cowee . dis 
playmen organized, then guided in local, dis- 
trict and national groups in their discussions 
of problems, ways and means for the future 
benefit of the profession as a whole, and as 
individuals 

Again Caddelle, as does every 
compares the methods employed by advertising 
agencies and those selling through other than 
worth of their 
It is not 


displayman 


visual display to prove the 


media, with what is done by display 
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a question of what is available to prove the 
value of display as much as an organization 
of display and a directed effort that must be 
solely and constantly working for one inter- 
est retail displaymen and the value of their 
profession in relation to customer purchases 
in the market. This, | am 
vinced, can only be done providing displaymen 
will set aside of their time and money suf- 
to accomplish the 


consumer con- 


ficient amounts of both 
job. There must be a full-time, paid execu- 
tive, and an organization supported entirely 
by displaymen and working full-time in the 
interest of this goal. Every person employed 
in the display profession must be willing to 
band together in local, district and national 
groups and give of their time and effort to see 
that these function and accomplish 
results. 

Due to my 


groups 


background in display and 
more recent training in the 
retail field, | have and always will be inter- 
ested in the future of display. I know organ- 
ization is the answer and have formulated a 
program for the development of a workable 
organization. In developing such a _ pro- 
gram, as previously stated display personnel 
must success by asserting their 
willingness to cooperate fully, not only by 
memberships but by active participation, and 
above all the support for a paid executive 
giving full-time effort in fostering the inter- 
ests of display. 

There is a selling job to be done and it 
must be unceasingly carried on in every quar- 
ter where display interests are involved, in 
the interest of the profession. This selling 
job can not be done on a part-time, other-in- 
terest scale. It must be display first, last and 
always. I take my thinking for this from 
paid union executives, who in the interest of 
their membership have brought about all the 
reform programs that labor enjoys today. 

The average displayman, due to the nature 
of his employment, can not give the necessary 
effort to foster a display organization. This 
was proven by the failure of the now dead 
IAD, and this is said with all respect for the 


experience and 


assure its 


—''We just can't break our displayman of the habit of stepping back to admire his work!"— 
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many fine men who worked so diligently in 
the interest of the LADM and the later IAD 
[he job must be done in the sole interest of 
the display profession, and, as 1 have stated, 
by a full-time executive and staff with ability 
justified by background in display and business 
experience plus a firm desire to do the job in 
the interest of the display profession. 
Repeating, with all respect to the NADI, 
displaymen are their customers but is this 
a reason for displaymen to wait on them to 
foster the interests of the profession any 
more than for the hosiery industry to foster 
a generalized store management program for 
their customers? True, the NADI should be, 
and we know is, interested in display im 
provement and should continue every etfort for 
their customers’ interests; but, it is to be 


presumed, only as it affects their present and | 


future business 


Above all, politics can not be allowed to | 
enter into another display organization. The | 
man employed in the smaller store position | 


where he takes the title of display manager 


can not be expected to cooperate fully unless 


his membership carries an equal status with 
the display director of the largest store 


It is my hope that after reading what I have | 


written here many display people will formu- 
late opinions on this subject. I will be most 
interested in both published response and per- 
sonal letters addressed to the writer in care of 
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National Letter Writing Week 
Display Awards Announced 

A jury of three judges has announced the 
winners of the window display contest con 
ducted during the annual National Letter 
Writing Week, October 15-21. The judges 
studied photographs of the windows entered in 
the contest and made known the results at the 
offices of the Paper, Stationery & Tablet 
Manufacturers Association, 527 Fifth avenue, 
New York City. Prize winners in the four 
groups are as follows, with identical prizes 
for each classification 

Department stores: First prize, $100, Herb 
Krofft, Bintz Brothers, Zanesville, Ohio 
Second, $40, Fred Wassall, Walker Brothers, 
Wichita,. Kan. Third, $25, John Houswood, 
Adam, Meldrum & Anderson 
suffalo 

Stationers: First, Bob Fellner, The W. H 
Kistler Stationery Company, Denver. Second, 
Thomas F. Burke, 
pany, Los Angeles. Third, Mary Jo Latsch 
Latsch Brothers, Inc., Lincoln, Nel 

Variety chain stores: First, Warren Whit 
acre, H. L. Green Company, Inc., Store No 
12, Philadelphia. Second, Paul Goldsmith, M 
H. Lamston, Inc., Store No. 4, New York 
City. Third, Evelyn Crockett, F. W. Wool 
worth Company, Store No. 38, Worcester 
Mass 


Drug stores and other 


Company, 


Schwabacher-Frey Com 


retailers First 
Edward Tanner, Webb's City, Inc., St. Peters 
burg, Fla Second, Robert H Wiemever 
Republic Drug Company, Denver Third 
Robert Andrew, Eckerd’s Drugs, Inc., Win 
ston-Salem, N. ¢ 


Katz Joins Bonafide, 
New York City 

Formerly a representative of Arkow-Lewis 
Associates, Philadelphia, Lou Katz is now 
with Bonafide Displays, New York City, as 


sales manager 


DISPLAY WORLD 


This Three Table Set is practical and in- 
expensive —can be used with all types 
of Merchandise and Stands —in endless 
combinations —for Windows and interiors. 


Write for Free Folder on other items. 


| | 
16%" high x 9 wide x 23%” 
12%" high x 9 wide x 19/4” 
8%" high x 9” wide x 154” 
in Beautiful Selected Natural Oak 


FT-27 $19.25 


set of three 


SOLD ONLY THROUGH YOUR Jarrow # FIXTURE DISTRIBUTOR 


Or inquire — ARROW DECORATING & 


FIXTURE CO + PHILADELPHIA 40, PA 
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complete another 


PROSTEE Si) Caz, 
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the Liaht DESIGN FOR AN EXCLUSIVE 
a \ SPECIALTY SHOP 


that never 
{Continued from page 27) 


fails eee a corner, a recess and partition will serve 
sufficiently as an incentive for the shopper 
eee fo make your display to walk further and to see for herself 
Speaking more generally, a large uninter- 
y 
PAY g rupted room with small merchandise 1s 
tiresome and confusing You understand 
why department store planners have long 
since abandoned the endless ugly vistas of 
a HAFTSON *FLASHER long, unbroken aisles. They have introduced 
sells your display at instead, intimate, well-integrated, individual 
night as well as day shops within the store. This accounts for a 
more personal, friendly atmosphere and 
greater sales appeal 
HAFTSON * FLASHER now listed by Underwriters Laboratories, Inc. Oddly enough, the night club and the 
Manufacturers of Flashers, Motion units, and *PAT. PEND. retail store have a point in common, A 
Fluorescent lighting for Displays. small but crowded night club is likely to be 


FREE SAMPLE a great success, while the same number of 


guests in a large restaurant will feel lost 


of a guaranteed, cost-cutting Flasher. Please ‘ 
request on your letterhead. lal g SONS. INC and ill at ease. The Latins had a phrase 





for it “Horror vaccui’—fear of the empty 
spaces. In psycho-analytical terms it is 
Send for copy of Bulletin No. 50 t OK1 j | “agoraphobia”. It plays an important role 
A 4 4 in retailing The conscientious designer 
knows this phenomenon and can advise the 
retailer on the ways and means that help 


eliminate the customer's fear and shyness 














Advantages Claimed 
For Food Store Fixture 

\ new display and sales fixture for food 
stores has been installed in three Pittsburgh 
Thorofare stores and is said to have had such 
a favorable response from customers and store 
personnel that other units in the chain will 
convert to the fixture as soon as_ possible. 
Called the “Uprite Shelf-Surface”, the unit 
has a triangular base frame on which a series 
of die-cut aluminum angles and bars are fitted. 
Articles of any size can be stacked vertically 
by adjusting the bars or angles 

Advantages claimed for the device are: 
Every label is visible to the customer so that 
every product is shown in a mass display; 
point-of-sale material can be used at either the 
top or bottom of the unit; stacks of separate 
items are kept neat since there is no mixing of 
the merchandise; stock taking has _ been 
speeded up as much as 25 per cent in some 
instances; clerks do not have to spend time 


810 PENN AVENUE, PITTSBURGH 22, lining up display items; the framework has 


little dust-catching space 


Stanley, O'Keefe Honored 
For Long Service 

Trowbridge H. Stanley, president, and L 
Carl O'Keefe, vice-president in charge of 
the New York office, were honored with 20- 


Iridescent Pearl Latex year service awards at a recent hanquet bel 


by the | A. Darling Company, Bronson, 














\ R , k i lel Irid Mich Three others were given special 
Cc ¢ a w~ é ” o » > » -] “} ~4 P 5 mo 71 

ire now tn a position to make immediate delivery on Iridescent awards for 30 years of service, while 124 

° ° ° . > ’ 24 he 

Pearl Latex. This is an aqueous dispersion which may be brushed employes were honored for being with the 

firm tor ten years or more The company 


> . » Ee it “ ro » . ra . Hi ' - 
on cloth or anv material and dries with an iridescent rainbow finish. normally employs about 700 individuals 


Phe dried film is flexible and may be washed. 
Showroom Is Opened 
Single Quart, postpaid . . . $5.75 By Claire McCune 

\ showroom has been opened at 8 West 
47th street, New York City, by Claire 


T HM E D b Cc K E be Cc (@) R p Oo R AT { Oo N McCune, of McCune & Associates She 


5 s handles the lines of a number of display 
Glenside, Pennsylvania manufacturers 
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HOW? 
IT’S EASY! 


DISPLAY WORLD WILL PRESENT YOUR 
SALES MESSAGE TO 15,000 DISPLAY BUYERS 
FOR ONLY $ 10-67 PER THOUSAND 
CIRCULATION. 


JOIN AMERICA’S LEADING DISPLAY HOUSES! 
« BE A REGULAR MONTHLY ADVERTISER « 


Yes, it’s easy to increase sales in the display field! You 
can do it economically by presenting your product and 
sales story to your prospective customers, the vast DISPLAY 
WORLD audience. Tell them about your products and 
show them why and how they'll improve their display pro- 
gram. The items used in the production of window and 
interior displays are too numerous to mention and include 
construction boards, decorative papers, fabrics, set pieces, 
forms, fixtures, tools. etc. And your product, being a dis- 
play necessity, can be sold in profit producing quantities 
to the thousands of stores and displaymen throughout the 
country. 


The store uses its windows for display of merchandise to 
create increased sales and profits. Why don’t you use the 
“display windows” that the displaymen observe? DISPLAY 
WORLD, the recognized display authority, is carefully read 
and studied by over 45,000" persons monthly, all of whom 
are directly associated with display . . . the real buying 
power for display goods. It is here that displaymen look 
for ideas, trends and sources of supply. Put your company 
name and products on display. Impress your potential 
customers with the quality and utility of your display goods. 


Let them see your name and product in the advertising 
pages of the magazine that they believe in and accept as an 
undisputed authority. Don’t let another day go by without 
securing full information on DISPLAY WORLD’s inex- 
pensive but sure method of selling your merchandise. 





“Survey shows an average of 3 readers per copy of 


DISPLAY WORLD. 


WRITE TODAY FOR COMPLETE INFORMATION! 


DISPLAY WORLD 


CINCINNATI 1, OHIO 








DINGLEMAN 
PRODUCTS 


509 West 56th Street 
New York 19, N. Y. 
Tel.: Cl. 5-5447 


A Division of Feder Industries Inc 


Something Jf 
N E WwW ss 
PROCESSED 
PASTEL 


STRIPED 
NETTING 


SILK SCREENED DESIGNS 
On 53" and 107" 
NOSEAM PAPER 


PANELS 


Unique in Design and Originality 
Grass Mats and Grass Flooring 


See your local jobber 
or write for information 











ARTIFICIAL FLOWERS 
FOLIAGE, SET PIECES 
AND PLANTS FOR: 


© RESORT 

© VALENTINE 
°e EASTER 
© SPRING 


Shown in Our Cincinnati Showroom only 
and by Our Salesmen in Your Territory. 


Manufachitots. 
Flowers-Foliage 


(Sisecay 





DISPLAY 


CORPORATION 
160 WEST FOURTH ST. 


Cincinnati 2. Ohio 
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HOME OFFICE . FACTORY 
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NADI Members Anticipate 
Materials Shortage 

The semi-annual meeting of the National 
Association of Display 
Saturday, December 9, at the 
Yorker, New York City Phe 
called to by President 


Gasthoff who welcomed an 


Industries was held 

Hotel New 
meeting was 
Earl W 


excellent 


order 
attendance of the membership 
Lawrence J. Charrot, past-president and 
NADI board, was honored 
for his services to the 


chairman ot the 
association by the 
presentation of a handsome set of luggage 
larrot, in a short talk, promised to work 

| times in the interests of the 

ion and the 
Niter the 
the treasurer's 
Adler 


deficit) it was recommended that the 


associa 
display field in general 

highlighted by 
Richard J 


operating 


usual reports, 
statement by 
small 


(which showed a 


membership dues of the association be 


increased from $200 to $250 and it was so 


ordered 

The critical domestic situation brought on 
by the Korean war resulted in a discussion 
of the forthcoming summer Display Market 
Week, scheduled for the Navy Pier, Chi 
cago, next July 8 It was felt that tight 
general 
prevent a large Hence the president 
oi the NADI was given full power to make 
such changes in the Market Week plans as 
may seem desirable and necessary. It was 
could be trans 


controls over the economy may 


show 


suggested that the show 
ferred to the Hotel 
could be held in 
rationing of exhibit space necessary 

It was decided to defer any further dis 
until the 


Sherman, where it 


smaller quarters, with 


play research = studies present 
emergency has subsided 

Members 
excellent, Christmas business and anticipate 
1951, provided adequate materials 


Already 


generally reported a late, but 


a lively 


are available many essential 
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—One step in production at Formo Displays 
Company, Burbank, Calif, as explained in 
more detail elsewhere in this issue— 


materials for display production are in 
short supply 

The attendance of displaymen at the 
Market Week, held 
10-14, was good and buying was 
on a much larger scale than for the 
show in 1948 and 1949 \ 


business than in 1950 is already 


December which was 
December 

same 
spring 
definitely 


bigger 


assured for 1951 
firms were elected to 


NADI: Amplex Corpo 
Artisti 


The following 
membership in the 


Brooklyn 


ration, Creations, 


1OASTMASTER 


Sate bh ete 


—This is a mechanical action Toastmaster” display as it appeared in the windows of Oscar 


Luke, J. L. Hudson & Co., Detroit. 


A new itinerant display developed by W. L. Stensgaard 


& Associates, Inc., Chicago, it has an opening which is reversible and shows the bride at the 
time of receiving the wedding gift while on the other side she is shown using the “Toastmaster” 


in her home. 


The entire display is made up of beautiful miniature carvings, oil paintings, 


and fine craftsmanship— 
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Curtis-Dobkin Displays, and Marrow Mig 
Company, all of New York City, and 
Castle Show Case Company, Ashland, Ky 


Plastic Hearts Developed 
For Valentine Use 

Henry L. Erlewine, president of General 
Plastics Corporation, 1400 North Washing 
ton street, Marion, Ind., has announced that 
the firm has developed and is now produc 
ing large plastic hearts for Valentine's 
Day promotions Made in two sizes, 22 
and 38 inches, the hearts are pierced by a 
dart and mounted on a simulated lace back- 
ground They are designed for either 
interior or exterior use, and are lighted 
from within Another new product at 
General consists of a heart alone, also of 
plastic, and provided with interior illumi 
nation 

Similar in character are two other addi 
tions to the firm’s line—a large, plastic 
lantern and a cluster of pealing bells for 
Christmas or national holiday use 


General Die Introduces 
New Midget Motor 

A midget motor with a gear train designed 
for a wide variety of applications and sup- 
plied with a set of shaft attachments is an- 
nounced by General Die & Stamping Com- 
pany, 262 Mott street, New York City 12. 
Five shafts permit the use of amy one or 
combination of five speeds—1l, 5, 25, 125 and 


600 revolutions per minute. Called the Kasson | 


“Roto-Sho”, the motor has a high starting 
torque and is said to be capable of lifting 
approximately 25 pounds of dead weight from 


start It operates on 110-120 volts, AC, | 


50/60 cycles. Literature will be sent on re 
quest to the company 


DRAMATIC DIGNITY IS KEY 

TO BERGDORF DISPLAY 

[Continued from page 25] 
dorf’s, with a calm dignity and with a well 
bred look, yet which are at the same time 
sophisticated. Mannequins are changed very 
frequently at Bergdorf’s, where they have 
such an important role to play, and a greater 


percentage of the display budget is allotted to | 


mannequin replacement. A new set is ordered 
on an average of once each year 
A good stock is maintained on mannequins, 


and a taller group of them is reserved for use | 


with evening dresses than for sports or cock- 
tail dresses. 

At times, too, details are changed as, for 
instance, special hair-dos are kept in line with 
the latest coiffures 


In arranging the windows, mannequins are 


given something to do. That is, they become 


part of the window composition, which helps | 


in creating that feeling of the person’s “owt 
home” in decoration. Extra arms are kept in 
reserve and the flexible waist is used to give 
added gesture possibilities 

Following the pattern of arranging home 
like settings for the distinctive, discriminating 
voman. Mr Lee often selects pieces from 
Bergdorf’s antique department to serve a 
into the general back 

from the character of 

as a bridge betweer 
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A.L. HANSEN MFG. CO. 


HANSEN] 


“4 
Set 
HANS EN? TACKER 


504! RAVENSWOOD AVE 
mata si ciem-lemias 


A bonus of several hours of free work each 
week! That's what your Hansen Tacker 
gives you, because it gets so much more 
work done. Drives tocks or staples firmly, 
accurately — fast as you can grip the 
handle. Hold the tacker in one hand, 
your work in the other. 


The ideal tool for sign and display work 
Use it for mounting crepe paper and cor- 
rugated board window dressing, for at- 
taching merchandise to display cards, for 
hanging posters, attaching easels to 
counter cards, etc. Holds scores of tack- 
points at one loading. Drives through 
hard wood or thin metal. Its very first trial 
will convince you. 


ASK FOR FOLDER 
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FOR YOUR 


19TH & ARCH STS. 





VALENTINE and SPRING 


DISPLAYS 


ANKERUM has America's most complete line of scatter 
items, floor coverings, and papier mache that will give your 


windows and interiors that DIFFERENT look. 
WRITE TODAY FOR CATALOG 


ANKERUM MFG. CO. 


PHILADELPHIA 3, PA. 








DON’T SEND 
——MEASUREMENTS—— 


THIS WIG WILL 


BRUNO'S 


; ia <— ape 
MANNEQUIN WIGS 


The reason you don't have to 
send measurements! Simply 

it's because Vari-Shape 
Mannequin Wigs FIT! They're 
made with a special rubber 
base and come in any color 


desired 





Write for Descriptive Literature 
and New Style Chart | 


-HERZBERC-ROBBINS- 


457 West Broadway, New York 12, N. Y. 
Specialists in Mannequin Wigs and Repairs 





Years of skilled experience assure you quality 
work at budget prices. Get Vari-Shape Wigs 





For “Out-of-this-W orld” 
Display Effects 


NOTHING ... but nothing 
Takes The Place of 


ANGEL 
HAIR 


by RADIANT 


In a Wide Choice of Colors 
of Superior Lustre 
NOBODY . but nobody gives you 


softer, silkier quality that is kinder to 
your hands . . . than 


RADIANT 
GLASS FIBERS CO. 


11 W. 29th St. N.Y.C., N.Y. 


If Your Display Jobber Cannot 


Supply you ... Write to us! 


| assigned 


} out the confections 








WINDOW DISPLAY 
MATERIAL 


BECKER SIGN SUPPLY CO. 


319-321 N. Paca St. Baltimore 1, Md 











OPPORTUNITY 
EXCHANGE 


For any WANT AD purpose: 

POSITION WANTED POSITION VACANT 
USED EQUIPMENT FOR SALE 
REPRESENTATIVES WANTED 

$3.00 Per Column Inch -- CASH WITH ORDER 
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LAND OF MAKE-BELIEVE 
{Continued from page 23) 


toy window at Goldblatt Brothers that proved 
to be as entertaining for parents as for the 
tiny tots the six Jacks-in-the-box were in- 
tended to surprise. Clown characters sprung 
from tinseled giant gift boxes controlled by 
metallic reins held by a large Santa Claus 
descend ng a brick chimney in the background 
Stars, Christmas trees, and enough toys to 
combat any sales resistance filled the remain 
ing space in the double window 

It wasta gay time in the Kris Kringle’s 
Candy Ketchen which Reed Schlademan pre- 
sented for the kiddies of The Fair The 
candy makers were working at top speed to 
fill orders for good little boys and girls. Some 
were pulling taffy, cooking the fondant, strip 
ing peppermint sticks, and to one jolly little 
fellow the job of washing all the dishes was 
Under the able management of 
Kris Kringle the pixies, working on a ginger- 
bread table, stove and sink, turned out not 


| only candy but cookies and ice cream cones 


that danced in the air by means of a ceiling 
track. Dolls and cuddly animals had reserved 
seats on shelves and gingerbread bookcases 


} attached to a candy-pink perforated back 


ground. In the photograph shown Santa had 
just left his red velvet throne for one of his 


| numerous inspection tours of the factory, 


which no doubt accounts for the speed at 
which the little workers constantly turned 
Mounted on the built-in 
proscenium were gingerbread letters spelling 
“Merry Christmas” and the feature card ex- 
plained the antics as “Hang up your stocking 
on Christmas Eve, and look at the goodies 
Santa will leave. There’s candy and cookies 
and wonderful toys to thrill all good little 
girls and boys.” 

Lingerie, that ultra-gift for Christmas high 
on the wish-list of any woman, was the subject 
of four shadow-box displays also by Schlade 
man The framework of the boxes was 
decorated with black line drawings on white 
with touches of gold, pink and blue. Cut-out 
in the proscenium were tree ornaments cov 
ered with colored gelatin. The simulated 
triple mirror in the background was made of 
papier mache, wood and_ branches painted 
white, the background being washed witl 
pink and blue revolving lights. Intense clear 
lighting on the mannequ‘ns produced an en 
closed scene of high brilliance 


Better Facilities 
For Flair Plastics 


Jerome Leeds, president of Flair Plastics, 
Inc., announces that the firm is now located 
at 15 West 18th street, New York City 1], 
with better facilities and a modern plant for 
the production of all  plastt 


The company formerly concentrated on the 


mannequins 


New York area, but with increased produc 
tion will give complete coverage to the entire 
country 


Co-Display Managers Resign 
From Atlanta Store 


Robert Smith and Lester 
resigned as co-display managers of Franklin 
Simon & C Atlanta Their future plans 
have not been announced at this time. The 
Atlanta unit's display is being handled tempo- 
rarily from the New York City store. 


jurton have 
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Joe Whitney Wins 
Vacation Trip 


Joseph B. Whitney, display and advertising 
manager of Van Dervoort Hardware Com- 
pany, Lansing, is the winner of a two-week 
all-expense-paid trip to Florida for his entry 
in a display contest held in conjunction with 
National Outboard Motor Week early last 
summer. 


The contest was sponsored by the Outboard 
Motor Manufacturers Association and the 


Outboard Boat Manufacturing Association in | 


cooperation with the Outboard Boating Club 
of America. Whitney and his wife were 


taken by Capitol Air Lines to Florida, where | 


they were the guests of the Rod and Reel 
Court on Big Lake Harris, near Leesburg 
They returned to Lansing December 1 


AT THE POINT-OF-SALE 


[Continued from page 31) 


flasher display in five planes. The trees in 
the front plane and the top of the lantern 
are flittered to heighten the appearance o 
a snow-clad scene The lantern, which is 
lighted, swings from side to side. Produced 
in full color by Ejinson-Freeman 

Other point-of-sale displays, not illus 
trated, include one by Copeland Displays 
for “Taco” automatic hot water air valves 
This unit is mounted on a rubber suction 
cup which permits it to swivel from side to 
side so that the device can be examined from 
any angle. 


An ingenious live-action lithographed | 


cardboard demonstrator is being used by 
Zenith Corporation, Chicago, for its remote 
control for television sets; it is in two units 
One, 53 inches high, shows an actual size 
Zenith console with the control; the screen 
of the simulated set is equipped with four 
scenes on vinyl plastic, mounted on a 34-inch 
cardboard wheel inside the display and 
lighted from the rear \ plug-in animating 
mechanism revolves the wheel to change the 
scenes, showing how television channels can 
be changed at will without leaving one’s 
easy chair The life-sized chair is the 
second unit of the demonstrator. A plug-in 
flasher illuminates an arrow bearing the 
words “Just push button”, while the man 
sitting in the chair swings his arm up and 
down as he operates the remote control; 
his arm motion is synchronized with the 


scene changes \ full cycle of the four | 


scenes occurs every 28 seconds Einson- 
Freeman handled the creation, production 
and lithographing of the display 

Towle Manufacturing Company, Walnut 
Creek, Calif., maker of nationally distri 
buted “Toolzon” polisher-sander attachments 
for electric kitchen mixers, is distributing 
a colorful new counter display assortment 
and merchandising unit to jobbers and 
retailers throughout the country The 
compact display consists of a sturdy chip 
board box containing a special assortment 
of the attachments and accessories, and an 
attention-getting display piece fitting into 
a slot behind the box The display unit is 
printed in bright red, yellow and black on 
glossy stock. The entire display occupies a 
minimum of counter space, measuring but 
6 inches deep by 13 inches wide 
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KEHOE DISPLAY FIXTURE CO. 


541 MARKET STREET SAN FRANCISCO, CALIFORNIA 
MR. WM. E. KEHOE,’ exclusive Korrect-Way distributor 
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CHICAGO CARDBOARD COMPANY 


666 WASHINGTON BLVD. CHICAGO 6 HLLINOTS 
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Decorative Live 
Water Fountains 
Create New Interest 
in Your Displays 


Only 


+4 5.00 


while they 
last 


Fill the bow! with water, arrange greens or flowers, 
connect with electric A.C. outlet. Immediately 
water begins to fall like @ real fountain. Brings 
@ touch of the outdoors to your indoor displays 
Uses the same water over again 
REQUIRES NO PLUMBING 
PLUGS INTO ANY OUTLET 
Fiow of water adjustable by turning bird at top 
Ebony black or forest green centerpieces. 17" 
diameter heavy gauge solid copper bow!s polished 
to @ flaming lustre then a clear plastic lacquer 
is baked on to produce a flame proof finish 
Wipes clean with a damp cloth—no polishing 
Send for literature on our complete 
line of pumps for display purposes. 


JOBBERS INQUIRIES INVITED. 


Gelber Company 


162 N. Clinton St. Chicago 6, Il! 


| titlhe—stands on the 











A NEW 


MARBALIA 


BOOK IS NOW READY! 


It contains samples of two 
hundred numbers. 


WRITE IN FOR YOUR COPY 
TODAY 


Samples also available of our com- 
plete line of decorative papers and 
coordinated fabrics, including: 


e TORTOISE SHELL 
e PYTHON 

e ZEBRA 

e LACE EFFECT 

e WOOD EXOTIC 
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Biggest Christmas Tree 


By ERNEST F. YOUNG 


| HE world’s biggest Christmas tree 
by such a margin that there shouldn't 


about its right to the 
Mall at Northgate, 
Washington, to celebrate the first holiday 
season at Seattle’s new suburban shopping 


doubt 


any 


city 
Ihe tree is a 287 year old fir, 211 feet 11Y% 


—The completed tree towers within a fraction 

of an inch of 212 feet... . Upper right, load- 

ing the giant tree in the forest. . . . Lower 

left, the upper third of the tree has branches 

added while the tree is still on the ground... . 

Lower right, putting the branches in place. 
. . « (Photographs by Martin Moyer)— 


Ranier and hauled 
with the occasional 
The great height and 
weight of the tree (50,000 pounds) made 
operations difficult Protruding 100 feet 
beyond the trailer, the tree would not go 
around any normal road corner without the 
help of the crane. When the truck headed 
up even the smallest grade the tree's top 
dragged on the pavement. When the truck 
started downhill, the top reared into the air 
to a height where utility lines were endan- 
gered. Crowds gaped as the crane traveling 
with the tree had to lift first the truck and 
then the trailer in such emergencies 

Since trees of that height have few 


inches tall, cut near Mt 
by truck and trailer 
assistance oO! a crane 
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branches except near the top, five truckloads 
of branches were added, those near the top 
erection, and then the lower two- 
thirds being placed in position. The spread 
at the bottom is 3O feet. A was 
secured before erection and left in place 
under the branches, and 3,500 25-watt col- 
ored lamp bulbs were strung as trimming 
proceeded downwards. The tree is topped 
with an aircraft warning light 

The previous “biggest tree” 
in Bellingham, Washington, last 
measured 154 feet 
have claimed the title in the 
erected in Rockfeller Plaza, 
City, in 1949 (75 feet) Los 
(105 feet) and Portland, 
(136 feet). 


Staff Additions Made 
By Adler-Jones 

Several additions have been made 
Adler-Jones organization, 521 South 
bash avenue, Chicago 5. New to the 
are Oscar Rutgers, Harry Meyers 
Robert E. Delbol. 

Rutgers has assumed direction of 
designing division. He brings to the 
a broad display knowledge gained 


before 


truss 


past 


New 


were 


Ore., in 


to the 
Wa- 
staff 
and 


—Lower left, Robert E. Delbol. . . . Center, 
Harry Meyers.... Lower right, Oscar Rutgers— 
his long experience at Bonwit Teller and 
R. H. Macy & Co., New York City, Macy's 
of Atlanta, and The Namm Store, Brook- 
lyn; he served six years as display director 
for the last-named 
married anc 

A veteran of 
as display director 
Harry Meyers 
a member of the 
charge of the 
plus North Shore 
including Milwaukee. He 
Illinois and a 


company Rutgers is 
has one 
24 years in display, includ 
for Be 
has joined 


son 
ing 15 years md’s 
Chicago 
Adler-Jones as 
He will have 

territory, 


store, 
sales staff 
Chicago sales 
communities, 
part 
towns In 


will cover 


of southern few 
Indiana 
Another Robert 


The 


addition is 
Delbol epresentative of 
Greneker Corporation, New York City. He 
will make his headquarters in that city and 
New England states as well as 
as tar Pittsburgh 


staff 
formerly a 


sales 


travel the 


territory west as 
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was erected 
year and | 
Other big trees which | 


York | 
Angeles in 1948 | 
1949 | 


the | 
firm | 
from 


TELEPHONE: 





Planneguinkaial Ke 


118 FORSYTHE STREET 
NEW YORK CITY 2 


Manufacturers of Children’s 


and Misses’ Figures 


We have just created a new line of Children and Teen- 
agers worthy of your attention. 


OUR MOTTO 
Something New Every Month 


While in New York City visit our Showroom 


WALKER 5-0711 








ENHANCE MANNEQUIN DISPLAYS 
with Best 


COLOR ACTION 


Five automatic color changes per minute 
add drama of moving color-harmony to dis- 
plays and exhibits. Sturdy and compact. 
with full Universal bracket, the Best model 
155 gives long service at low cost. 13” plas- 
tic color wheel provides richer. deeper color 
tone. Uses GE Par-30 or R40 lamps on 
110 V. 60 cycle current. Sold at your dealer 
or write 


List price with 
New Plastic 
wheel 


$19.75 


List price with Plastic Wheel com- 
plete with lamp, including excise tax. 


$20.91 





SHOW WINDOW and COUNTER 








MANNEQUIN WIGS! REPAIRS! 


Herse-halr and sevelty wigs made te 
order Owest prices Old wigs meade 


ae, he new Fast service 





=| ATTRACTIVE FLUTED RUBBER « 
3] 22. GRID-TITE HI-@L0 TILT, CARD SLOTS 


on com ~~. 
arnt 


Sa ey 


Try ws! 


ee ee ee eo om 


964 21ST STREET SAM PEORO. CALIF 





A RABBIT 
© ATTRACTS 
=, MORE WHEN 


MOTION 


MOTIONIZE YOUR 
DISPLAYS AND 
DEMONSTRATORS 
AND ATTRACT 
MORE CUSTOMERS 


WITH THE 














COLORED 
BOOKLET OF 
PRACTICAL 
DISPLAY 
SUGGESTIONS 
ON REQUEST. 


WRITE FOR IT TODAY! 


MANUFACTURED BY 
THE AMERICAN DISPLAY CO. 
DAYTON 2, OHIO 








... and a very 


Merry 


2 
C Loti imas 


to our many display 


friends throughout the 
country We have 


enjoyed — serving = your 


display uceds during the 


past vear and your co 
operation and patronage 


are greatly appreciated 


DAVID HAMBERGER, Inc. 


Display Decorations 
11 W. 3ist ST, NEW YORK CITY | 
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METAL WORKING 


[Continued from page 21] 


must be finished surfaces, leaving little room 


for bracing. In typical use it is laid along 


the floor to join uprights or to anchor them 
where wood might create a traffic hazard. In 
all these cases it is important to countersink 
the screw heads in the strap with a metal 
countersink or rotary file in the drillpress or 
electric hand drill, to prevent damage to the 
floor or to clothes from the sharp screw heads 
Felt can, in addition, be glued to bottom sur 
faces, or oval or round head screws used in 
other locations If additional 
angle iron can be used instead of 


strength is 
needed 
strap, or square cold rolled steel rod. The 
former comes in a variety of thicknesses and 
with the two arms of the “L” of the same 
length or of different lengths, depending on 
the type of bracing necessary Popular sizes 
in the square rod are 4g and 5@ inches squar¢ 


n cross section 


Small rotary files in a variety of shapes are 


obtainable for use in the drill press or hand 
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drill for work on metal. These files can be 
used on wood also, for example on difficult to 
reach inside curves in wood lettering. 

Bending and assembling of %4- and ¥-inch 
round rod currently takes up a large propor- 
tion of the heavier metal work at the Bon 
Marche. Bends in light red (under %4-inch) 
and in hot rolled (soft) strap iron can be 
accomplished by hand or by hammering in a 
vise with a heavy ball peen hammer. Heavier 
stocks and precision bending must be handled 
Aluminum rod up to 
ig-inch can be bent by hand if it is first 
that is, has its temper drawn with 
a blowtorch 


in a bending machine. 


annealed 


Precision benders are of two types lever 
and roller. Lever benders form angles, rings, 
tight circles, scallops, etce., in round, square, 


ind flat bar stock. The radius of the circle 


—Above, angle iron and square rod used for 
table top displayers for housewares. . . . Be- 
low, table top displayers with angle iron and 
plate glass tops and square rod logs may be 
combined in various woys— 
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is limited to less than 4 inches, and the 
equipment is most efficient with such jobs as 
ring bolts and toggle bolts, or when a series 
of rods must be bent to the same angles, as in 
ornamental ironwork. For larger circles and 


French curves, parabolas, etc., a heavy roller 
bender is necessary 
be precision bent, and with clever manipula 


accom 


Hoops of any size can 
tion the curves on lettering can be 
plished 
square rod can be opened into a “ec” by hand, 


be welded or 


For example a precision circle in 


to which a cross arm could 
brazed to make a lower case “e”. A _ precis 
ion “s” starts as one piece of straight rod, 
into which two half circles are bent, with 
further modification as desired. If a good 
alphabet 1s 


followed, metal lends a 
charm of its own, and of course it ts ideal 


precise 
for outdoor use. It can be raised off a back 
ground by means of light welding rod spurs 
brazed to the rear surfaces 

wound on a 


Springs and spirals can be 


roller bender if the rollers are removable 


Novel 


with springs and wire coils, as of winds with 


effects of motion can be suggested 


scattered suspended leaves, explosion with 


popcorn, or falling with tiny parachutes 

With soft 
sulated soft copper wire, scripts can be hand 
formed in stock of substantial diameter 
lettering can be painted or even flocked for 
effects Daylight fluorescent paints 
with the assistance of fluorescent tubing of 


aluminum, or with heavily in 


Such 
novel 


the type rich in ultra violet, against a suitable 


background, give an effect almost like neon 


tubing 
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—aAn all-metal overhead unit with fluorescent 

tubing, spots, and two-tone crackle finish. . . . 

(All photographs with this article are by Mar- 
tin Moyer, Seattle) — 


All of this is true in rod sculpture as well 
Hand forming is possible, and even desirable 
in some instances, but for symmetrical fash 
arches, pergolas, coaches, sleighs, 
scores of other atmosphere pieces 


ioning of 
hearts, or 
where the matching of curves is important, the 
roller bender is essential. The cleanest work 
comes from using cold rolled steel stock, sa 
«-inch. It has less scale and rust than mild 
steel, and holds its line 
Where three dimensional 
quent as in the millinery vine illustrated, hand 


curves are tre 


working with heavy soft wire, or with an 
nealed J¢-inch aluminum, would be preferable 


\ combination of the methods is possible 


Heavy aluminum rod can be precision bent 
and then torched for further bending by hand 


or tight bends can be thrown tn steel 


while 
is red hot trom torching 

A yreat deal more of the metal work ¢ 
ton Marche has been in fixturing and 
of-sale displayers Half-inch angle ir 


combined with half-inch square rod in a 


great variety of plate glass topped risers a 
photographs The effect is of max 


for the merchandise, the more 


in the 
mum visibility 
» as the thin metal work is painted a clear 


flat black. Salvage plate glass 1s used, s¢ 


that the cost approximates that of plywood 
Units of 


lacswares (a two-deck table 14 inches 


and xy 2 construction three are 





2 regulators 
Hoses 
Torch 
Tips: 
Sparker 
Ruby glasses 





Oxygen and Acetylene tanks 


No. 000, No. 0, No. 2 


Lead solder and phosporic acid 
Silver solder 1/32” and 1/16”, with flux 
Brass rod 1/16” and '%” 
Aluminum brazing wire 1/16” and '%” 


with flux 


with flux 





Minimum Acetylene Welding Setup,?Costing Less Than $109. 








PLASTICAST 


Make Your Own 
Display Figures! 


With our LIQUID PLASTICS ond COMPOSITIONS 

AST your own DISPLAY FIGURES in any 
quantity The entire process 
is as easy as pouring water eut of a glass! Our liquid 
plastics and compositions harden within 10 minutes 
after pouring inte melds. We supply wide variety of 
molds er you can easily make your own we 
show you how We have clear transparent plastics 
like clear sparkling glass when hard in which any 
t'ing can be imbedded for striking and novel effects! 
Many others. You will be amazed at the fascinating 
and unique creations and the wide variety of attrac 
tive display materials you will be able to make with 
our products! Write for our catalog today 


you can 
ene or « thousand! 


PLASTICAST COMPANY, Dept. c-5 


P. O. BOX 987 PALO ALTO, CALIF. 














NTED 


ANIMALS DESIGNED BY meee 
FROM GENUINE FUR SKINS THAT 
MAKE THEM LOOK ALIVE. 


FREE Catalogue—Write Dept. D 


GLAD TOY. ow. 


110 West 17th Street. New York 11, N. 'f 





wes 


1951! 


... from Harry Menzin 


and Staff 


When in New York, visit... 


“The House of Naturals” 


Write for Tropical, Easter, Spring 
and Summer price list. 


ARTS an FLOWERS™ 
DISPLAYS ING. 


Manufacturers-Importers-Creators 


FOR 


43 West 5éth St. near Sth Ave. 
° * 
5 New York City 19, N. Y. 


?, *REG. U.S. PAT. OFF. 


ji we i Ne 
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HEARTS 
A-FLUTTER 


Eye-catching accessories 
for Valentine displays. The 
slightest movement of air 
sets them in instant motion. 
Pastels in sugar candy 
colors . . . and, of course 
Valentine red. 


HEARTS A-FLUTTER (illustrated, right) 
9 and 14 Heart Sets $3.50 and $5.00 


INDIVIDUAL WINGED HEARTS 
$36.00 Dozen $3.50 
IND. WINGED HEARTS ON RIBBONS (60 in. long) 
$54.00 Dozen $5.00 
HEARTSTRINGS (Illustrated, 


Per Dozen strings 


Box 145, Station D Cincinnati 6, Ohio 


Gross 


Gro“ 
left) 


Made-to-order $15.00 and up 











OISPLAY 








—Figure |. Favorite 
meshes. Top, fly screen 
. + + copper, galvan- 
ized. Next, copper net 
ooo  SOPONOD. «6.0 
Third, hardware cloth 
.. + galvanized... . 
Fourth, expanded 
metal and metal lath. 

Fifth, flattened 
expanded metal. 
Sixth, woven wire.... 
double crimped... . 
Last, reinforcement... 

6-inch mesh— 




















square, with two 14 by 30 tables of different 
heights). Other types are styled to their 
respective departments. In spreads, 14-inch 
plywood circles 30 inches in diameter stand 
off the table top at a slant of less than 45 
degrees, on inconspicuous black crowsfeet of 
square rod 

A special angle iron miter notcher and 
bender is manufactured which is ideal for 
forming light angle iron into lipped rectangles 
for supporting plate glass. Without it, 45 
degree metal blocks can be clamped facing 
each other at the point where the 90 degree 
notch is to be removed from one arm of the 
angle iron. The hand hacksaw will slide in 
contact with these blocks as it works its way 
in, insuring a precise notch for a 90 degree 
bend Continued precautions to insure a 
square and level little table with all four legs 
touching the counter or floor of the display 
window include a_ 3-foot 
plate to work 
square, and 























sheet of 
large square, a 
duty clamps both 
A heavy sheet of 
plywood to which asbestos millboard has been 
stapled makes a good versatile table top. It 


square 
boiler 
small 


on, a 
heavy 
pointed and plate tipped 
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—Figure 2. Metal foliage and trees. (A) 
Aluminum conduit vine and hardware cloth 
leaves of 14-inch mesh formed on wire outlines. 
. . « (B) Tree trunk of metal lath hand-formed 
on | by 3-inch frame, with “Textone” dipped 
cloth covering. . . . (C) Cattail leaves of 
aluminum flashing; acetate cattails covered 
with copper "“Chore-Boy". . . . (D) Vine 
millinery displayer of copper tubing or an- 
nealed aluminum rod, with sponge rubber 
caps— 


can be placed on a bench for metal assembly 
and removed for carpentry, can be set up on 
sawhorses for assembling bulky wire sculp- 
ture, or placed on the floor. The acetylene 
flame should never play on the concrete, as it 
may cause chips to fly at high velocity 

Two sets of ruby glasses and two sets of 
asbestos gloves will expedite things. Sand 
trays and fire bricks will permit a good man 
to brace his own work for assembly, but in 
this phase of operations two pairs of hands 
are more than twice as efficient as one 

A power hacksaw will pay for itself, per 
haps with the first big job. Once it is set, it 
sawing itself through a 


goes on away by 





Monel wire 
Stove wire 
Galvanized 
Form wire 


Soft Wire 


Music wire 
Welding rod 
Cold rolled rod 


Hard wire 


Fly screen 
Poultry netting 
Hardware cloth 


Woven wire 


Welded wire 


Sauare, c. r. 
Flat bar (strap) 
Angle iron 


Rod 
Sheet Galvanized 


Metal lath 


Expanded metal Expanded sheet 


Pipe 





INDUSTRIAL NAME 


Slab reinforcement 


Round, cold rolled 


Expanded flattened 


Black and galvanized 


DESCRIPTION 


stainless .020 
black, 18-ga. 
14-ga. 

black, 10-ga. 


Stainless, 18-ga. 
bronze coated 1/16” 
steel, %” and 3/32” 


galvanized 
1 inch mesh 
%” to 1” mesh 


6” mesh x 3/16” 


gee. gre 
4",%',% 
eh oe 

; 


3/16”, 
R 


2 
1 
1 


12-ga., 18-ga. 
18-ga. '%” diamond 
16-ga. %" diamond 

and 10-ga. 1%” diam. 


1%” i. d. to 1%” i. d. 








TABLE 2. 
In comparing gauges, the 
t annealed ot 
'¢-inch) must be 


larger the number 
fabricates by hand. 
machine bent 
hand and cut with tin snips, but 
ind must be cut with bolt cutters 


e1ne soft 
approx 
hapes by 


parisor 


18-ga 
10-ga 


Favorite Steel Stocks for Display Manufacturing. 


the smaller the thickness: 10-ga. form wire, 
but cold rolled steel of the same diameter 
metal lath can be worked into tree trunk 
expanded metal is really rigid in com 
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INDUSTRIAL NAME DESCRIPTION SUNFAST 
Hard 14-ga. 


Soft 18-ga., 10-ga. 


Cold rolled (hard) x" DISPLAY PAPER 


Annealed (soft) 45” 








Wire 


Round rod 


Extrusions Long lengths in wide variety of cross sections 

Tubing Thinwall, conduit er ak 4 
Foil 

Sheet Flashing or valley 18-ga., soft 
Sheet, cold rolled 10-ga. 


Expanded 22-ga. and finer %” diamond | matural and colors 











FOUNDED 1844 
24 FADE-PROOF COLORS 


stack of strap or rod unattended, turning off and the use of self centering sheet metal TWO WIDTHS 
when it is through. Relieved of his worst screws, the following welding methods 107" and 92" 
chore, the welder is in the meantime assem Welding and aluminum welding as such 
bling or working on the pattern for the next consists of the creation of local areas of | Distributed exclusively by 
job. For stock under 53-inch the quickest molten metal on the faces of two pieces be Display Jobbers 
cutting tool is a giant pair of snips termed ing assembled, which must be of the same | Sample Swatches and Price List 
bolt cutters material. This is not always convenient, as | on request. 

Pipe working equipment is convenient for when one piece is substantially heavier than 
such jobs as boat racks, spotlight hangers, the other and draws too much heat. Alumi 


TABLE 3. Favorite Aluminum Stocks for Display Manufacturing. 


Complete stocks in New York, 
Chicago, San Francisco 
Butler Houses. 


and overhead arches for covering with spruce num is especially critical; it becomes liquid 
or lycopodium garlanding. For the latter while its oxide on the surface still holds the 
purpose the Bon Marche used '%-inch (inside shape. Suddenly it isn’t there 

diameter) black pipe and expanded aluminum Brazing is the use of a second metal of 
garlanding, the unit resting off the glass show- lower melting point, with a flux to assist 
cases on suction cup feet A cluster of spot adhesion. In the case of aluminum brazing, 
light bells hung from the apex of the crossed an aluminum alloy of lower melting point is 


Address all inquiries to 


BUTLER PAPER NEW YORK 
CORPORATION 
247 Park Ave. Tel Plaza 3-7860 
New York City !7 


arches. used 
If the shop is without pipe cutters and Brass or bronze brazing of steel parts is 





threaders, the rough work for such construc as frequently used as welding in the industry 
tion can be done outside at nominal cost and is ideally suited for acetylene work on 
Lengths of pipe of the “right” diameter make steel rod. For delicate work, such -as_ the 
efficient legs for plateaus. For this purpose joining of swivels to ship stock for mobiles 
nipples can be bought, to which flanges can silver soldering is recommended for its 
be threaded for securing with screws. Nip- lower working temperature. Silver and lead 











ples are short lengths of pipe already cut and soldering are accomplished with a very fine 
threaded at both ends. Otherwise pipe comes torch tip (000) or with the bunsen burner 
in 21-foot lengths. attachment which further drops the tempera NLY 
he most ambitious point-of-sale unit under ture. Soldering is the simplest of all weld 

taken to date is an overhead 11 feet long and ing operations. One would seldom wish to | MITTEN’S 
rising 7 feet off a return of four showcases use a soldering iron when the quick flame of 
with cash register as illustrated It consists the 000 torch is available. manta 
of an openwork canopy of strips of light Different fluxes are required for different 

sheet metal 1% inches wide and spaced 5 metal. combinations, and together with the 
inches apart In a sheet metal fluorescent way tHe heat is applied determine the success 
lighting unit at the ridge, cut-out lettering of the weld 

glows in translucent plastic Pipes, stayed More specialized than the oxy-acetylene 
with ornamental strap iron scroll] work, form torch is electric arc welding, as in the 
the end supports and hold four circular glass photograph For certain purposes it a 


shelves under hooded lights. The finish, in great deal more efficient It is right for 
crackle lacquer, is in two series—pink crackle assembly of 3¢-inch steel rod as on the sleigh 





CHANGEABLE 


script, and, for contrast, jonquil peeling off necessary to cover (practically spot welding) PINBACK 
pale green and because of the time it would take to 
Metal assembly processes used at the Bor heat the rod for acetylene welding or brass SMOOTHBACK 
Marche include, besides threading, bolting brazing 
TRACK 


peeling off white undercoat with chocolate skeleton pictured because of the small surface 





INDUSTRIAL NAME | DESCRIPTION LETTERS 


Formex Fine, soft, bronze lacquered 
Electric wire Colored plastic insulation 
Welding rod Hard brass, 1/16”, %” 


- Fly screen Bright copper when new 
Woven wire Copper net “Chore Boy” 
Soft %” to %” i. d. in coils 


Tubing Hard 16-foot lengths 


MITTEN’S 


Brass shim stock Very thin and hard DISPLAY LETTERS 
Sheet . 
Flashing or valley Soft, various thicknesses 


2 West 46t 














TABLE 4. Favorite Copper Stocks for Display Manufacturing. 
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ROCK REPTILE 


A SUPERB FLOORING MATERIAL 


Colors Available for Immediate Delivery 
RED, BLUE, GREEN, AQUA, APRICOT, WHITE, POPCORN, ORANGE 
at the low price of only $3.30 per roll, 48" x 25° 
For your DECORATING needs and PROBLEMS consult 


ABACOT DISPLAYS, Inc. FACTORY — BEDFORD HILLS, N. Y. 














SUPERB 
FORMS 


MADE BY 


119-121 AVE. D 
NEW YORK CITY 














PREPARE FOR YOUR 
SPRING DISPLAYS NOW 


with BLINKER-LITES 


@ Each lite blinks on and off inde- 
pendently 

@ Creates gentle twinkling star ef- 
fect 


4 NOEL + 


Manufacturing Co, Wnt. 


1675% Third Avenue 

New York 28, N. Y. 

MINIATURE BLINKER-LITES 
So a RN 














better displays and 
better signs are 
as simple as 


TRIPL-THICK 


. : 
DISPLAY LETTERS HALLCRAFT PRODUCTS CO 


Write for FREE descripti ' 2930 N ELEVENTH ST PHILA 
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—Figure 3. Structural assists from metal. (A} 
Ceiling suspension grille of 6-inch concrete 
slab reinforcement, held by toggle hook as- 
sembly. . . . (B) This consists of hook, nut, 
two washers to cover scar in ceiling left by 
drill, and tumblin. . . . (C) Pipe rack for 
clamp-on spotlights, secured to rear surface 
of window frame. .. . (D) Overhead arches 
of pipe, as supports for roping, gift box and 
spotlight "‘bell" cluster. . . . (E) Light ex- 
panded aluminum as secured to pipes and 
ruffled... . (F) Fixture of 14-inch expanded 
metal for hangings— 


Basic acetylene welding equipment should 


} inc'ude: Oxygen and acetylene tanks on loan, 
| refilling for around $4 each; two regulators. 
| approximately $16.50 each; and the accessories 


tabulated in Table 1 
Power hacksaws with automatic turnoff 
come as low as $55; lever benders at $225, 


| and roller benders from $22.50 to $350 de 


pending on the capacity. 

Stee] is the basic metal in display metal- 
working Where natural finish or special 
Ightness or flexibility are desired, copper, 
brass and aluminum are used. Steel comes 
in a tremendous variety of prepared forms, 
some idea of which can be gathered from 
Table 2 


Fine tough monel wire, which can be pur 


—Figure 4. Versatile metal displayers. . . . 
(A) Nesting rectangular boxes... . (B) Rigid 
counter top screen of concrete slab reinforce- 
ment (formed of welded rod in 6-inch squares} 
bo (C) Felt-covered dome with 34-inch 
brushed aluminum rod and wood float hat 
rests. . . . (D) Decorative fence of concrete 
slab reinforcement and wood knobs— 
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—Figure 5. Soft wire, hand-formed. ... (A) 

Metal edging wound over finish rails on bench 

top. . . (B) Gang bending jig for scallops. 

. .. (C) Frames and double hearts with hard 

wire outlines. ... (D) Lettering... . (E) Wire 
coils wound on dowels— 


chased in 10-pound rolls from fishing tackle 
suppliers, is the most popular of the wires 
used for suspensions and general tying. It 1s 
extremely tough and flexible and bright from 
its high nickel content. Stove wire, too, is 
flexible but heavier and black, which is prefer 
able against dark backgrounds. Galvanized 
wire of 14 gauge, the ubiquitous “bailing 
wire” of farm fame, and form wire (black) 
are necessary for heavier jobs, or when 
doubled wires are twisted for tension in cross 
bracing. Being soft they do not “creep” or 
slide. All these wires can be spray painted 
by extending the coil on a dowel and using 
bronzing metallics, or aniline dyes in lacquer 


Where extreme strength is needed in a 


small wire, or extreme stiffness, music wire | 


or small diameter welding rod (¢s-inch) may 
be used. Small diameter (%- and -inch) 
cold rolled steel rod in 16 and 21 foot lengths 
is extremely inexpensive, and a pleasure to 
work, with bolt cutters and vise. There are 
times when softness, flexibility and the ten 


—Figure 6. Rod sculpture . . . (A) Gilded 
wheat sheaf of % by %-inch strap iron with 
tiny spurs added for the heels of fall shoes. 
. . « (B) Mobile of hard wire, swivels, and 
brass shim stock melting from leaf form into 
embossed “gold"’ pieces; a fan keeps things 
in motion .. . (C) Openwork arch for fashion 
show, used with drapery fabrics . . . (D) 
Football coach of 34-inch iron rod— 





OtS FLAY wor us 


THE PRESS” SHOW CARD and 
POSTER MACHINE 
FEATURING: SPEED .. . SIMPLICITY . . . LOW OPERATING COST 
... LONG LIFE 


Used for over fifteen years by leading national chains. Many have from 50 to 500 or more in use 


MADE IN THREE SIZES. . WRITE TODAY FOR SAMPLES, CIRCULARS AND PRICES 
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DISPLAY EQUIPMENT CO. 


BOX L-144 ADRIAN, MICH. 


New 
Hy 2 page 


ACCESSORY CATALOG 
ead. Seal 


Completely illustrated, showing the newest and 








most modern Fixtures and Visual Displayers 
for every type of fashion 
accessory. 
Reserve Your Copy Now! 
* 


DISPLAY HEADQUARTERS 
39 West 37th St., New York City 18 


Inc. 














SPRUCE UP 
FOR SPRING 


For Fine Manikin 
Refinishing and 
Distinctive Wig Styling 


LADISONIA 


America’s Largest Manikin 
Refinishers 
Mfg's of MANIKIT & MANIWASH 


164 WEST 25TH STREET 
CHICAGO 11 S. DESPLAINES | ST 
DALLAS 1209 S. INDUSTRIAL BLYC 
LOS ANGELES 312 EAST 3RD STREET 
SAN FRANCISCO 577 HOWARD ST 


NEW YORK 


FACTORY-ON-WHEELS 
Now touring the South 


NO NEED 
oe) ra 


Celescope 


TO SEE OUR 


FLOOR DIRECTORIES 


WITH INTERCHANGEABLE SLIDES 


Natural Woods or Colors 
INTERIOR 
STORE SIGNS 


Dispray Crart 


) LAKE DRIVE SE GRAND RAPIDS © MICH 


WwooD 
LETTERS 


| dency to 


| time to try to use cold rolled steel 
| used for cleanness of line as in framing and 


|} and heavy 
| In addition to their role of 
| work 
| possibilities 





DISPLAY WORLD 


take a sensitive line are desirable 
This is not the 
It is 


in heavy wire or light rod. 


precision lettering 


The richest appearing metal openwork is 


| heavy gauge, double-crimped woven wire, of 


the type sometimes used in speaker grilles 
diamond expanded 

creating open- 
a host of other 
for hanging pic 


mesh metal, 


have 
such as racks 


partitions, they 


| ture frames and mirrors, as free form sup 
| ports for cut-out lettering, as backgrounds for 
| spot displays 


where a securing surface is 
needed for drapes or material, as alternates 
for plate glass tops in small table displayers, 
as texturizing panels for window and interior 
displays. A less expensive substitute is hard 
ware cloth in a large mesh, say 1-inch 

Metal lath is a light gauge expanded metal 
sheet which can be hand worked as a papier 
mache base for tree trunks, etc. It holds its 
shape better than poultry netting but is not 


rigid as is hardware cloth. Rags dipped in 
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colored thick ‘“Textone” make a rigid coating 
for this Poultry netting of 1-inch 
mesh is stocked for routine papier mache 
base, and at Christmas for snowbanks. As 
a snow bank skeleton it is stretched over 
empty cartons and covered casually with old 
white drapes or muslin, over which a layer 


ba se 


of plastic snow is sifted 

\ welded wire mesh 
in the construction industry as concrete slab 
reinforcement is proving versatile in display 
also. It comes in rolls 6 feet high with 6-inch 
mesh of -inch welded heavy it 
must be cut with bolt cutters. It is useful 
for ceiling suspension grills, decorative fenc- 
ing, and free standing screens when bent in 
zig-zag fashion 

Galvanized sheet metal is 
spotlight 
purposes, as in 


of extreme size used 


wife so 


used for its 
rigidity, for guards chiefly, For 


most sheet display leaves, 
megaphones, scrolls, etc., the easier to work 
soft aluminum flashing is preferred. 

Other popular aluminum stocks are the 
large diameter of soft aluminum wire ('% 
inch) takes a very hand 


which sensitive 





MACYS. 


Meacantice 

DISPLAY APPEALED TO 
VOLLMER AND HE SPENT 9 
YEARS AT MACY'S, 5 YEARS AT 
FRANKLIN SIMON'S, AND A 
YEAR OR SO AT ALTMANS, 
BONWIT TELLER, J.N, ADAMS, 
BUFFALO. HAS BEEN WITH 
HOANES FOR THE PAST 3.4 
YEARS, 

MOBBIES: HIS FOUR 
CHILDREN AND EARLY 
AMERICANA, 





EnrereD DISPLAY INA “PROVING GROUND “ STORE 
OWNED BY STANDARD BRANDS. LATER DIDA SERIES 
OF MEAT WINDOWS THAT SWIFT & CO. USED IN 
SLIDE FORM. A SIMILAR ASSIGNMENT WAS UNDER- 
TAKEN FOR THE BAKING INDUSTRY, BUT AFTER THREE 
YEARS WENT TO NEW YORK CITY AND GOT A JOB WITH 


DISPLAY DIRECTOR JOSEPH HORNE COMPANY »trssurcu, Pa. 
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formed line, hard and soft aluminum in hi 
oe 9 on 2 
¥g-inch rod, and aluminum tubing. Thinwall YY S A ’ Mh HOW 
She TARS (~% 





or conduit can be hand formed to an extent, 
or bent with an inexpensive lever called a “er 
conduit bender. It makes interesting vines, oe - Femme 
jumbo flower stems, ete. Conduit comes in ; Pea 
inch and %-inch inside diameter. For . . L v7 
smaller sizes, copper tubing takes over, down y aint acetate 
to \%-inch. Copper tubing in natural finish . . misses series 
coils interestingly for such uses as millinery 
displayers 
An exotic texturizer is copper net “Chore 66 SZ Prohit 
Boy” which can be obtained in rolls, or may We “le 


be unrolled from the cleaning pads sold in 
] 


> , 
the dime store. It can be used over plastic BPemme 


or glass, with the addition of sequins, etc. : 
Coarse steel wool was used this Christmas as junior series 


wigs for “Tinkerbell” elves. 


lypical metal finishing processes at the a eo Vi. BEAU eon & 


Bon Marche include buffing with cloth wheel ; 
scoring with sandpaper; gilding or bronzing; | . 
men’s series 


fogging with transparent aniline dye; model 


ing and painting with spray gun; two-tone | 
crackle finishing; antiquing with a_ rubbed 
second coat or antiquating by air brushing | 
diagonally on the highlights, and flocking. | . 


Metallics and anilines in clear gloss lacquer Lins b 
take well if the oil is removed from the steel | manikins by Korrect-way 


first with lacquer thinner er gas, but special 
treatment is necessary for other types of 


painting if the finish is to be kept from peel 
ing later. ART R C0 4 F N C 0 
’ s s ¢ 


This treatment consists of a metal-etching 
wrimer or undercoat containing phosphoric 
acid, The acid bites into the pos a 810 PENN AVENUE PITTSBURGH, PENNA 
scale and any slight film of oil, bonding the ; MR. ART R. COHEN. exclusive Korrect-W tribut 
second paint coat powerfully. This special a . ih ale eked 
lacquer primer takes a special thinner, and any 
mixes are good for only 30 minutes, after 
which they coagulate. It seems well worth 
while to use the acid primer, inconvenient as 


it may be, since other primers such as red RUSTIC DISPLAYS aie POLES 


oxide and zinc chromate are far from certain 


with lacquer overcoats SLABS — BRANCHES — BARK 
Occasionally the acid will discolor white or 
pastel overcoats, in which we have the com CEDAR ETC. BIRCH 


mon condition called bleeding, as with some 
reds and blues. It is solved, as when red RUSTIC “PARKCRAFT" 
bleeds, with a sealer coat of aluminum or 
other metallic pant 
For a successful crackle finish, a dark color remit RIN} ‘TURE 
is chosen for the base coat (over the primer) * 
and a white or pastel for the peeling coat COMPANY, INC. ag a re Oscillator 
or Cardboard Animation 


The peeling coat is mixed from white crackle Ph 9-6479 or 9 Sai 
lacquer with added lacquer tinting color. As esac or 9-6103, Williemstowa, N. J. ; 
© Inexpensive back-and-forth motion 
it dries, cracks open up, exposing the base @ Simple to use! Just drop into cardboard 
color. pocket or flap 
@ Factory set for many different arcs of travel 


4 wrinkle coat is also available, expand- | For Better Display Use Flexible fade ggg ale inte i aoe 


ing as it dries, instead of shrinking, as does 
crackle lacquer. For display shops, the type | S L & is V @ Dependable synchronous motor 
requiring baking is of course not practical 3 Sample unit just $6.75 
In conclusion, a metal-working plant opens | & Check with order please. 
up new possibilities in designing to the local ‘@) « A S paws bona low-priced products for animation 
display department Effects impossible in | ree 
woodworking techniques soon become ; e USE THE BEST 
everyday part of the coniiaen picture e PAY NO MORE GALE DOROTHEA 
eo THERE'S A DIFFERENCE Jackson Heights, Long Island, N. Y. 


Celebrates 50th aaaeaaiing | p A L A Z 7 @) 


With Marshall Field | Waa 2 ee cok 0 ee ace ono 


Field 54) SIXTH AVE MEW YORK CITY 11 





























His 50th anniversary with Marshall 
& Co., Chicago, was celebrated on November 
28 by Louis Sternetzke, of the window dis 


play department. He was only 13 at the time JOBBERS — DISTRIBUTORS 
he joined the store a half century ago and has | OUR NEW SPRING LINE OF 


KEW BEE KUT Window Flooring Displays is now 
, n eady Write for new 25 e i 1 

oe eit fila Gon * th i ee read 25-page catalogue To RETAIL 
tion of his first few months, He is assistant STORES - ask your local jobber to show you our line 


to John T. Moss, director of design National Sawdust Co Inc 76 N. 6th Street 
bp Brooklyn 11,N. ¥ 





been in display all that time with the excep- 

















Heart 
Strings! 


Your 
Perfect 
Valen-tie-in 


Heart Strings are the 


perfect accessory for | 


your Valentine promo- 
tions. Each string con- 
sists of four hearts, one | 
10 inch, one 8 inch, 
one 6 inch, and one 3% 


inch heart, mounted 


on a % inch wide white | 


satin ribbon streamer 
nine feet long. Hearts 
are available in Valen- 
tine red Cotton Suede 
Velour or in Valentine 
red cardboard 


in the same sizes and 
materials Write for 
prices 

Send Today for 
Free Circular of 


i 
; 
2 
j 


_ GARRISON-WAGNER CO. 


2018 Washington Ave., St. Louis 3, Mo. 





Hearts are available | 
separately in gross lots 


f Valentine Displays | 





EVERY SHOP NEEDS 
a Woic meee 
DRILL PRESS 


for drilling, grinding 
cutting wood plugs, 
morticing, sanding 
shaping edges, making 
internal threads, ream 
ing and chamfering 
holes in wood, metal 
plastics or fibre 


SENSITIVE 
DURABLE 
ACCURATE 


— yet low priced! 
68 different models in @ 
two price ranges tor 
light and medium size 
work. Send coupon to 
a aa 
BOICE-CRANE COMPANY 
896 Central Avenue, Toledo 6, Ohio 
Please send ee literature on Boice ¢ 
Drill Press Jig Saw 
Pilting Arb« S 


fr 


aw 
Band Saw 
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Mademoiselle Discusses 
Display As A Career 

Display as a career for women is. the 
subject of an interesting article in th 
December issue of Mademoiselle magazine 
Written by Marybeth Little and title! 
“Build a Better Santa”, the article out 
lines some of the requirements for different 
types of display work, approximate salaries 
and the opportunities 

Mentioned from the display field are 
Eunice Milton, designer for Silvestri Art 
Mig. Company, Chicago; Leslie Holmes 
display fashionist at the Broadway-Cren 
shaw, Los Angeles; Nancy Davis, displa) 
director of F. & R. Lazarus Company, 
Columbus, Ohio; Reta Shacknove and 
Andree Ferris, who operate Ferris-Shack 
nove, New York City; Mary Brosnan, man 
nequin manutacturer, New York City; Mary 
and Arthreene Carter, mannequin repait 
duo of Atlanta; Norma Lazell Easton, mil 
linery head maker of Denver; Messmore & 
Damon, New York City; Craftmasters, Los 
Angeles; the National Association of Dis 
play Industries; Iris Myers, design con 
sultant for Victor Haida, New York City, 
and her husband Farlan; Cecilia Staples, 
head of Staples-Smith, Inc., Brooklyn, and 
R. C. Kash, editor, DISPLAY WORLD 


Coleman Named Head 
Of Facile-Artistic 


Julian S. Coleman has been elected presi 


| dent of the newly formed Facile-Artistic 


Corporation. He was formerly head of the 
Artistic Manufacturing Company, which has 


' been acquired by the Facile Corporation. 


Paterson, N. J 
‘Mr. Coleman's experience and reputa 
tion in the sale and distribution of ‘Gift 


Tye’ ribbons will give new impetus to the | 
Facile program for national distribution,” | 


stated Jack Gruber, president of Facile Cor- 
poration 

The new firm will be located at 675 Fifth 
avenue, New York City, and will be ex 
clusive selling agents for the Facile Cor 
poration for its complete line of ribbons 

David Halpern is sales manager for 
Facile-Artistic 


Franklin Simon Appoints 
Williams To Atlanta Job 

Following the resignation of Robert Smith 
and Lester Burton as co-display managers for 
the Atlanta branch of Franklin Simon & Co., 
New York City, Frank Williams has been 
named as successor. He has been with the 
firm for the past seven years, handling display 
in suburban stores. No successor for Williams 
has been appointed at this time. 


Christmas Party Planned 
For St. Louis Club 

December 23 has been selected for the annual 
Christmas party of the St. Louis Display 
Guild. A buffet supper will be served at the 
Forest Park hotel from 7 until 9, with a dance 
orchestra taking over from that time until 1 
Souvenirs will be provided for each person, 
and a number of beautiful door prizes will 
be awarded John Linde, of the Clayton 
store of Famous-Barr Company, is chair 
man of the program committee 
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NEW, ENLARGED 


Display World 


The newly enlarged, cloth bound binder 
for your copies of DISPLAY WORLD is 
now available. Maroon, with title in gold, 
the binder opens flat as illustroted for 
easy reference to the pages of any issue. 
Copies can easily be inserted and removed. 


MAKES YOUR COPIES OF 
DISPLAY WORLD MANY 
TIMES MORE VALUABLE 
@ Easily holds 12 copies 

@ Keeps copies clean 


@ Handy for reference 
$300 


Exchange regulations permit the acceptance 
of orders for the UNITED STATES ONLY 


DISPLAY WORLD 


CINCINNATI 1, OHIO 


each postpaid 
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Questions For 


DISPLAY WORLD 


a 


By DEL LeSAGE 
The Crescent, Spokane 


HE writer believes that we im display 

"T ste know what will be expected of 
display in 1951. Would some qualified 
person please answer these questions ¢ 
From all indications, 1951 will be a tough 
year to sell goods. Retailers will have their 
hands full in their attempt to beat 1950 fig- 
ures or to hold even. Will the same band 
that opened 1950? The 
a total failure 
dump every 


play the same tune 
song went like this, and was 
“Cut the cost of 
penny into advertising.” 

Should we go along with methods and pro 
cedures that have been proven dead wrong? 

Is it good thinking to increase advertising 
budgets ? 


display and 


budgets and not increase display 
Should they both be cut? 
Or should there be a balance that will ensure 
teamwork in all store selling ? 
Is there any doubt about 
going up? 
Should there be 
ideas for retailing before retailers accept any 
program that doesn’t add up to teamwork in 


costs 


display 


a dry run on all unproven 


selling ? 

Is it a good policy to increase sales with a 
strong display program once or twice a year? 
Or should display budgets be set in 1951 t 
present a harder punching display program 
once a month, once three months 
or should we continue to pour it on at Christ- 
mas time and forget about the other 11 months 
just because a Victorian practice will hold 
display costs down? 

Isn't there a chance that 
the town with six 
year? 

Should 
schedule ? 

Should display tie in closer with goods on 
hand that must be sold? 


every 


a store Can excite 


big display programs a 


display work for a_ stronger 


Should display do more in 1951 than 


ever done 


Why can't advertising do more 
money ¢ 

Will successful stores in 1951 incorporate 
strong year-round display program? Will 
successful retailers in 1951 buy 
play staft a hard-punching, 


company-minded staff ? 


a strong dis 
timely-selling 


Will operators of selling programs in 1951 
think in terms of 

Will this kind of thinking be the thinking of 
1951? 

Store-wide 
work, which costs money ; 


store-wide promotions ? 


promotions must have team 
why is this formula 
frowned on when it has been proven to pay 
off in getting sales? 

If this system isn’t the pay off system for 
1951, why haven't we got 
plan for 1951? 

Are retailers content in 1951 to listen to the 
same old 1949-50 formulas that didn’t pay off ? 

Will it take a first class 
answered intelligently 


a pay off system or 


depression before 
these questions are 
Display Material Available 
For Valentine's Day 

Special emphasis will be given in 1951 to 
Valentine's Day promotions, according to the 
National Valentine’s Day Council, 
tional headquarters are at 350 Fifth avenue, 
New York City 1. The Council points out 
that the occasion is the logical retail promo 
tion peak of the season, exactly 
tween Christmas and Easter 

The organization is making 
complete 22-piece visual merchandising kit 
including window blow-ups, display 
pennants, and the like. Full information on 
the material to be had and the cost will be sent 
on request to the Council 


whose na 


midway be 


available a 


—An unusual background scene looking like a painting by Grant Wood, but done in fabric 
is the principal display prop in this window by Ralph Gollahon, Shillito’s, Cincinnati— 


HERES HOW! 


TIMELY TIPS 
a FOR DISPLAYMEN 


QUESTION?? 


If mirrors or back bars look plain 
and dowdy?? 


HERE'S HOW!... 


Do this quick! Cut borders, stripes or 
sections from Lithophane. Sook in 
water. Install on mirror. Results are 
exciting. Low priced. At your deal- 
ers or order direct. 


FAMOUS BELGIAN LITHOPHANIE NOW 
AVAILABLE AT ALERT DEALERS EVERY 
WHERE, or write for FREE CATALOG to 


GARRISON-WAGNER CO 
2018 Washington Ave.. St. Louis, Mo 


ADLER-JONES CO 


521 S. Wabash Ave., Chicago, I) 


CAPPY & CO. 

323 Bi'vd Of The Allies, Pittsburgh. I's 
SHUR NUFF, INC 

24 S. 6th St., Minneapolis, Minn. 
OR WRITE DIRECT — FOR FREE CATA 


LOG, SAMPLES AND ANSWERS TO ALL 
YOUR DISPLAY PROBLEMS 





ISINGLASS VALANCE CO. 
5206 Tilden Ave.. Brooklyn 3,N.Y 








strips, | 





The Modern Display Trend 
is to ot MOTION 


Model "712" 


*Roto-Sho 


ELECTRIC a 


MODEL “712” ROTO-SHO’s two-way. built- 
in electric outlet permits novel, self-con- 
tained lighting effects by means of sliding 
contacts, as well as op of electri 
devices while the turntable revolves three 
times a minute-—Lights turn with the table! 


There's nothing like “712” to revolutionize 
your window trim and make passersby 
buy! Sturdy. steel construction, guaranteed. 
it carries up to 200 Ibs. 18” diameter turn- 
table. Allover height just 7”. A.C. only. 


For winning action displays, write us for 
complete ROTO-PRODUCTS turntable catalog. 





GENERAL DIE & STAMPING COMPANY 
integrity Since 1919 
Dept. O, 262 Mott St. New York 12, N. Y 











Is 


é ty : 
ELASTIC PETAL TOP WIGS 
(Trade-Mark) 


Fits any size head. Created by Helen. 
Manufactured by 


NU-SHOW DISPLAYS, INC. 
67 Sixth Ave., BArclay 7-8974, New York City 13 








STUDY NX | 
WINDOW DISPLAY 
AT HOME | 


Easy Home Study course showing 

how to do every phase of window 

display work. Merchants, display 

men, women and beginners will 

find this course the finest of its 

kind. School founded in 1905. 
Employers: Free to you— 
Names of our Graduates. 

Write for literature. 


THE KOESTER SCHOOL 


3710-12 N. Cicero Ave., Chicago 41,1. 


\ 








EXQUISITE SMALL FLOWERS 


For Show Case and Interior Trims 
Produce display effects impossible with regular 
nes of display flowers Unsurpassed beauty 


Tremendous Varieties in Stock 


MILTON S. AHRENS, INC. 


Importers — Mtgs. — Exporters 
56 W. 36TH ST. NEW YORK 18, N. Y. 








PRICE CARD and 
DISPLAY CARD HOLDERS 
CASH ALARM TILLS 
CONE TWINE HOLDERS 
SNAP-IN TAG NEEDLES 
WINDOW TRIMMER'S TOOL 
Write for Illustrated Price List 


RUDOLF ORTHWINE CORP. 
503 W. 33rd St., New York 1, N.Y. 








TINSEL AND SEQUIN MESHES 
FOR SPRING 1951 


Featuring: Heart Shape Sequin Lace Mesh for St 
Valentine's Day and Metallino Meshes in pastels 


GRAND NOVELTY ASSOCIATES 


31 E. 27th St New York 16, N. Y. 


REDIKUT LETTERS 


Die Cut Cardboard Letters 


Popular sizes, styles and colors. Write for 
your samples and prices. Ask your Dealer 


THE REDIKUT LETTER CO. 


6519 West Blvd. Inglewood, Calif. 














COSTUMES: of YESTERDAY 


KATHERINE BURR FLEMING 


76 Rogers St Branford, Conn 
Phone: Branford 8-1836 


Write for circular of photos 
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Display Contest Ends 


Hk first international display contest 
sponsored by DISPLAY WORLD 


comes to a very successful finish on 


December 15. Immediately thereafter a com- 
mittee of three judges will meet to determine 
the winners in each of 103 classifications and 


gold, silver and bronze medals will be sent 


at once to the ones whose displays are judged 
best for the various merchandise groups. Beau- 
tiful the three 
persons greatest 


plaques will be awarded to 


whose displays receive the 
three points are given for 


and 


number of points ; 


each first place, two for second place 


one for third 


Judges for the contest are: George Wester- 
man, display director, Ohio Edison Company, 
\kron; Bert Johnston, head of Bert Johnston 
Productions, Inc., Cincinnati, and R. C. Kash, 
editor, DISPLAY WORLD. Their decisions 
will be final; duplicate awards will be made 
in cases where a tie may result. 


Details of the contest results will be pub- 
lished in the January DISPLAY 
WORLD, together with many of the winning 
The will carry the 
formal announcement of a similar interna- 
tional contest for the year 1951 


issue of 


Same issue 


displays 


During the month of November 256 entries 
received in the contest, and at the end 
total entries stood at 2,206 


were 


of the month the 


—This is the display by Adele W. McAllister, 
S. Kind & Sons, Philadelphia, which won the 
November gold medal for the best display 
entered in the contest during that month. 
Promoting jade set in gold, the display used a 
colorful Balinese dancer as the principel prop. 
Background curtains and the flooring fere in 
aquo silk— 


The final period, from December 1 through 
December 15, undoubtedly bring the 
total for the year up to more than 2,300. 


will 


The gold medal for the best display entered 
during November has been awarded to Adele 
W. McAllister, S. Kind & Sons, Philadelphia, 
for the window pictured above. Jade in gold 
was the merchandise displayed. The back- 
ground curtains and flooring were all of aqua 
silk, while the tree units were finished in high 
lustre black with gold-dipped plum blossoms 
he Balinese dancer was dressed in gold lame 
and a red velvet jacket with gold beads and 
chain. Jewelry forms black velvet. 
This display was one of two of similar ar- 
rangement in an 18-foot window; diamonds 
and shown in the remaining 


space 


were in 


watches were 


Others who have won monthly gold medal 
awards include the following: January, John 
Nugent,  Halliburton’s, Oklahoma City; 
February, Elmer ( Diehl, Bon Marche, 
Sacramento, Calif.; March, Solly Sollen- 
berger, Neiman-Marcus, Dallas; April, Ran- 
dolph H, Irwin, Sears, Roebuck & Co., Balti- 
May, Frederick Asmussen, Myer 
Emporium, Melbourne, Australia; June, 
Clement Kieffer, Jr.. The Kleinhans Com 
pany, Buffalo; July, Harold McLaren, The 
Bon Marche, Seattle; August, George 1 
Robey, Arthur A. Everts Company, Dallas; 
September, H. Edel, The Belfast, Johannes 
burg, South Africa; October, W. S. Grover, 
H. & S 

\ final gold medal will be given for the 
best display entered in the contest during the 
period of December 1-15 


more ; 


Pogue Company, Cincinnati. 


The 1951 event will be quite similar in na- 
but different will 
be added, some changed, and a few eliminated 


ture, several classifications 


} 
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For the past four years I have spent my 
summers as art director of an unusual camp 
in Connecticut. I have been toying with an 
idea and should like to know if there would 
be a response to it. Therefore, my writing 
to you. Display people have children. Many 
of these children go to camp for the summer 
Would the parents be interested in sending 
their children to a camp where the art or 
shop program was specifically geared to learn- 
ing some basic skills in display, such as using 
the “Cut-Awl” machine, doing paper sculpture, 
papier mache, making sketches for the various 
holidays and seasons, plus enjoying an unusual 
program of camp life which includes agricul 
ture and athletics ? 

To my knowledge there is no such program 
in existence. I would personally teach the 
program as well as organize its staff. An 
announcement in DISPLAY WORLD would 
help determine if display parents would be 
interested. This particular camp (700 beauti- 
ful acres) takes children from 6 to 16, boys 
and girls. This special program would be 
best for children from 12 to 16 

What do you think of the 
response to the article on my display group 
in the June, 1948, DISPLAY 
WORLD was gratifying. I got letters from 
adults from all over the world, including 
South Africa 

Inquiries 


idea ? The 


issue of 


from interested in the 
above project can come direct to the writer at 
the following address—Samuel B. Schaeffer 
3546 74th street, Jackson Heights, L. 1, N. Y 


anyone 


DISPLAY WORLD 


At the moment I have not received DIS- 
PLAY WORLD from September. Always 
I received about the 15th of the month. Sorry 
to worry you about this, but I can’t live 
without DISPLAY WORLD. — G. Elker- 
bout, Pietersburg, North Transvaal, South 
Africa. 

I am a constant reader of DISPLAY 
WORLD and owe a good deal of whatever 
success I have obtained in the display field 
to the many educational articles you have 
published in the past—John C. Choynacki, 
Chicago 


Needless to say that our organization, 
my staff, and I were thrilled to hear from 
you that we won the gold medal for the best 
display for the month of September. This 
gives us great confidence in the work we 
are doing here, and we will certainly try 
hard to keep up the name we have made 
South Africa 
restrictions on Amer- 
ican importation of display materials has 
not been lifted, which will make it more 
difficult to fit out our new store 

Metal fittings and models are now being 
locally made, but the mannequins lack 
variety and expression, and are not as good 
think any Amer 
would do well to 
conjunction 
supplying 

actions 


for ourselves in 
Unfortunately the 


as the American ones. I 
ican figure manufacturer 
subsidiary branch in 
with a manufacturer, by 
moulds of the latest 
This coordination has been done here with 
setty 


open a 
local 
styles and 


dresses such as “Cole of California”, “ 
Barclay”, et 

If you think this idea workable, 
do pass it on to some mannequin manufac 


please 


turer in the States 

thanks to you and to the 

DISPLAY 
which we are very 
Edel, The Belfast 

\frica 


Again, 
judges for the 
WORLD 
proud to 
Johannesburg, South 


many 
award of the 
gold medal, 


possess H 


—One of a series of windows having similar treatment with which Del LeSage, The Crescent, 


Spokane, welcomed the 1950 Christmas season. 


Each window was blocked off with a shield 


design and the decorations were bare white branches and papier mache trees decorated with 


Christmas 


bolls— 








FOR OUTSTANDING 
BACKDROPS 





Lloyd's Genuine 
GRASS CLOTH 








Add extra eye-appeal to your 
display promotions with 
Lloyd’s Grass Cloth—a favor- 
ite backdrop material with 
display men everywhere, be- 
cause it adds that “sales 
touch.” 


WRITE TODAY FOR FREE 
SAMPLE AND PRICE! 


W.HS. Lloyd €O., INC. 


16 E. 52ND ST., NEW YORK 22 
NEWARK e@ BOSTON @ CHICAGO 
E. C. BONDY, BEVERLY HILLS, CAL. 








GOLD NUGGETS 


Wood Flakes — Chips — Kubes 

— Rare Shells — Pegs — Kut 

Grass — esa * Large Line of 
Spring Displays 

Jobbers and Distributors write for new 

25 page catalogue with generous dis- 

counts, 








National Sawdust Co., Inc. 
65 N. 6th St., Brooklyn 11, N. Y. 
Please send me new FREE 25-page catalogue 


Name.... 


Address 


City & State 
o.w. 





(TE THERMOSTATIC 
FLASHERS 


3055 RIVER ROAD 
RIVER GROVE. ILLINOIS 
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FOIL PAPER 
26" WIDTH — 25 ft. - 50 ##. - 100 ft. 


and full ream rolls. Carried in stock 
in @ colors. 


R. A. OHLHORST 
454 Broome Street, New York 13, N. Y. 
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DISPLAY WORLD 


DECEMBER, 1950 


rtunity Exchange 








Sideline Salesmen 
Wanted 


South, Southwest and West 
Coast are open for salesmen 
to handle Mannequin wigs of 
well-known 
facturer 
Is not 

cellent 
ments 


established manu 
Item well and 
bulky to handle. Ex 
commission arrange- 
Write, giving back 
ground and experience 


Herzberg-Robbins, Inc. 


457 West Broadway, N. Y. 12 


sells 








CORRESPONDENCE INSTRUC. 
TION—In Window Display. In op 
eration for over 40 years with over 
20,000 graduates in nearly every 
world Write for 
catalog. THE KOESTER SCHOOL. 
Koester Bldg., 3710-12 N. Cicero 
Ave., Chicago 41, Ill. 


country in the 








SELL CANADA 


\geressive Canadian dis 


tributor with retail and jobber 
outlets desires additional lines 


Of artificial flowers, papers 


novelties, ete., for distribution 
to rapidly expanding market in 


Canada 


Address Box 12AA 


Care DISPLAY WORLD 





Midwest and South 


(in part) 


FULL-TIME SALESMAN 
WANTED 


by one of best-known manufac- 
turers. Full line of promotional dis- 
plays, fixtures, mannequins, forms. 


This is a great opportunity. 


Essential back- 


ground, experience and references. 


write full details, 


All replies will be strictly confiden- 


tial. 


Address BOX 12DE 
Care of DISPLAY WORLD 


Cincinnati 1 





DISPLAY MAN — Qualifica- 
tions excellent, ten years ex- 
location in 
southwestern area Write 
Room 336, 1550 E. 63rd St., 
Chicago 37, Illinois 


perience, desires 








A BARGAIN! 24 only 6 ft. and 
14 only 5 ft. giant red and white 
illuminated Gasthoff candles, set on 
brackets at 45° angles; 76 matching 
4 ft. sprays used only this past 
season, Original cost: $21.50 each 
Sacrifice at $7.50 each or Complete 
$275.00. 1 only Giant 8 ft. Mechan 
ical Adler Jones “Fairy Tale” 
Book”; re carousel, Origi 
nally 2 
season Sacrifice at 9 

Mechanical Trapeze 

traveling clown, dancer, 
Originally $750.00; 6 ft. high ad 
justable to 13 ft. or longer $100.00 
All in perfect mechanical condition 
Disp'ay Mgr. FRANK’S DEPT. 
STORE INC., 813 West 79th St., 
Chicago 20, Ill. 








SALESMAN WANTED 
New England territory opened 
for progressive and ambitious 
man to sell display equipment. 

Address BOX 12CD 

Care DISPLAY WORLD 














WANTED: SIGN MAN 


BOX 


i 12AB 
DISPLAY 


WORT 








SPECIAL 
CLOSEOUT! 


turn-tme 


New 


ready to use to 


sealed tor units 
turn signs 
merchandise t decorations 
trom window cetlngs 


wonderful ann 


Grives 
ation carryi 
up to 3 poundvsmit at 10 of 
20 RPM complete 

Fach $4.50 « 


Check 


with 6’ cord 
r $49.50 per dozen 


with order please 


Sandy Shiller 


4547 Sansom Street 
Philadelphia, Penna 





JOBBERS AND SALESMEN WANTED 


FOR ELECTRICALLY LIGHTED 


U-MAKE-IT SIGN KITS 


Each kit contains 194 miscellaneous pieces. Numerals and 
letters to make over 6000 individual signs at a cost of about 
l cent per sign. Retails at $59.95 complete. Wholesale price 
4) per cent off. Jobbing price on request. This sign is a real 
money-maker for you each and every business has a 
definite need for illuminated, quick and easy made signs. 


THE PAYNE TOOL AND ENGR. CO. 


SPRINGFIELD, OHIO 


SALESMEN 
WANTED 


We need 15 salesmen to carry 
our line exclusively. New items 
just put on market. Make $150 
to $300 per week profit in pro- 
territories 


tected exclusive 


Excellent opportunity. 


Address Box 12CC 


Care DISPLAY WORLD 




















Display Man and Card Writer 


KERNS', 
1307 Angular St., Burlington, Iowa 











SALESMAN WANTED 


Salesman with following wanted for Midwest Territory 


Eastern display house 
lerritory includes Indiana, Ohio, Michigan, Virginia, West- 


ern Pennsylvania and New York State 


all replies will be held in 


W rite 
confidence é 


Address BOX 12BC 


of DISPLAY WORLD 


stating full particulars 


Care 


{2 


ALESMAN 
WANTED 


territory 


S 


West Very 
high quality items for Depart- 
better 
opportunity 


coast 


ment stores and shops 
ynly Excellent 


Well known New Y 


tacturer 


Address Box 12EE 


DISPLAY WORLD 


ork manu- 


Care 











POSITION WANTED 
manager and card writer 
yosition in high or medium 

men’s store; or 
Exper ences 


personable 


12DD 
WORLD 


Address Ox 
Care DISPLAY 




















DECEMBER, 1950 DISPLAY WORLD 


romeo) Opportunity Exchange 


employed desires position in 





dept. store of 7-12 million or 





large High Fashion «women’s 





et ee WANTED MANNEQUIN AND FIXTURE SALESMEN 


family man, salary $5,500 To Represent Manufacturers Wanted with established chain store clientele by outstanding New 


Chicago Area In York manufacturer for New York City, or Pennsylvania and 
Address Box 12 EF Store and Display Equipment New England 


Care of DISPLAY WORLD Years experience large fol- \ddress BOX 12BB Care DISPLAY WORLD 
lowing — specializing in chain, 
department store, ready-to 


wear, shoe stores and archi 
CLOSE-OUT—STAPLES | | WC! shot stores and) archi- DECAL TRANSFERS FOR SALE 
“-in. Quality Staples, Stand sire additional outstanding We have changed our trademark, and now we have 223 new 
ard Size in boxes of 5040 at lines — financially responsible " - 


: decal transters for sale. They are modern Navy fighter ‘planes 
sensational low prices. Write 5 


4 thograp 5 P olors, t $3 reds predominating 
for samples to Address Box Address Box 12FG lithographed eo briltions colors, blues and reds predominating 


. They measure inches, and are still in the Meyercord 
I cae : 
‘ displ: ; : , ; ' 
12FF, care of Display World Care of DISPLAY WORLD warehouse. They are worth ten dollars a piece and we will 


accept the best offer either in small lots or entire lot 























We also have 235 decals of the same ‘plane in the same 
colors, on a 3 by 4 inch yellow panel bordered in red. We will 


MANNEQUIN AND FIXTURE SALESMEN accept the best offer for these 
Experienced men wanted for New England and Midwest SCOTT PETERSEN & Co. 


states. If you really want. to work and want a good future 4450 W. ARMITAGE AVE. CHICAGO 39, ILLINOIS 


in a fully developed territory, now yielding top returns; 





and connect with a well known Display and Fixture House 
that can complete an entire store from front window to MANUFACTURERS we can use a few more quality lines of 
rear door; then answer this ad NOW. store equipment and display products for our complete store 
outfitting department. Twelve aggressive years as manuiacturers, 


THE DISPLAY EQUIPMENT CORP. distributors, and designers custom equipment 


147 West 37th Street New York City 18 ENGINEERED PRODUCTS, INC. 
P. O. Box 5003, Farley Station Oklahoma City, Oklahoma 























Present Head Of CBS Mannequins, but will have his office at the We always have to work under pressure 
Former Displayman Magnani location, 236 West 40th street of course, but we have to design and buald 
The. December 4 issue of: Time manasine his Magnani duties will include sales and .our papier mache figures with just as much 
devotes its cover to a portrait of Frank administration care as the sculptor who works all year on 
Nicholas Stanton, 42, as well as several 
pages to his rise to the presidency of Co- 
lumbia Broadcasting System; the biography 
reveals that one of his early jobs was that 
of displayman. Quoting from the article 

“His early years in Dayton were more 


Despite this arrangement, the two man one equestrian statue The article contin 
nequin companies will operate as inde ues: “In fact, the Staples approach to dis- 
pendent firms and each will continue in line play design not only calls for a knowledge 
with tormer policies of anatomy, color and design such as one 

Magnani is now ¢ gaged in augmenting might expect of a painter of sculptor but 
its sales staff and will soon embark on a_ for a flair for costume and scenery design 
promotional campaign on behalf of its fig an understanding of the use of theatrical 


1] 


often spent seeking jobs than being sought 3 pace ‘ 1) 
ures The line’s newest additions include lighting, and an illustrators story-telling 


after. Of Yankee and German Swiss stock, : 2 
the son of a high school manual training ‘SS: JUmer and children’s mannequins ability as well 
teacher, Stanton started earning money as 
a newsboy After school he worked at the 


Silver Anniversary 
Metropolitan men's clothing store where he For Lee Court 
progressed from stock boy to window trim Twenty-five years with Wm 


Mannequins Get Spread 
In News Roto Section 


: A : The processes in mannequn manutacture 
mer and showeard artist Company Boston, were cr 


\fter graduating from Ohio Wesleyan, cember 10 by Lee W. Court, displ 
Stanton worked as a_ part-time teacher, \lready president of the Cour 


never seem to lose their novelty for the 
layman, as demonstrated by the December 
‘ ae 10 ssue « S ay Ne New Yo 
then accepted a job with CBS at $50 a Greater Boston Campfire Girls, Court was 10th 1 f the Sunday News, New — 
! ' | = oO yrs = Fives ‘ 
week. He progressed to research director recently elected a member of the National ty € rotogravure section give wo 
pages to mannequins in various stages of 


and advertising director, became a_ vice Soard of Campfire Girls, Inc : 
production. Nine photographs are included 


president and general manager, and in 1946 
became president. Last year he signed a ten Art Magazine Features 
year contract with CBS at an annual in Work Of Cecilia Staples 


made at Magnani Mannequins, Inc., and Ace 
Display Fixture Company, both of New York 
come of around $130,000 \ six-page article in the December issue 2 # 
i oo eae of American Artist is devoted to the work of Larger Model "Whiz Sow 
Sherman Becomes Participant Cecilia Staples, head of Staples-Smith, Inc. Announced By Forsberg 
In Magnani Operation Brooklyn. After discussing the steps involved \ larger model of the “Whiz Saw” has 
\n arrangement has been worked out in creating special displays, from sketch to been announced by Forsberg Mig. Com 
whereby Norman Sherman, head of Man production, the article shows a number of pany, Bridgeport, Conn This Model No 
hattan Mannequins, Inc., becomes a par- scenes in the six-story building occupied 2 will cut wood, fibre and similar materials 
ticipant in the operation of Magnani Man by Staples-Smith. Miss Staples is quoted up to 2 inches in thickness, and when 
nequins, Inc., both New York City firms, “What we do is applied art. There's no dif equipped with a highspeed blade will cut 
according to a joint statement by George ference between it and fine art except that it light gauge metals. It can be used as a 
Magnani and Sherman The latter con takes more work and more thought to ap rip, cross-cut or scroll saw, The weight is 
tinues to serve as president of Manhattan ply it and it has to be done in less time 644 pounds 





DISPLAY WORLD 


SIGNS FOR EVERY NEED 
CHANGEABLE LETTER, NAME 
STRIP OR CORK! 


Write today for Acme’s FREE folder, 
“Selling Through Suggestion”, and the 
latest Acme catalog on directories and 
bulletin boards for department stores 
and menu boards for cafeterias. There 
ra obligation and no salesman will 
cai. 


a 


OM aes 
+ [BULLETIN COMPANY| 




















Add Real Life to Your 
Southern Vacation Displays 


WITH 


NATURAL SEA FANS, STAR FISH, 
AND SHELLS 


Direct from the Florida ocean beds. 
Also flocked in all colors. 


If your jobber cannot supply you, N 
order direct. - 


JACK DE WEESE 


203-205 S. Miami Ave. Miami 32, Fla. 











were the following, each in his respective 
: ; 
class Joseph H. Marshall, The Boersma 


R » . ° Company, Chicago; Carl W Ahlroth, The 
CHNt4H111k sade y May Company, Los Angeles; Charles W 
\lexander, Bird & Son Sales Corporation, 

Kast Walpole, Mass 
EK. W. White, formerly assistant at Miller, 
DECEMBER, 1925 Rhoads & Swartz, Norfolk, Va., joined The 


Winners of silver trophy cups in DISPLAY Vogue, Chattanooga, as display manager 
WORLD’s) merchandising window contest John Wolfgruber, display manager for 





DECEMBER, 1950 


Adam, Meldrum & Anderson Company, was 
elected president of the Buffalo Association 
of Display Men, Other officers elected were: 
John Fiebelkorn, S. A. Anderson Company, 
vice-president; Stanley Pawlak, recording 
secretary, and Paul Greil, Jahraus-Braun 
Company, financial + secretary Directors 
were: Lawrence King, Oppenheim Collins; 
Philip Bellanca, Hens & Kelley; Clement 
Kieffer, Jr., Kleinhans Company; Ed O'Dea 
and George N. Toiregian, Rudins Drug Store. 

Julbus J. Paape resigned as assistant dis- 
play manager for Forbes & Wallace, Spring- 
field, Mass., to open the Paape Display 
Service 

Murray Beliz, assistant display manager 
for L. Oransky & Sons, Des Moines, was 
promoted to head of the department. J. Jani- 
son became his assistant. 

A. M. Horn, with Tiedtke Brothers, Toledo, 
for four years as display manager resigned 
in order to accept a similar position with 
The Louis Traxler Company, Dayton 


DECEMBER, 1940 

Edward E. O’Donnell, for many years dis- 
play manager for Sisson Brothers Welden 
Company, Binghamton, N. Y., joined Ellis 
Brothers & Joseph, of the same city. In addi- 
tion to acting as display director, O'Donnell 
served as interior design consultant for the 
store 

First prize in the display contest sponsorea 
by The House of Swansdown, New York 
City, was awarded to A. R. Guinn, Reiner’s 
Department Store, Steubenville, Ohio. Second 
and third places went, respectively, to Richard 
A. Staines, Vandever’s, Tulsa, and Arthur 
Furian, Miller's, Inc., Knoxville. 

Robert Pichenot joined Oppenheim Collins 
Company, New York City, as display di- 
rector. 

George Hermanson was reelected president 
of the Display Sales Promotion Club, Chi 
cago; he was display manager for Republic 
Stores Corporation; other officers were Perry 
Smith, Montgomery Ward & Co., first vice- 
president; Gordon Brauer, Washington Shirt 
Company, second vice-president; Harold 
Wilson, Horder’s, treasurer, and Del LeSage, 
Marshall Field & Co., Evanston, secretary 








Equipment Ce 71 Jacoby Cory Meyer 
Kehoe Display Fixture 
Koester School 
Korrect-Way Products 


Laverne Originals 


( Ir WwW. H 


sonia, Ir 

nant Mannequit 
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ADVERTISING INDEX 


nns Decorating 
pportunity Exchange 
Orthwine Cory Rudolph 


Palazzo Sleeve Form Mfg. C 
Plasticast Ce 


Quensell Displays, Ine 


Radiant 
Raffealli 
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. or wait for our representative . . . 
© PORTSMOUTH, 


DOERR By 


DISPLAY DESIGNERS AND MANUFACTURERS 
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Our newest display theme... 








Make A Good Start In 51 e « « use more mannequins to sell more merchandise 
(N.A.D.1. reports give proof of mannequin display value). Use mannequins by Darling 
that possess the formula for merchandise flattery. That they have this quality is known 
by more and more display men all over the country. Darling has a complete line of 
mannequins, all designed for one purpose... to sell merchandise. This range includes 
the extraordinary all plastic misses, juniors, sub-teens, and children; an’ unusual series 


of casually rugged men and prep figures. And they are available in several price ranges. 


L; 7) LZ L. A. DARLING COMPANY, BRONSON, MICHIGAN 
NEW YORK CHICAGO LOS ANGELES 
arliny LiEplays 
> een ® Your one dependable source for 


everything in display equipment. 
DISTRIBUTOR 





DISPLAY WORLD 


VOL. 58 
NOs. 1 - 
VOL. 5S9g 
NOs. 1- 6 
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UNIVERSITY MICROFILMS 
ANN ARBOR, MICHIGAN 1I9S52 


RESOLUTION CHART 











100 MILLIMETERS 


INSTRUCTIONS Resolution is expressed in terms of the lines per millimeter recorded by a particular 
film under specified conditions. Numerals in chart indicate the number of lines per millimeter in adjacent 
“T-shaped” groupings. 

In microfilming, it is necessary to determine the reduction ratio and multiply the number of lines in the 
chart by this value to find the number of lines recorded by the film. As an aid in determining the reduction 
ratio, the line above is 100 millimeters in length. Measuring this line in the film image and dividing the length 
into 100 gives the reduction ratio. Example: the line is 20 mm. long in the film image, and 100/20 = 5. 


Examine ‘‘T-shaped” line groupings in the film with microscope, and note the number adjacent to finest 
lines recorded sharply and distinctly. Multiply this number by the reduction factor to obtain resolving power 
in lines per millimeter. Example: 7.9 group of lines is clearly recorded while lines in the 10.0 group are 
not distinctly separated. Reduction ratio is 5, and 7.9 x 5 = 39.5 lines per millimeter recorded satisfacto- 
rily. 10.0 x 5 = 50 lines per millimeter which are not recorded satisfactorily. Under the particular condi- 
tions, maximum resolution is between 39.5 and 50 lines per millimeter. 

Resolution, as measured on the film, is a test of the entire photographic system, including lens, exposure, 
processing, and other factors. These rarely utilize maximum resolution of the film. Vibrations during 
exposure, lack of critical focus, and exposures yielding very dense negatives are to be avoided. 





THIS PUBLICATION IS REPRO— 
DUCED BY AGREEMENT WITH THE 
COPYRIGHT OWNER. EXTENSIVE 


DUPLICATION OR RESALE WITH- 
OUT PERMISSION IS PROHIBITED. 





